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Rough Proofs 


Advertising accounts are leaving 
home so often these days that the 
publishers of agency directories are 
all about to come down with ner- 
yous prostration. 


7, | 


The ties that bind client to agency 
are being loosened so rapidly at 
present that it’s now a wise adver- 
tisement that knows its own author. 


7 Ff 


Publishers wouldn’t chew their 
finger-nails so constantly when they 
jearn that another account has left 
its happy home if they could only 
be sure who will pay the short-rate 
pill when the cancellation comes in. 


>"? 


“Advertising makes work,” asserts 
the Advertising Federation of Amer- 
ica in sloganizing its Detroit conven- 
tion, perhaps hoping that some of 
the automobile manufacturers still 
read. 

vv¥sey’ 


Advertising makes work, no doubt, 
but agency executives and media 
representatives who have tried it in- 
sist also that work makes advertis- 
ing. 

a 


A correspondent asserts that Big 
Ben’s handsome steed is a saddle 
horse, but Brown & Williamson are 
concerned only with making it look 
like a thoroughbred to the consumer. 
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This is indeed a skeptical age. 
They even want to put the Town- 
send & Townsend test on “Often a 
bridesmaid but never a bride.” 


7 Vv F 


Scotland, an advertiser says, gave 
us golf, but he fails to remind us 
that it also provided the necessary 
ingredients for a successful nine- 
teenth hole. 


, + = 


Now that electric razors are buck- 
ling down to the competitive stage, 
what public utility company will offer 
ohe to every customer who will 
agree to use its current exclusively? 


+, =F 


Penn Mutual describes its intelli- 
sent and helpful representatives as 
underwriters, but unfortunately the 
Prospects will continue to regard 
them as life insurance agents. 


~ + = 


Now that Acushnet’s mechanical 
driver has made a hole in one, every 
golfer will insist that he should have 
One in his bag just for emergencies. 


Vv . 


The product most susceptible to 
advertising, the experts say, is hair 
tonic. Then perhaps, bald-headed 
meh are susceptible to something be- 
Sides blondes. 


> = 


No matter how other advertising 
curves may sag, you’ll always find 
the classified linage record main- 
tained by the old reliable second- 
hand baby carriage. 


7, ¥ 


Looks as if that subway world’s 
Series may not be such a midsummer 
night's dream after all. 


Copy Cus. 


A.F.A. PRESIDENT 


George M. Slocum 


DETROIT READY 
FOR INVADING 
A.F.A. LEGIONS 


(Detailed program on Page 29) 

Detroit, June 10.— “Advertising 
makes work,” says the Advertising 
Federation of America, “Does it?’ 
sneer critics. 

From far-flung points in the adver- 
tising empire hosts are marching to 
this rendezvous for the 34th annual 
convention of the AFA, where they 
will endeavor to demonstrate their 
case, while improving their own 
knowledge of advertising in action. 
Events have conspired to make this 
convention one of the most signifi- 
cant in the history of advertising. 

The program glitters with some of 
the greatest names in American mer- 
chandising, who will attempt to meet 
the challenge of the central topic. 

Too little has been said about the 
men who made this convention. It is 
impossible to give the names, because 
every advertising man in Detroit 
abandoned his personal work to help 
in working out the convention pat- 
tern. 

Hartigan in Charge 


J. J. Hartigan, of Campbell-Ewald 
Company, is chairman of the Detroit 
Convention Board appointed by the 
Adcraft Club of Detroit, and Mr. Har- 
tigan, who himself has worked like 
a beaver, has had plenty of assist- 
ance. The chairman of the program 
committee, who perhaps should re- 
ceive a special bouquet, is James R. 
Adams, MacManus, John & Adams. 

The convention, incidentally, is go- 
ing to be the most publicized of any 
ever staged by the Federation. Vir- 
tually all of the radio networks are 

(Continued on Page 29) 
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Townsend Technique Splits 
Lord & Thomas, Quaker Oats 


Rigidly Set Formula for 
Advertising Causes 
Violent Debate 


New York, June 9.—Resigna- 
tion of the Quaker Oats account 
by Lord & Thomas has brought in 
its wake a new surge of interest in 
the Townsend & Townsend copy 
evaluation plan, which figured 
prominently in the withdrawal of 
the Chicago agency from the cer- 
eal account. 


Currently one of the most widely 
discussed subjects in advertising cir- 
cles, the Townsend formula has ap- 
parently split advertising men into 
two distinct camps-—one joyously ac- 
claiming the sales productivity of the 
system, and the other just as vio- 
lently belittling its significance and 
at the same time condemning its “in- 
trusion” into otherwise well ordered 
agency-client relationships. 


How “Law” Works 


Summarized in the briefest way, 
the Townsend brothers explain their 


“There is a fixed relationship be- 
tween the sales results produced by 
an advertisement and the number of 
27 basic selling elements contained in 
that advertisement, and the sequence 
in which those elements are used.” 

On their ability to determine the 
presence or absence of the 27 points, 
the Townsends rest their case. And 
on what they insist is the proved ef- 
ficacy of their system in terms of ac- 
tual sales recorded, they place the 
credit for the growth of a business 
which this year is reported to be 
grossing in the neighborhood of $400,- 
000. 

Since the plan really began to gain 
momentum a year or so ago, after 
several years of relatively slow prog- 
ress, the Townsends have pressed 
forward to a point where today they 
serve 14 advertising agencies repre- 
senting over 200 accounts, four na- 
tional advertisers directly, and three 
department stores. Combined expen- 

(Continued on Page 30) 


“law _of. advertising” as follows: »~ - 


RESIGNS ACCOUNT 


A. D. Lasker 


General Foods 
to Test Price 
Maintenance 


Hot Springs, Va., June 7.—Gen- 
eral Foods Corporation will give 
price maintenance a thorough test 
by issuing fair trade contracts 
under the Ohio fair trade law, it 
announced at the mid-year meeting 
of the Associated Grocery Manu- 
facturers of America here. 

Four products — Jell-O, Maxwell 
House Coffee, Post Toasties and 
Swans Down cake flour will be af- 
fected. Contracts establishing mini- 
mum prices in Ohio will become 
effective June 27. 

In announcing the plan, Austin S. 
Iglehart, president, General Foods 
Sales Company, said: 

“This is an experiment to be con- 
fined to Ohio. We are attempting 
to help retailers protect their in- 
vestments against the small minor- 
ity of predatory price-cutters. The 


(Continued on Page 25) 


Last Minute News Flashes 


was reported here today. 


Cincinnati, 


aggressively. 


food and drug bill by both houses. 


Horlick Reported to Have Appointed New Agency 
Racine, Wis., June 10.—Horlick’s Malted Milk Corporation has placed 
its advertising account with Roche, Williams & Cunnyngham, Chicago, it 


P&G Appoints Kastor for Liquid Dentifrice 


June 10.—Procter & Gamble Company today announced 
appointment of H. W. Kastor & Sons Advertising Company, Chicago, as 
advertising agency for its new liquid dentifrice, for which test campaigns 
will be conducted. The product is as yet unnamed. 


Buick Capitalizes Sponsorship of Fight 

Flint, Mich., June 10.—Buick Motor Company, which will sponsor the 
Louis-Schmeling fight over 146 NBC stations June 22, is pushing tie-ups 
More than 300,000 window stickers, 3,500 huge window 
posters and thousands of easel cards have been distributed to dealers, 
featuring their business places as “listening posts.” 
magic paper is being distributed, carrying a hidden tip from Clem Mce- 
Carthy about “the smartest place to put your money.” 


In addition, novelty 


Reach Agreement on Court Section of S. 5 
Washington, D. C., June 10.—Review of Department of Agriculture 
regulations will be vested in Circuit courts, House and Senate conferees 
agreed today. This development forecasts early approval of the revised 
(Additional details on Page 28.) 


Creative Agency Function 
Emasculated by Plan, 
View of Lasker 


Chicago, June 9, — Reverbera- 
tions of the resignation of the 
Quaker Oats account by Lord & 
Thomas last week are still rumbling 
through the advertising world. The 
question which advertisers and 
agency executives are asking is, 
“Did the agency resign because of 
the application of the Townsend & 
Townsend system of copy evalua- 
tion to its work?” 


Townsend & Townsend have been 
an issue in advertising for some 
time, and the Quaker Oats-Lord & 
Thomas case will probably become a 
cause celebre for that reason. This 
controversial element was indeed a 
factor, and undoubtedly precipitated 
action by the agency. From the ad- 
vertiser’s viewpoint, other considera- 
tions as well were involved. 

At all events, the Quaker Oats 
Company will receive solicitations 
early next week from fiye of the 
largest agenciés in the country. Only 
those with Chicago facilities will be 
considered. 


Committed to Plan 


When a new agency is appointed, 
it will work under the Townsend & 
Townsend system, because Quaker 
Oats has definitely committed itself 
to a continuation of this method, 
which it places along with Starch 
and Clark readership checks on 
magazine copy and CAB ratings of 
radio programs as a device for meas- 
uring performance and a help in get- 
ting maximum results from advertis- 
ing expenditures. 

“Advertising agencies which resent 
the use of the Townsend & Town- 
send technique,” said Donald Doug- 
las, vice-president in charge of 
advertising for Quaker Oats, “are 
probably exaggerating its impor- 
tance. It does not interfere with 
any of the creative functions of the 
agency, and in my opinion should 
not make it more difficult for an 
agency to work with a client. 

“If agencies are willing to check 
radio programs on the basis of CAB 
reports indicating the size of the 
listening audiences, then they should 
be willing to use a method which 
assists in evaluating copy. It is not 
a substitute for creative ability—it 
is merely a device for checking the 
copy to make sure that it has in- 
cluded important selling elements.” 


View of Agency 


The Lord & Thomas position is 
based on its feeling that an agency 
renders a professional service, and 
that a qualified agency should be 
regarded by its client as capable of 
producing copy which will sell the 
products advertised. If the client in- 
sists on introducing extraneous fac- 
tors which tend to handicap it in 
the production of the best possible 
copy, or which because of excessive 
revisions result in lowering the mo- 
rale of the agency, thus affecting its 
work for all of its clients, then the 
agency must resign in order to pro- 
tect its professional status. 

The relationship between Quaker 


Oats and Lord & Thomas was one 


Bot eee 


re 


= * i = te i “i ee Eee Te ar % ae ae eee is 77 be ee ra 4c oa eae ea i 2 =*;- Fy + 
‘ : icy $ ay: ae ne et ahs - © acl F; - - ‘ BEES) Di dh 
aS ae ager ie A en Pa ae ae Soares <i ani arcs. Sigs fe Sia Pe te Pater en 04 pt Mee cae ree iis Oe 2 OMe "Cae 
hee Ares Lo Air Saeee RE a ee a Fe ee att Ss Sia £- ea f f _ ‘ | : 
Asia : big: Se ae gpm ol ee egies aes, a. oe eek Go Oe ro ft ; ‘ ‘ tae Bs, 
re : 
ad 5 
b ; = — 
<3 ie et 
Ak a: ~ es 
ba as ae 
ee + 
} 3 a aE me oe yee eee ‘. | 
| aa te: —_ bi PS Sey ep ae | 
4 “Y as ee ae SS | : | 
| Pa hae “a Ao mee rk, 
_— ‘i ane | 
| oa ee | oc : 
aa ea Bie | : 
i | A a? ; Ss 4 wt | | oe 
i} | = * 3 a 4 " ae 
prea a ‘ — i@ | _ SR EE Fee 
| ( he a g a " be 
| ~ . ih $e ————— ae | pach Be a 
i ~y , — pe See. 
a ——— Pei: 
Ais = ia. ey fe cs a ae 
ae an Piet ae 
aS 2’ ‘ e fas aa es: 
| wy: ss a , ae | = Be ape. 
| ea . ae, we be | | ’ ¥: a, = ‘ 2 ; ey Be 
Ba ey é a | are ig ai an EN > ee te eit t. pees re, 
| poo? YA 7 P & | $e OT See re igae ‘ae 
eg oe ony . J | aie ed ass en eae aa. Blin BH Olea * is 
| ee ” “ ort Sah ae ie ear ok j a oo ee eee iN pas 
a ‘ et | eee eg : ee a xg oe ee 
Oth 9 aan Bare. 2 ki Sti a = . Et, tates = tg a 
at a — . - a eee Te a ’ . Fei eins. ee P 
| ek. ilar Bs: , ee . BO)? hea ‘gall te os ie - ee r 
os eeite s . fc wee ae igaes iii Fs. a a 
. ae. Fe a A ge oo yy ’ i ee ae 
a a a tiene sce age ; : ee aa 
a + % oe ere , fe % pe b Cah ates Ree bya 
, © & se Ss, * BRO Si é ae 
P Pi a. 3 te: sa j ct | iy tae 
Bie : sin % 2 is tt - Sa - 4 “i F E as 
Eee ye ee oe ; | 2 re a + Dee Fs; Ais 
eS ‘: 3 eres, i | | een es se, a « rie a Re 
fee * Caaia es pe i | P= j Grete os ae : 
: es seth + gy ‘ | Seb . ele a nee, 
re % ae # ee | | 7S ea - gare Karey es i 
i - _ a i ae See he 
‘ eee -_ ae ~ 2 i a. geass 
my Phe Se ae . Mest be er Ree ray 
" oie ai a «Cala ‘ ) pee. 
oe Pa ai rd ti Sn é 4 ied | E PAS : 4 F t ah ee 
} c Pek ee ee +7 e | SS en Week 8B i ee 
ie . ees _— oo Rs aie eee 
, ie rs : ae bare Asada yen 2 ee Sea hot 
LT te ee Sess | Sea ee cee . Rirae bis ees 
és oe ‘ Bre eae ae eet oes, rear 
tae eee Ey ent, Bare 
7 mee aha) | ie eae w ~ =| aay aE 
Bg as Fh hee Dos. eS echt!" | 7 i fi 
Pas ese re tts bop te ee eee : ee 
— ‘age acces: ) ag eae 5, | Pe 
ee em Oy i= Te ae a Bee 
aa : re ee Mee ie 
: Rie boast Se mee 5 
} a oe ie ‘ol 
ea 4 o 
ei = ign 
; - ; tong 
iy bi Pins Gann 
| | ; : ae oot as 
; w mi 
iz 
= ae, a =~ *) ystetee a 7 
the ety a 
RS ae yi Caen 
Fe ee Str, 
SNS coe cae 
Be varie 7 
+3 oe on 
me oe 
————— , 
llOOOOOOeSOOMWOoo ; : 
ie 
Pee Sa aay a 
ee 
te ie a 
Po ea 
i , — i‘ 
eee en 
A te eS 
rete tan bes, 
Ae te ey 
tre | igane a 
| eae ie 
_—— ee aides 
ey ae eee ane 
(ee wey bag 
aes ane 4 
Bee 
| Pe ig. Lanett 
ema 
gis cog 
ae ee 
Sth a a 
PT is > ie 
“ee 
fe. aa sore! 
ee - . 
is a 
piglet = Se 
| geet: 
| 
Pte ee 
ina is 
ee 
yt 
ny Sate 
Bh rt oa Wi 
ee ee 
aM yi Sin) = 
eh Sea 
| a, ae 
| | ee ie 
ye ea 
—— = —— ee = —— ee ee 
a cc — SS oo “ee aoav_w0<«<—0_0—«—«—eSeeeeeeS SN ooo a, feat oom 
oe *. er 
ty see 
ic as. see 
«hei eames 
a Laents! 
oe yee 
_ ke cara 
Fs | | 1 Se Ge oe ks 
Bs ee | 
ate * 
Gg ue 
ee : 7 
quae : 
Se 
e 4 tate 
ee b Pe Sie, 
a 
| fers, ahah Boe 
Ws NaF eles 
7 7 eer. i poe oat: 
ae 7% Z 
‘ay Oe 
Pe . a> 
ee. ent 
eae: 
} a ane Ai 
vy 
ss Fiera t= 
he 725 4 
sae ts 
a | | 
| | 
y Pe | 
4 PY oe 
ee agers 
pe ta 
Peas Wie 
a 
hae 
pt ee 
tke cla er as | 
ae eae ages 
zt Tis sor es 
i eee 3 * eae =F xy, sit eee " ee Pras Tia ut A 4 pee. at Mie et ones GE. ge ie des a : + sis i cae ae be ar ae seas ee hE wt are Je ier ge eae Niet Raat, °, Ws pee ? Fe es greases‘): ia eS oe Coan See iin 
eee 8p Oy goss” Ol ee ee aaa, ey as obo ‘ eee’ “LE 3 ~ a ra a is foe, i: Fi ae ast 1 elas ; aie i Bis Sy ey Senn ga is ye oh eeee 
CS mee ae ales Wa ee : aes be be sa a He eid ae ar tenia iS > EY SU i REY ae BBS EN eras se ie ve ‘ i RD aly - m 5 * pee : . eet re ‘ ery tigate 
¥ i Chgset’. aaa Maran ts Pete AS cas SERN gS ia ae Some pe ihn whiny rie eee AA cv Sand are PG OTRO PROGR RY Wee GN SOU EMY toe eam ne a ROT AR OR Blea ar Wit SOEey gL CaN, tat a ale f ; ¥ : ae i pee ; 
4 Aare Se ; iy i) Wh aes Sexe, Saad eel hy ae, hice eee so aa ae ne tate Mey EN Aree OURS Ey tits Pee i eee tee) i Bia dale Ga) oy Bei Eig wSs, Sir 2 CNC FG a atetagsee ai eae Se A? secre 2 ¢ 
Se kon se ie Res oe SCOR OPIASS SEMAN GES: SMSTRSOS SDE Saga No gers NS e tS Se MOnne Sgty oe Bi ukhs | er Aen Sea ae, Sy aMRiCr gas ip dry 2) 5 “UST pete amu: ARR ice yt CRR ie” Woks 4 ce me SR CMR ed BS OO Mn ge aR 3S MR cin Ath CES mary ret ieg eo een 
: ‘ Per Tepe oe hha eA. DGS At SOR pee geen ene dirt, iy eke Pena ta Se A IE ras Sites z 3 RON ne Mee cee ane eT ge “eb ile Aas ape, cid: > Rats Ae ota at aS ee het Me: le Onna 4 eA pene aeh ae sin. I eta aie 
BA te ay nsf é : me : ; é Sat ey cere Pe pees ; Read 3 RUGS, 2 bes, oie Ee OA Ama Eiger dae DME NS ary) MERRY Chet UY co SPT lteter Sapam EoUee ty Side ns “he Pb 3 Bb da © gS 


2 


ADVERTISING AGE 


June 13, 1938 


of the oldest in advertising. It 
lasted thirty years, and had been re- 
garded by the advertising world as 
a tradition. A. D. Lasker, head of 
Lord & Thomas, who has just com- 
pleted forty years in advertising, 
has had extremely close personal 
relations with the executives of 
Quaker Oats. For all of these rea- 
sons, as well as the size of the ac- 
count, which is generally reputed to 
involve about $500,000 a year, the 
resignation came as a major shock 
to advertising interests. 

Mr. Lasker returned only a few 
weeks ago from a nine months’ tour 
of the world. Upon his return to his 
Chicago headquarters, and _ after 
hearing reports of the _ difficulties 
which his organization had encoun- 
tered in their efforts to conform to 
copy requirements as_ established 
through the application of the Town- 
send & Townsend technique, he 
wrote a letter resigning the account. 

The agency is still representing 
Quaker Oats in its foreign advertis- 
ing activities, handling Canadian, 
British and French advertising. 
Hence the long relationship between 
the client and the agency has not 
been entirely disrupted by the major 
change. 

One of the chief issues raised 
through the application of the Town- 


send & Townsend method has been 


with respect to radio commercials. 
While the system was originally em- 
ployed to evaluate publication copy, 
it has been generally extended to 
the sales portions of radio programs, 
and Quaker Oats, which has been 
using the service since the begin- 
ning of this year, believes that it is 
equally efficacious in that field. 

There was no question in the 
Quaker Oats-Lord & Thomas situa- 
tion regarding the method of pay- 
ment for Townsend & Townsend 
service. The client has been assum- 
ing this charge, and has asserted 
that it should not be regarded as an 
agency expense. In some cases, it is 
reported, clients who have desired 
to employ the Townsend & Town- 
send technique have required their 
agencies to pay for it, and this has 
raised another controversial issue. 
Agencies generally insist that the 
margin of profit is too small at pres- 
ent, and that if there is an added 
charge due to the inclusion of T&T 
service, it would make it impossible 
to operate on the 15 per cent mar- 
gin now available. 

Although Quaker Oats agrees that 
the Townsend & Townsend situation 
created a controversy, its executives 
add that this was only one of several 
factors which resulted in the termi- 
nation of its long relationship with 
its agency. Unsatisfactory results 


of some of its radio advertising ef- 
forts, on which it has been spendiug 
an increasing amount of its appro- 
priation, and a difference of opinion 
regarding the importance of the vita- 
min claims which have been built up 
for oatmeal through researches by 
the agency, were among them. 

It is also indicated that the chief 
difficulties had to do with copy for 
Quaker Oats and Mother’s Oats, and 
that the situation with Little Kurneis 
and Aunt Jemima pancake flour has 
been entirely satisfactory from the 
standpoint of both client and agency. 


Two to Gussow, Kahn; 
Black Appointed 


Gray Drug Company, New York, 
has appointed Gussow, Kahn & Co. to 
handle advertising of a non-alcoholic 
hair restorer. Universal Fixture 
Company, New York, manufacturer of 
steel cabinets, has also named the 
agency. 

Harold H. Black, formerly with 
Daniel Starch & Staff, has joined the 
agency staff. 


Sanson with Agency 


Thomas Sanson, formerly of the 
Los Angeles Examiner, has been 
named publicity director of the new- 
ly created public relations department 
of L. Raymond Advertising Agency, 
Los Angeles. 


Are you 


up-to-date | 
on 
ENGLAND? 


Do you know 
there is an English 
magazine 
with four times 


the coverage of 


LIFE? 


HREE million English homes get the Radio 
Times each Friday .. . and they read it every 


day in the week. 


Issued by the British Broadcasting Corpora- 


tion, only the Radio Times is allowed to print in 


advance full details of the week’s 


both National and Regional. Radio listeners 
from Scotland’s Highlands to Land’s End turn 
to the Radio Times whenever they want to 


know “what’s on the air.” 


And 90 per cent of its subscribers state that 
they refer to it every day: 65 per cent are still 
reading their copy 10 days after receiving it.* 


Who are its readers? 


Families with money to spend. 


ship in England indicates good pure 
The Radio Times takes you into more than 


1,000,000 well-to-do homes. 


In London and Home Counties. 


lies are readers of Radio Times . . . 25 per cent 


* Lndependent survey, March, 1937. 
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of all families; other counties, 1.867.764 circula- 
. . 27 per cent of all families; Wales, 


120,857... 23 per cent of all families; Scotland, 


programmes, 


204.496 ... 17 per cent of all families. This is a 
national coverage unmatched by any of the 
great English dailies 
to one out of every four homes in Great Britain. 


... the Radio Times goes 


Successful American marketers are finding the 
Radio Times effective and economical. If you 


are selling in England, check the value of this 


magazine for your product. 
Ask your agency for information, or write to: 
Advertisement Director, British Broadcasting 


Corporation Publications, Broadcasting House, 
Portland Place, W.1, London. 


Radio owner- 


hasing power. 


705.966 fami- Vacuum Cleaners - 
Cream - Kraft Cheese - 
Radios 


Remington Typewriters - 


Phillips Milk of Magnesia 


Leading American products advertised 
in the RADIO TIMES... 


Chesebrough Vaseline - 


Ford Motor Cars - Hoover 
Kellogg's Cereals - Kolynos Dental 
Libby's 100 Foods - Philco 
Pond's Creams - 
Sun-Maid Raisins 


NEW YORK BANK TURNS TO HUMOR 


“IT'S ALL RIGHT, DOC, AS LONG AS YOU DON'T 
CUT OUT MY ChecktMaster ACCOUNT!" 


ee 
The NATIONAL SAFETY BANK « TRUST CO. 


BROADWAY AT 387 ST. 


+ 26™ STREET & 7™ AVE. 


1747 ST. & BOSTON ROAD - 167™ ST. & JEROME AVE. 


Member Federal Deposit Insurance Corporation 


Said to mark a new high in use of humor by a financial institution, National 
Safety Bank & Trust Company is using this type of advertising to sell its 
no-minimum balance service. 


CANDY MAKERS 
SETTING STAGE 
FOR PROMOTION 


New York, June 8.—Results of five 
months of activity by the merchandis- 
ing-advertising committee of the Na- 
tional Confectioners Association, dur- 
ing which the nation has been blan- 
keted with promotion asserting that 
“Candy is a delicious food,” were re- 
vealed for the first time here today at 
the association’s 55th annual conven- 
tion. 

While no immediate industry-wide 
advertising campaign is contem- 
plated, the ultimate objective of the 
committee’s efforts is to develop a 
long-range program for a direct ad- 
vertising message by both individual 
manufacturers and the industry. 

Otto Schnering, president, Curtiss 
Candy Company, Chicago, and chair- 
man of the merchandising-advertis- 
ing committee, said that the candy 
industry ranks sixth among all food 
industries, despite the fact that its 
advertising expenditure is small. 

C. L. Miller, vice-president, E. W. 
Hellwig Company, and prominently 
associated with the work of the com- 
mittee, gave the agency executive’s 
viewpoint on best methods for mer- 
chandising candy as a food. He 
termed activities of the committee 
thus far “an effort to correct mis- 
information and soften the public at- 
titude toward candy.” 

The “candy is a food” theme was 
approved by four disinterested au- 
thorities. Dr. Walter H. Eddy, di- 
rector, Good Housekeeping Institute, 
and Columbia University professor, 
told of his World War experience and 
the important role played by candy 
as a nutritious food. Dr. Howard W. 
Haggard, associate professor of physi- 
ology, Yale University, and author of 
“Devils, Drugs, and Doctors,” charac- 
terized candy as “a prime dietary re- 
quirement,” while “Oscar of the Wal- 
dorf” described the use of candy in 
the hotel. Dr. Marvin A. Stevens, 
orthopedic surgeon and football coach 
at New York University, told of 
candy’s important place in the diet of 
athletes. 

Lane Marohn, art director, Robert 
Gair Company, container manufac- 
turer, told the convention that “taste 
appeal,” in packaging of candy has 
been neglected in favor of “color im- 
pact.” 

Harry Chapman, vice-president, 
New England Confectionery Com- 
pany, was elected president of NCA, 
succeeding Thomas J. Payne, presi- 
dent, Reed Candy Company. 


Appoints Powers 
Petroleum Investor, Tulsa, has ap- 
pointed E. J. Powers & Co. represen- 
tatives in Chicago, St. Louis, Des 
Moines and Milwaukee territory. 


City Official — 
in Plea for 


Self-Control 


New York, June 9.—Well directed 
advertising can do a better job than 
government regulation in eliminating 
unfair trade practices, William Fel- 
lowes Morgan Jr., city commissioner 
of markets, told members of the New 
York Better Business Bureau at a 
luncheon here today. 

Mr. Morgan said that his hope as 
a public official is to help business 
realize its own powers of self-regula- 
tion, in which an important element 
is strict truthfulness in every promo- 
tional activity. 

“It is surprising to me,” said Mr. 
Morgan, “that business men cannot 
all see the simple economics of truth- 
fulness. I can visualize the time 
when a company’s standing will not 
be measured by the yardstick of 
financial responsibility only, but con- 
sider reputation for telling the truth, 
responsibility for living up to obliga- 
tions, and other phases of moral and 
business integrity.” 


Hotel Names Kupsick 


Marcy Hotel, Lake Placid, N. Y., 
has appointed J. R. Kupsick Adver- 
tising Agency, New York, to handle 
its advertising. Newspapers in New 
York, Brooklyn, Hartford, Philadel- 
phia, Cleveland and Montreal will be 
used. The agency will also act as 
New York booking office for the ho- 
tel. 


Marvel Promoted 
Timken Roller Bearing Company, 
Canton, O., has appointed David T. 

Marvel manager of tube sales. 


that STAY-UP 
and Sed the Year Round 


_ pay its way to the ad- 
vertiser a calendar must 
be exposed to view — day 
after day. “U-S” Calendars 
get the top position and 
hold it. Originality of de- 
sign gives them a dominance 
that every calendar adver- 
tiser is seeking. 


Call “U-S” in, to submit 


ideas that will keep your 
calendars in the public eye 


The UNITED STATES PRINTING re 
LITHOGRAPH COMPANY and DIVISION 
HOME OFFICE: 320 BEECH STREET C/NCINNAT! 9° 
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7 ODERN CRIME solution is too complex to depend en- Advertising, too, is a great deal more complex than it 
M tirely on individual genius and brilliant deduction. used to be, and calls for an increasing amount of sci- 
_ There still are master detectives. But they are backed entific information. That is why, today, an advertising 
up and aided by a considerable amount of science—by problem is safer in the hands of an agency that makes 
huge files of fingerprints and other data; and by ex- a sincere and intelligent effort to back up its creative 
perts in such fields as toxicology, graphology, ballistics, work with scientific knowledge of what makes the pub- 
and psychiatry. lic look, listen, read, and buy. 
P 
d 
Young & Rubicam, Inc. 
ADVERTISING 
NEW YORK *« CHICAGO + DETROIT * HOLLYWOOD 
MONTREAL * TORONTO a 
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‘SHARE BARGAIN 
SALES SEQUEL 10 
$9,000,000 BUY 


New York, June 8.—A “bargain- 
sharing” sale involving 1,600 outlets 
from coast to coast will be announced 
by United Cigar-Whelan Stores Cor- 
poration in daily newspapers of June 
16. Specially priced merchandise to 
be offered will represent the fruit of 
the company’s pump-priming, $5,000,- 
000 buying campaign which was the 
subject of full-page advertising in 
New York papers a few weeks ago. 

To a large extent, the sale will be 
a test by which to gauge the measure 
of promotional activity. Initial inser- 
tions will be seven columns in all pa- 
pers and while the campaign will 
probably extend through August, the 
schedule will depend upon public re- 
action. 

The buying-selling hook-up, the 
company believes, will stimulate con- 
sumer spending. The announcement 
that it would buy $5,000,000 worth of 
first quality merchandise at reduced 


prices, carried this statement:* “Our 
normal purchases are $1,000,000 a 
week. We can sell $2,000,00 a week 
if manufacturers, wholesalers and 
jobbers are willing to cut profits 
with us.” 

In addition to newspaper advertis- 
ing, promotion will include distribu- 
tion of 1,000,000 circulars and instal- 
lation of special point-of-purchase 
material in every store. 


Fight Outdoor 
Regulation by 
Constitution 


New York, June 7.—Regulation of 
outdoor advertising by constitutional 
provision was vigorously opposed by 
representatives of the industry at a 
hearing held here yesterday before 
the committee on highways, park- 
ways and grade crossings of the state 
constitutional convention now in ses- 
sion. A brief was filed by W. E. Be- 
han, counsel for the Outdoor Adver- 
tising Association of the State of 
New York, to show that the proposal 
is uneconomic, unfair and unneces- 
sary. 

Four points were emphasized: 
Such regulation is unsound from the 


economic point of view; it is unfair 
to the community as a violation of 
home rule and to the industry by 
singling it out for special treatment; 
unnecessary because all the supervi- 
sion required can be effected through 
police power, and the same ends can 
be attained through cooperation. 
Proponents of regulation based 
their case largely on esthetic grounds. 
Appearing with Mr. Beehan were K. 
H. Fulton, president, Outdoor Adver- 
tising Inc., and John Benson, presi- 
dent, American Association of Adver- 
tising Agencies. Representatives of 
the American Federation of Labor 
and The American Legion also spoke 
against the proposed regulation. 


Names Gerth-Knollin 


California Fruit Products, Ltd., 
Hollywood, Cal., manufacturer of Sun 
Gold Fruit Spread, fruit beverages 
and Hollywood Confections, has ap- 
pointed Gerth-Knollin Advertising 
Agency, Los Angeles, to handle its 
advertising. Radio and newspapers 
will be used in selected markets. 


Driscoll Appointed 


Howard B. Driscoll has been ap- 
pointed national advertising represen- 
tative for College Years. The maga- 
zine is published three times during 
the college year. Advertising offices 
are at 17 East 42nd street, New York. 


past 10 years. 


contracts each year. 


per dollar. 


FIRST in percentage of renewal 


FIRST in Value ... most listeners 


Ve 


‘ KSTP 


* FIRST in the Nation for 
Showmanship ... 1937 Variety Award 


FIRST in listener preference in 


the 7th U. S. Retail Market where annual 
retail sales total a billion and a half 


dollars ... every authentic survey for the 


Northivests Leacting Radio Station 


names 


General 


“1 ONLY WANTED 


TO TELL YOU-- (eutr!)__ 


IN THE GREAT. | 
NORTHWEST | y 


—* 


MINNEAPOLIS 
Stanley E. Hubbard, Pres. and Gen. Mar. 


25000 WATTS 


For Rates and Schedules, Address: Ray C. Jenkins, 
Sales 


ST. PAUL, MINNESOTA, or our NATIONAL REPRE- 
SENTATIVES: 
San Francisco—Edward Petry & Co., Inc. 


IS FIRST” 


hd 


Jan't Add... 


ALO OLDE AO ME 


SAINT PAUL 


Manager, KSTP, MINNEAPOLIS- 


In New York, Chicago, Detroit and 


PRESENT MYSTERY CONTROLLED RADIO 


Sayre M. Ramsdell, vice-president, Philco Radio & Television Corporation, Phila. 
delphia, and Ernest B. Loveman, advertising manager, discuss details of the forth- 
coming campaign, largest in the company's history, for new receiver. 
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Fair - Haired 
Beach Girls 
Skol Target 


New York, June 7.—Recognition 
that blondes have more sunburn trou- 
ble than brunettes supplies the motif 
for 1938 advertising of Skol Com- 
pany, maker of Skol liquid prepa- 
ration. 

On this year’s enlarged Skol sched- 
ule are newspapers in 12 key cities, 
as well as two national magazines, 
Vogue and You. Newspaper promo- 
tion is currently running in Los An- 
geles and Norfolk, and awaits only a 
heat wave to invade other markets. 
Both of the magazines on the list will 
earry full pages in July and August 
issues. 

Skol is also being supported by a 
trade paper campaign which features 
the headline, “We'll make you a bet 
you'll sell more Skol than any other 
sunburn preparation in 1938.” Dealer 
cooperation includes an offer of a 
22 by 34-inch window display and a 
9 by 14 inch counter card, provided 
through the company’s selling agent, 
J. B. Williams Company, Glaston- 
bury, Conn. 


“Lobsteritis” Is Dropped 


Consumer copy, playing up Skol as 
a preparation which “saves blondes 
from painful burning,” marks a 
change in theme from the 1937 cam- 
paign. Last year, Skol’s appeal was, 
“Don’t get lobsteritis.” The current 
promotion, while aimed primarily at 
blondes, does not limit the market 
since the inference is that if a sun- 
burn preparation can protect the deli- 
cate complexion of a blond, the 
hardier skin of a brunette will also 
profit in even greater degree. 

Other appeals being used by Skol 
this summer include mention of the 
preparation’s origin as a protective 
liquid for Scandinavian skiers and 
mountain climbers, its use in resorts 
in 25 countries, its non-sticky char- 
acter, and its ability to block out 
harmful sun rays while admitting 
beneficial rays. 

Skol is supporting its consumer 
campaign with car cards in New 
York and Chicago. J. Walter Thomp- 
son Company is the agency, William 
Resor being account executive. 


Miami Uses Records 


A series of travel talks designed to 
popularize Miami as a summer resort 
has been completed by NBC Electri- 
cal Transcription Service. The pro- 
grams are being placed through Gray- 
don E. Bevis, Inc., Miami, and will be 
ws ay over stations in ten Southern 
cities. 


Advertising 
News Program 


New York, June 9.—While almost 
every newspaper in New York con- 
ducts a daily column detailing news 
of the advertising field, it remained 
for Station WHN to inaugurate the 
first advertising column of the air. 
“The Voice of the City,” sponsored 
by Street Railways Advertising 
Company, opens at 8:30 daily and 
at 9:30 on Sunday. 

The 15-minute program reports 
new campaigns, gossip about adver- 
tising and business in general, and 
personal changes, with enough ele- 
mentary material to give the con- 
sumer a better appreciation of how 
advertising helps him. 

While the sponsoring organiza- 
tion is interested in car cards, it 
said that care will be taken to treat 
all media on an equal basis, and not 
to extol street car advertising at 
the expense of any competitor. 


Join Art Service 


Production Service Company, ad- 


vertising art, Los Angeles, has added 
nine new members. Ray R. Connors, 
Jr., former partner of Spielman and 
Connors, Los Angeles, has joined the 
company as an executive, bringing 
with him eight members of Spielman 
and Connors art staff. 


STOCK PHOTOS 


for your inspection. Write, wire of 
phone 


KAUFMANN & FABRY CO: 

425 S. Wabash Avenue * Chicage 
Telephone Harrison 3135 

106 West 43rd St., NEW YORK. Phone Bryant 9- 
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ADVERTISING AGE 


— 


RADIO LEADER 


Mark Ethridge, NAB president, who is 


leading fight for longer licenses. He is 

general manager of the Louisville Cour- 

ier Journal and Times, operator of Sta- 
tion WHAS. 


ETHRIDGE RAPS 
RADIO CULTURE 
REQUIREMENTS 


Washington, D. C., June 7.—The 
radio regulation requiring cultural 
programs was condemned by Mark 
Ethridge, of Station WHAS, Louis- 
ville, and president, National Asso- 


™m ciation of Broadcasters, today as the 
Federal Communications Commission 
most began hearings on the reallocation 
con- of wave lengths and corollary ques- 
1eWs tions. Mr. Ethridge suggested that 
ined this clause be stricken from rule 31.4. 
the “Is it here proposed that the Com- 
air. mission develop certain definite re- 
ored quirements with respect to cultural 
sing programs with which each applicant 
and for new or improved facilities must 
comply?” he asked. 
i Equivalent to Censorship 
and “The regulation as it stands cer- 
ele- tainly is capable of such an inter- 
con- pretation. If it is so interpreted 
how and applied, it is submitted that the 
Commission would be exercising a 
\iza- positive control and supervision over 
: * program content which is incompat- 
reat ible with the spirit, if not the letter 
not of the prohibition against censor- 
at ship.” 
Mr. Ethridge explained that the 
NAB does not believe the Commis- 
sion should not take into account the 
Program service of broadcasters in 
ad- passing upon applications for various 
lded authorizations. The program struc- 
ors, ture is obviously the most important 
and element in the standard of public in- 
= terest. But, he contended, there is 


avast difference between the Com- 
mission considering the general pro- 
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CINCINNATI 


Branch Plants or Offices 


Stereotype Co., 
228 E. 45th St., New York 


Northern Electrotype Company | 


Atlantic Electrotype & | 
| 
| 

41 Burroughs Avenue, Detroit | 


Hoffschneider Bros. | 
500 Howard St., San Francisco | 


Philadelphia Mat & Plate Co. 
243 N. Juniper St., Philadelphia | 


1] Chicago, 400 North Michigan 
il Ave. (Wrigley Bldg.) 


|| Atlanta, Rhodes Haverty Bldg., 111 
134 Peachtree Street 1} 


. 
WORLD'S LARGEST MAKERS 
OF ADVERTISING PLATES 


gram structure and laying down pro- 
gram specifications to which licensees 
must adhere. 


WTMJ to Use Disc 


Station WTMJ has created a canned 
“show” in placing its sales story on 
a disc to be used by staff salesman. 
Auditions will be given either in the 
prospective client’s office or in the 
station’s etudios. 


Trombla Heads Club 


dent of the Lincoln Advertising Club 
last week, succeeding W. Joyce Ayres. 
Marie Weesner is vice-president and 
Henry Westfall, secretary-treasurer. 


0. D. Trombla was elected presi- 


Advertising 
of Personal 


Loans Unwise? 


Louisville, June 9.—It is immoral 
for banks to advertise a personal loan 
service, Parker C. Bullard, Home 
Savings Bank, Boston, told an adver- 
tising session held under the aus- 
pices of the American Institute of 
Banking here today. Mr. Bullard said 
it is poor business to urge the public 
to go into debt. 


He said the ideal personal loan ad- 


vertisement was used by the First 
National Bank and Trust Company of 
Minneapolis: 


Only When Necessary 


“If you’re planning to borrow 
money to buy today what you can’t 
pay for until tomorrow, give a 
thought to what might happen if you 
should lose your job. When you're 
in debt, out of work is ‘out of luck.’ 

“Sometimes it’s good business fo 
borrow. Often it’s just the opposite. 
You may save yourself a lot of grief 
if you don’t borrow unless you must. 
And when you must borrow, consult 
a bank that will help you find a way 
out of debt before you get in.” 


Like S. O. Slogan 

The Standard Oil Company of Indi- 
ana’s new slogan “Just Like That— 
Standard Red Crown Starts Your 
Car,” is publicly credited as the in- 
spiration for similar copy slogans 
used by Famous-Barr Company, St. 
Louis department store; Vallett Qual- 
ity Cleaners and Dyers, Huron, 8. D., 
and Gebhart Gushard, department 
store, Decatur, Ill. 


Spink to Radio Sales 


Bruce Spink, formerly on the sales 
staff of Station WGN, Chicago, has 
joined the Chicago staff of Radio 
Sales division of Columbia Broad- 
casting System, representing Station 
WBBM and other CBS stations. 
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In addition to First (Gold) Award jointly won by two Schaefer 
Beer displays in the All-America Packaging Competition, 
Finson-Freeman displays carried away three more leading 
honors in the Bahson Institute Exhibition. 

Why? three entirely different approaches—but same 
results: Sex — Sentiment —Speed ... and each DRAMA... 


Showmanship that SELLS. 


he Sands hee 
Fin dte ea tha 
table 


If you want to inject the same quality in your displays 
that wins both prizes and SALES, consult— 
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June 13, 1938 


‘SHARE BARGAIN 
SALES SEQUEL T0 
$9,000,000 BUY 


New York, June 8.—A “bargain- 
sharing” sale involving 1,600 outlets 
from coast to coast will be announced 
by United Cigar-Whelan Stores Cor- 
poration in daily newspapers of June 
16. Specially priced merchandise to 
be offered will represent the fruit of 
the company’s pump-priming, $5,000,- 
000 buying campaign which was the 
subject of full-page advertising in 
New York papers a few weeks ago. 

To a large extent, the sale will be 
a test by which to gauge the measure 
of promotional activity. Initial inser- 
tions will be seven columns in all pa- 
pers and while the campaign will 
probably extend through August, the 
schedule will depend upon public re- 
action. 

The buying-selling hook-up, the 
company believes, will stimulate con- 
sumer spending. The announcement 
that it would buy $5,000,000 worth of 
first quality merchandise at reduced 


prices, carried this statement:* “Our | economic point of view; it is unfair 


normal purchases are $1,000,000 a 
week. We can sell $2,000,00 a week 
if manufacturers, wholesalers and 
jobbers are willing to cut profits 
with us.” 

In addition to newspaper advertis- 
ing, promotion will include distribu- 
tion of 1,000,000 circulars and instal- 
lation of special point-of-purchase 
material in every store. 


Fight Outdoor 
Regulation by 
Constitution 


New York, June 7.—Regulation of 
outdoor advertising by constitutional 
provision was vigorously opposed by 
representatives of the industry at a 
hearing held here yesterday before 
the committee on highways, park- 
ways and grade crossings of the state 
constitutional convention now in ses- 
sion. A brief was filed by W. E. Be- 
han, counsel for the Outdoor Adver- 
tising Association of the State of 
New York, to show that the proposal 
is uneconomic, unfair and unneces- 
sary. 

Four points were emphasized: 
Such regulation is unsound from the 


to the community as a violation of 
home rule and to the industry by 
singling it out for special treatment; 
unnecessary because all the supervi- 
sion required can be effected through 
police power, and the same ends can 
be attained through cooperation. 
Proponents of regulation based 
their case largely on esthetic grounds. 
Appearing with Mr. Beehan were K. 
H. Fulton, president, Outdoor Adver- 
tising Inc., and John Benson, presi- 
dent, American Association of Adver- 
tising Agencies. Representatives of 
the American Federation of Labor 
and The American Legion also spoke 
against the proposed regulation. 


Names Gerth-Knollin 


California Fruit Products, Ltd., 
Hollywood, Cal., manufacturer of Sun 
Gold Fruit Spread, fruit beverages 
and Hollywood Confections, has ap- 
pointed Gerth-Knollin Advertising 
Agency, Los Angeles, to handle its 
advertising. Radio and newspapers 
will be used in selected markets. 


Driscoll Appointed 


Howard B. Driscoll has been ap- 
pointed national advertising represen- 
tative for College Years. The maga- 
zine is published three times during 
the college year. Advertising offices 
are at 17 East 42nd street, New York. 
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Sayre M. Ramsdell, vice-president, Philco Radio & Television Corporation, Phila- 
delphia, and Ernest B. Loveman, advertising manager, discuss details of the forth- 
coming campaign, largest in the company's history, for new receiver. 


Fair - Haired 
Beach Girls 
Skol Target 


New York, June 7.—Recognition 
that blondes have more sunburn trou- 
ble than brunettes supplies the motif 
for 1938 advertising of Skol Com- 
pany, maker of Skol liquid prepa- 
ration. 

On this year’s enlarged Skol sched- 
ule are newspapers in 12 key cities, 
as well as two national magazines, 
Vogue and You. Newspaper promo- 
tion is currently running in Los An- 
geles and Norfolk, and awaits only a 
heat wave to invade other markets. 
Both of the magazines on the list will 
earry full pages in July and August 
issues. 

Skol is also being supported by a 
trade paper campaign which features 
the headline, “We'll make you a bet 
you'll sell more Skol than any other 
sunburn preparation in 1938.” Dealer 
cooperation includes an offer of a 
22 by 34-inch window display and a 
9 by 14 inch counter card, provided 
through the company’s selling agent, 
J. B. Williams Company, Glaston- 
bury, Conn. 


“Lobsteritis” Is Dropped 


Consumer copy, playing up Skol as 
a preparation which “saves blondes 
from painful burning,’ marks a 
change in theme from the 1937 cam- 
paign. Last year, Skol’s appeal was, 
“Don’t get lobsteritis.” The current 
promotion, while aimed primarily at 
blondes, does not limit the market 
since the inference is that if a sun- 
burn preparation can protect the deli- 
cate complexion of a blond, the 
hardier skin of a brunette will also 
profit in even greater degree. 

Other appeals being used by Skol 
this summer include mention of the 
preparation’s origin as a protective 
liquid for Scandinavian skiers and 
mountain climbers, its use in resorts 
in 25 countries, its non-sticky char- 
acter, and its ability to block out 
harmful sun rays while admitting 
beneficial rays. 

Skol is supporting its consumer 
campaign with car cards in New 
York and Chicago. J. Walter Thomp- 
son Company is the agency, William 
Resor being account executive. 


Miami Uses Records 


A series of travel talks designed to 
popularize Miami as a summer resort 
has been completed by NBC Electri- 
cal Transcription Service. The pro- 
grams are being placed through Gray- 
don E. Bevis, Inc., Miami, and will be 
a over stations in ten Southern 
cities. 


WHN Carries | 


Advertising 
News Program 


New York, June 9.—While almost 
every newspaper in New York con- 
ducts a daily column detailing news 
of the advertising field, it remained 
for Station WHN to inaugurate the 
first advertising column of the air. 
“The Voice of the City,” sponsored 
by Street Railways Advertising 
Company, opens at 8:30 daily and 
at 9:30 on Sunday. 

The 15-minute program reports 
new campaigns, gossip about adver- 
tising and business in general, and 
personal changes, with enough ele- 
mentary material to give the con- 
sumer a better appreciation of how 
advertising helps him. 

While the sponsoring organiza- 
tion is interested in car cards, it 
said that care will be taken to treat 
all media on an equal basis, and not 
to extol street car advertising at 
the expense of any competitor. 


Join Art Service 


Production Service Company, ad- 


vertising art, Los Angeles, has added 
nine new members. Ray R. Connors, 
Jr., former partner of Spielman and 
Connors, Los Angeles, has joined the 
company as an executive, bringing 
with him eight members of Spielman 
and Connors art staff. 


oti cane 


STOCK PHOTOS 


Thousands of ready-to-use illustre- 
tions, on all subjects, are available 
for your inspection. Write, wire oF 
phone 


KAUFMANN & FABRY CO: 
425 S. Wabash Avenue . Chicage 
Telephone Harrison 3135 

106 West 43rd St.. NEW YORK, Phene 
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gram structure and laying down pro- oa. a vertisement was used by the First Like S. O. Slo an 
RADIO LEADER gram specifications to which licensees A du e rt istn g National Bank and Trust Company of| ‘he standard Oil Renee of Indi- 
must adhere. Minneapolis: ana’s new slogan “Just Like That— 


| programs was condemned by Mark 
Ethridge, of Station WHAS, Louis- 
m ville, and president, National Asso- 


ciation of Broadcasters, today as the 
Federal Communications Commission 
began hearings on the reallocation 
of wave lengths and corollary ques- 
Mr. Ethridge suggested that 
this clause be stricken from rule 31.4. 
the “Is it here proposed that the Com- 
mission develop certain definite re- 


tions. 


hao quirements with respect to cultural 
sing programs with which each applicant 
and for new or improved facilities must 
comply?” he asked. 
a Equivalent to Censorship 
and “The regulation as it stands cer- 
ele- tainly is capable of such an inter- 
con- pretation. If it is so interpreted 
how and applied, it is submitted that the 
Commission would be exercising a 
‘iza- positive control and supervision over 
it program content which is incompat- 
reat ible with the spirit, if not the letter 
not of the prohibition against censor- 
at ship.” 
Mr. Ethridge explained that the 
NAB does not believe the Commis- 
sion should not take into account the 
Program service of broadcasters in 
ad- Passing upon applications for various 
ded authorizations. The program struc- 
ors, ture is obviously the most important 
and element in the standard of public in- 
be terest. But, he contended, there is 


leading fight for longer licenses. 
general manager of the Louisville Cour- 
ier Journal and Times, operator of Sta- 


tion WHAS. 


ETHRIDGE RAPS 
RADIO CULTURE 
: | REQUIREMENTS 


Washington, D. C., June 7.—The 
radio regulation requiring cultural 


| 
,, IK 


WORLD'S LARGEST MAKERS 
OF ADVERTISING PLATES 


Branch Plants or Offices 


Atlantic Electrotype & 
Stereotype Co., 
228 E. 45th hee New York 


Northern Electrotype Company 
41 Burroughs Avenue, Detroit 


Hoffschneider Bros. 
500 Howard St., San Francisco 


ailadelphic Mat & Plate Co. 
243 N. Juniper St., Philadelphia 


Chicago, 400 North Michigan 
Ave. (Wrigley Bldg.) 


Atlanta, Rhodes Haverty Bldg., 
134 Peachtree Street 


Mark Ethridge, NAB president, who is 


He is 


a vast difference between the Com- 
mission considering the general pro- 


WTMJ to Use Disc 


Station WTMJ has created a canned 
“show” in placing its sales story on 
a disc to be used by staff salesman. 
Auditions will be given either in the 
prospective client’s office or in the 
station’s etudios. 


Trombla Heads Club 


dent of the Lincoln Advertising Club 
last week, succeeding W. Joyce Ayres. 
Marie Weesner is vice-president and 


0. D. Trombla was elected presi- 


Henry Westfall, secretary-treasurer. 


of Personal 
Loans Unwise? 


Louisville, June 9.—It is immoral 
for banks to advertise a personal loan 
service, Parker C. Bullard, Home 
Savings Bank, Boston, told an adver- 
tising session held under the aus- 
pices of the American Institute of 
Banking here today. Mr. Bullard said 
it is poor business to urge the public 
to go into debt. 

He said the ideal personal loan ad- 


Standard Red Crown Starts Your 
Only When Necessary Car,” is publicly credited as the in- 
“If you're planning to borrow|SPiration for similar copy slogans 
money to buy today what you can’t| Used by Famous-Barr Company, “Y 
ay for until tomorrow, give a Louis department store; Vallett Qual- 
P : ity Cleaners and Dyers, Huron, 8S. D., 
thought to what might happen if you| ang Gebhart Gushard, department 
should lose your job. When you're store, Decatur, II. 
in debt, out of work is ‘out of luck.’ 


“Sometimes it’s good business fo Spink to Radio Sales 
borrow. ¢ " 
orrow. Often it’s just the opposite Bruce Spink, formerly on the sales 


You may save yourself a lot of grief staff of Station WGN, Chicago, has 
if you don’t borrow unless you must. joined the Chicago staff of Radio 
And when you must borrow, consult] Sales division of Columbia Broad- 
a bank that will help you find a way! casting System, representing Station 
out of debt before you get in.” WBBM and other CBS stations. 
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In addition to First (Gold) Award jointly won by two Schaefer Showmanship that SELLS. 

Beer displays in the All-America Packaging Competition, If you want to inject the same quality in your displays 

| Einson-Freeman displays carried away three more leading _ that wins both prizes and SALES, consult— 

honors in the Bahson Institute Exhibition. 
Why? three entirely different approaches—but same : U 

results: Sex —Sentiment —Speed ... and each DRAMA... 
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Keep Up Work 
for Louisiana 


Goods, Advice 


New Orleans, June 9.—Declaring 
that designation of the month of May 
as “Louisiana Products Month” had 
produced marked stimulation in the 
consumption of Louisiana-made prod- 
ucts, Gov. Richard W. Leche has 
proclaimed a continuation of the idea 
during June and has urged Louisiana 
manufacturers to emphasize the fact 
that their goods are Louisiana-made 
in their June advertising. 

Cooperating in the movement, gro- 
cery, drug and other outlets through- 
out the state have been holding spe- 
cial sales of Louisiana-made products 
since May 1 and have given home 
goods special prominence in point-of- 
sale displays. 

Many manufacturers displayed the 
official insignia in the form of pack- 
age stickers and inserts, window 
stickers, imprints on their newspa- 
per advertising and posters. News- 


‘papers cooperated by contributing. 


heavy advertising support of their 
own for the movement and getting up 
special pages and editions. 


Changes Name to United 


States Travel Bureau 


Change in name from United States 
Tourist Bureau to United States 
Travel Bureau has been announced 
by J. R. Anderson, supervisor of the 
federal agency’s New York field of- 
fice. The change was made to call 
the attention of all travelers desiring 
information on travel in the United 
States to the services of the Bureau. 

The Travel Bureau has been active 
in coordinating services of state pub- 
licity bodies, chambers of commerce 
and transportation lines in a national 
program to encourage travel in the 
United States, especially from abroad. 


Murphy to Campbell; 
Peckham Goes East 


James O. Peckham, executive vice- 
president, has assumed charge of the 
New York office of A. C. Nielsen 
Company, Chicago. He succeeds W. 
B. Murphy, who has joined Campbell 
Soup Company as assistant to the 
president. 

William Bradford Perrin and Jesse 
M. Teague have been appointed serv- 
ice executives of Nielsen. 


Gets Lenape Aircraft 
Lenape Aircraft and Motors, Inc., 
New York and Matawan, N. J., has 
placed its advertising account with 
Maxon, Inc., New York. Magazines 
and direct mail will be used. 


‘MANUFACTURERS 
OF RADIOS AIM 
AT PRICE BUYER 


Association Est ablishes 
Statistical Bureau 


Chicago, June 9.—Major trends in 
future marketing of radio sets are 
likely to emphasize flexible cam- 
paigns, with advertising heavily in- 
fluenced by the price-minded attitude 
of consumers and a continued strong 
demand for small sets, according to 
predictions made here today during 
the convention of the Radio Manufac- 
turers Association which opened 
Tuesday. 

The tendency toward more flexibil- 
ity is evidenced in attention given by 
the association to production volume 
which resulted today in _ establish- 
ment of a statistical bureau to pro- 
vide confidential weekly figures begin- 
ning July 1 on total production and 


“(id appeals to readers of above 
average intelligence and taste. Re- 
sults from our advertising inf 
this spring indicate that[U]q4readers 
are reacting promptly and favorably 


to our sales message.” 


F. Q. TREDWAY, 
General Advertising Manager, 
SOUTHERN PACIFIC RAILWAY 


This is one of a series of adver- 
tisements reporting opinions of some 
of the 1938 LIFE advertisers who 
are responsible for the advertising 
progress shown below. 
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FIRST NATIONAL LETS OTHERS SAY IT 


7 NATIONAL BANK of cnitacoe 
@ —e ay ond weit wo 


New newspaper campaign of Chicago bank, in which newspaper comment of 
other days provides the copy. 


inventories of the 40 set manufactur- 
ers included in the association’s 125 
members. This, it is hoped, will be 
instrumental in avoiding damage 
such as that created last year by 
heavy overproduction. 

The RMA convention—devoted for 
the most part to technical rather than 
sales problems—was staged in con- 
junction with the National Radio 
Parts Trade Show. Highlighting the 
sessions accompanying this show was 
an address by Henry Hutchins, vice- 
president, Western Advertising 
Agency, Chicago, in which he cited 
results of a recent survey revealing 
refusal of radio set and parts dealers 
to tie in local promotions with manu- 
facturer’s advertising programs. 


Wells Elected President 


Albert S. Wells, president of the 
Wells Gardner Company, Chicago, 
was elected president of the RMA, 
succeeding Leslie F. Muter, president 
of the Muter Company, Chicago. Mr. 
Muter was named treasurer and Bond 
Geddes of Washington, D. C., was re- 
elected vice-president and secretary. 

Mr. Geddes_said that the statistical 
information on production and inven- 
tories will be similar to that now sup- 
plied automotive manufacturers and 
will be cleared through the associa- 
tion’s offices. He emphasized that the 
association can act only in an advis- 
ory capacity and manufacturers are 
bound in no way to limit production. 
In rendering this information, the 
association is to refrain from any 
comment that might be construed as 
a suggestion. 

Parts manufacturers are contem- 
plating a similar service, Mr. Geddes 
added, although the greater diversity 
in this field creates a more difficult 
problem. Present plans in this field 
call for weekly information on units 
produced and man-hours worked. 

Henry C. Bonfig, commercial vice- 
president, RCA Mfg. Company, is 
chairman of the special committee 
appointed to organize the statistical 
bureau for the set manufacturers. 

Mr. Geddes estimated that total set 
production for the year will be be- 
tween five and six million units. The 
1937 figure was 8,002,000. Present 
market indications, he added, point 
to an extremely price-conscious pub- 
lic and corresponding emphasis by the 
manufacturers upon small models. 

Mr. Geddes said that export sales 
have dropped 30 per cent, due largely 
to unsettled conditions in Spain and 
China, increased home competition in 
Argentina and Australia and to new 
quota restrictions. 


Refuse to Cooperate 


The survey of 100 set and parts 
dealers in all sections of the country 
which provided Mr. Hutchins with 
the material for his address indicated 
that 75 per cent of these dealers make 
no consistent effort to merge their lo- 
cal promotion efforts with manufac- 
turers’ advertising. 

These dealers, Mr. Hutchins said, 
believe that the manufacturer’s prob- 
lems are not geared to the dealer’s 
business and that tie-up promotions 
in many instances give the manufac- 
turer a disproportionate share of any 
resultant gains. 

Several of the dealers, Mr. Hutch- 
ins added, also expressed criticism 
as to the actual effectiveness of the 


manufacturer’s ideas in local promo. 
tion plans. 

Direct mail was placed first by 75 
per cent of the dealers who answered 
a question on the most profitable 
form of local advertising, while 65 
per cent ranked newspapers On a par 
with direct mail. 

The survey also indicated that 
dealers are well read, each reading 
an average of three trade publica- 
tions per month and that 60 per cent 
of them are making a profit on sery. 
ice business. 


Six Clubs to Become 


AFA Members at Detroit 


Six advertising clubs are to become 
members of the Advertising Federa- 
tion of America at the Federation's 
34th annual convention at Detroit. 
Charters of affiliation will be pre- 
sented to the presidents of the clubs 
at the convention’s general session 
June 15. 

The clubs are Advertising Club of 
New Orleans, Buffalo League of Ad- 
vertising Women, Advertising Club 
of Schenectady, Women’s Advertising 
Club of Pittsburgh and Sales and Ad- 
tising Club of Lansing, and Women’s 
Advertising Club of Lansing. 


Nutrena to Simmonds 


Simmonds & Simmonds, Inc., Chi- 
cago, has been appointed to handle 
the advertising of Nutrena Mills, 
Inc., Kansas City, Kan., manufacturer 
of poultry and livestock feeds. News- 
papers, radio and farm papers will be 
used. Phil W. Tobias is account ex- 
ecutive. 


Eichner Transferred 


Budd Eichner, formerly with the 
Chicago office of Woman’s World, has 
been transferred to the New York of- 
fice. 


More PEP in Your PROMOTIONS 


Means More Profit 

from the Postman 
PHOTO*MATS, the newest baby of the ad- 
vertising world, brings a hundred or more 
mats of eye-stopping, profit producers ' 
all lines of business at $5 per month. 
GLOSSY PRINT PLAN for those who ¢4a? 
not use mats. oe 
Write for FREE proofs and Trial of" 


PHOTOMATS ("Von 
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The One 19388 MUST 


To reach and influence the 
advertising of those who sell 
to business and industry 


This year promotional budgets must be 
watched carefully. Business is not as good 
as it might be, and expenses must be scruti- 
nized with the utmost care. 


That is exactly why the special Market 
Data Book Number of Industrial Marketing 
is the one “must” on the 1938 promotional 
budget of anyone who wants to influence the 
advertising judgment of those companies 
whose primary market lies in the sale of 
machinery, equipment and supplies to indus- 
try and business. 


This special issue of more than 350 pages 
has been the primary market and buying 
source for industrial and business paper ad- 
vertisers for a score of years. It occupies a 
unique place in the affections of advertising 
Managers, advertising agency executives, and 
Sales planners. 


Designed as a year-round reference book, 
it has demonstrated its ability to perform an 
important job in helping industrial and busi- 
hess paper advertisers throughout the year, 


being kept constantly available for reference 
to both market and media information. 


The 1939 edition of this important volume 
will be published October 25, at exactly the 
right time to reach the desks of advertisers 
and agency executives when final plans for 
the last months of 1938, and tentative plans 
for all of 1939, are being formulated. ‘There- 
fore it offers all media owners and others 
who are interested in industrial business a 
remarkable opportunity to present their 
stories at exactly the right time, when mar- 
keting plans and media lists are foremost in 
the minds of buyers. 


Make plans now to tell your story ade- 
quately to these buyers in the one publica- 
tion you know they will want and use— 
especially if you have been forced to curtail 
some of your normal promotion during the 
year. 


For complete details, address Industrial 
Marketing, 330 W. 42nd St., New York, or 
100 E. Ohio St., Chicago. 
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June 13, 1938 


First Foremen’s 
Exposition Will 
Be Held Oct. 14 


Akron, O., June 9.—The first Fore- 
men’s Exposition will be held in 
Goodyear Hall, here Oct. 14-16, the 
National Association of Foremen an- 
nounced today. 

The exposition will be held con- 
currently with the 15th annual con- 
vention of the association. An at- 
tendance of 5,000 members in addi- 
tion to an invited list of industrial 
purchasing agents, is expected. 

Pointing out that the foreman plays 
a vital role in the specification and 
purchase of industrial equipment, 
the association said that the deter- 
mination to hold the exposition is 
based on a series of experimental 
exhibits conducted in 1937. 

‘The Foremen’s Exposition,” says 
the statement, “comes into being as 
a logical consequence of the expan- 
sion of activities of the National As- 
sociation of Foremen. The critical 
position occupied by the foremen as 
liaison between management and 
labor is increasingly appreciated by 
industry today, and the National 
Association of Foremen points with 


pride to a remarkable record of 
harmonious industrial relations in 
virtually all plants represented by 
its membership.” 

The president of the National As- 
sociation of Foremen is H. G. 
Evans, Goodyear Tire and Rubber 
Company. 


Durr President of 


Los Angeles Club 


D. D. Durr, assistant advertising 
manager of the Tide Water Associat- 
ed Oil Company, Los Angeles, was 
elected president of the Los Angeles 
Advertising Club last week. Mr. Durr 
is chairman of the convention com- 
mittee of the Pacific Advertising 
Clubs Association, scheduled at Los 
Angeles, Jurfe 26 to 30. 

Other officers elected are as fol- 
lows: First vice-president, John C. 
Morse, Dan B. Miner Company; sec- 
ond vice-president, R. G. Kenyon, 
Southern California Edison Com- 
pany; secretary-treasurer, William 
Carnall, Carnall Company. Direc- 
tors are W. B. Clum, Los Angeles 
Shopping News; Robert J. Bauer, 
manager of the Better Business Bu- 
reau; Birge L. Neumann, Los An- 
geles Soap Company. 


Bagge with KNX 
A. Ernest Bagge has joined the 
sales staff of KNX, Hollywood. He 
was formerly with the Mutual-Don 
Lee Broadcasting System. 


Moore Vetoes 


Unfair Trade 
Practices Act 


Trenton, N. J., June 8.—Governor 
Moore vetoed the unfair trade prac- 
tices act last week. The measure 
had been advocated by small store- 
keepers in a fight against chain 
stores’ use of loss leaders. 

Continuance of the state’s adver- 
tising program was also doomed 
when the state senate decided 
against a bill to appropriate $150.,- 
000 for the state advertising coun- 
cil. Expenditure of the remainder 
of approximately $85,000 in this 
year’s budget was approved, how- 
ever. 


Affects All Commodities 


In his message the governor said 
that the price bill, if made effective, 
would affect all commodities sold in 
the state and would add greatly to 
living costs. He also asserted that 
the act would place all classes of 
business men in the state at a com- 
petitive disadvantage with those in 
neighboring states where no similar 
law is in force. The chief supporter 
of the vetoed bill was the Retail 
Grocers’ Association of New Jersey. 


Chicago 


307 N. Michigan Avenue 


AMERICA'S GREATEST 


SAFETY VALVE 


A million Legionnaires and their families 
readers of The American Legion Magazine 


These million men and their families—closely bound together by their day-to- 
day activities, and supporting common ideals, form the greatest “safety valve” 
in this country today. They are spending $3,500,000 to make this country a 
better one to live in—with a 32 point program* ranging from ambulance service 
and oratorical contests to disaster relief and crime control. 


This unity of action and purpose is reflected in the one magazine which is edited 
for their énown interests—The American Legion Magazine. Within the pages 
of this magazine they are kept up-to-date on all mutual activities in addition to 
editorial material of general interest. 
These million men are 92.9% gainfully employed. And as a result of this 32 
point program, they are active leaders in their home communities. Because they 
are in a position of active leadership, their buying habits influence the buying 
habits of their communities. You can reach these men and their families through 
The American Legion Magazine—their magazine. In doing so you are talking 
to an active market of influential men—a market definitely able to buy—a market 
that influences the buying of others! 


*Ask us about this great 32 point program. We'd like to tell you more about it. 


THE AMERICAN 


LEGION 


MAGAZINE 


New York 
9 Rockefeller Plaza 


Detroit 
General Motors Bldg. 


AN ACTIVE MARKET INFLUENCING MILLIONS OF CONSUMERS 


Jane Amherst entertains as 
Botsford, Constantine & 
Gardner opens a perma- 
nent kitchen in its San 
Francisco office. The Cali- 
fornia Wine Institute pro- 
vided some of the good 
cheer. 


COAST AGENCY WARMS UP NEW KITCHEN 
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NEW STRENGTH 
OF NEWSPAPERS 
LIES IN COLOR 


Mechanical Group Stresses 


Recent Advances 


Toronto, June 8.—With color ad- 
vertising the predominant topic at 
the Mechanical Conference of the 
American Newspaper Publishers As- 
sociation, held here this week for the 
first time in any Canadian city, tech- 
nical spokesmen emphasized _ the 
necessity of educating agency produc- 
tion departments to the limitations 
involved in printing color on news- 
print at high speed. 

On the other hand, heavier paper, 
better inks and various other im- 
provements have created new oppor- 
tunities to which advertisers are re- 
sponding in increasing numbers, it 
was reported. H. L. Foster, Minne- 
apolis Journal, gave a graphic dem- 
onstration of the advances made in 
newspaper color printing with a dis- 
play of color of a few years ago. 


Troubles of Pressmen 


Artists and Ben Day men should 
realize that, in newspaper printing, 
the ink is set almost entirely by ab- 
sorption and the press room should 
not be asked to overprint the same 
spot with two to four heavy colors 
and expect a sheet, travelling 800 to 
1,500 feet per minute, to absorb that 
amount of color without offsetting, 
experts pointed out. Bs 

However, as Mr. Foster showed, 
outstanding run-of-paper results are 
obtained when the artist and the Ben 
Day operator use the proper tech- 
nique. A .good job of newspaper 
color printing calls for perfect under- 
standing and cooperation between 
the advertiser, artist, engraver, 
stereotyper and press room. 

A simple color tint block, it was 
said, has ceased to be a novelty and 
no longer satisfies the advertiser. Now 


|the demand is for reproduction of 


merchandise in authentic colors and 
shades. The mechanical department 
advises agency artists not to use too 
dark a wash on wash drawings where 
underneath color is to be laid but 
to hold them on the light side, 
even should a flap be used to permit 


the underneath color to come through. 


The wash should be heavy enough 
only to carry the image, style and 
other necessary detail so that the 
color will complete the picture. 
Agency artists are also asked not to 
print large type over a solid tint 
block. They should also avoid, when- 
ever possible, exposed edges of deli- 
cate screen; nor should they attempt 
to highlight copy by routing out the 
screen, whether this be in color or 
black and white advertising. It was 
felt that it is much safer to have the 
engraver emphasize the highlights by 
hand shaking while etching the plate. 
Agency artists, it was also pointed 
out, must realize that there is a dif- 


ference between preparing color copy 
that is to run on a hard-packing preg 
at slow speed, and run of paper copy 
to be run on soft-packing at high 
speed. One of the big problems fac. 
ing press-rooms today, it was said, 
is to carry a full flow of ink on heavy 
pages, whether in black or in color, 
and avoid show-through or off-set dif. 
ficulties. Artists were urged to stop 
asking mechanical departments to 
carry an impossible and unnecessary 
load of overprint color. 

Statistics were also quoted to 
show that, while there have been 
large losses in black and white lin- 
age, gains have been made in the 
color classifications. The feeling of 
the meeting was that four-color runs 
will soon be standard in newspapers. 

Paralleling such claims, Eastman 
Kodak Company presented results of 
research and practical work in the 
making of color separation negatives, 
color reproduction and color printing. 
Slides and motion pictures showed 
how the mechanical worker starts 
where the color-artist leaves off. 


GUARANTEED 
CIRCULATION 


for 


Advertising 
Motion Pictures 
Reaching 
Consumer 
Audiences 


Write for a folder describing 
our service. 


Motion Picture 
Bureau 


National Council of 
Young Men’s 


Christian Assns. 


347 Madison Ave. 
New York. N. Y. 


The Bureau has been provid- 
ing a co-operative film distri- 
bution service for American 
Industries since 1911 and 
shipped an average of 3,000 
reels weekly during 1937-38 
season. 


NOTE—tThe Bureau does 
not produce pictures but 
business concerns are in- 
vited to consult us in ref- 
erence to PRODUCTION 
and DISTRIBUTION of 
Advertising Sales Promo- 
tion and Good Will Pic- 
tures. The 26 Years expe- 
rience of the Bureau serv- 
ing American industries is 
at your service without 
obligation. 
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IMERIGANS ARE 
TOURING CRAZY, 
SURVEY SHOWS 


ipusiness Week’ Predicts 
1938 Travel Jump 


New York, June 9.—Travel is one 
pusiness that is going to be good this 
summer, Business Week reported in 
its current issue, estimating 1938 vol- 
yme at from 10 to 12 per cent above 
the five billion dollars spent by tour- 
ists last year. Eighty per cent of the 
vavelers will travel by automobile. 

“On the basis of a $5,000,000,000 
pusiness,” said the publication, 
“yansport agencies can look for a 
31,000,000,000 share. Hotels and tour- 
ist camps will get another $1,000,- 
0.000. Food will account for $1,- 
050,000,000. Department stores, the 
clothing industry and sporting goods 
shops will collect $1,250,000,000 from 
the vacationist. 

“The traveler spends about eight 
cents of each travel dollar for out- 
and-out amusement, which means 
3400,000,000. The remaining $300,- 
00,000 of this year’s business can be 
accounted for in sales of candy, chew- 
ing gum, cold drinks and light re- 
freshments.” 


Railroads Help Parks 


National parks registered a gain of 
23 per cent in tourist travel last year, 
Business Week said, and their popu- 
larity seems to be reaching into 1938, 
with several railroads adding all-ex- 
pense tour features to regions served 
by crack new trains. Local business 
in each of the great metropolitan cen- 
ters continues to get a filip from 
fshermen’s specials, fold-boat and 
cyclists’ excursions, and one-day or 
week-end tours. 

A discordant note in this joyous 
symphony comes from resort hotels, 
aud trans-atlantic operators. The 
former expect more guests, but a sub- 
stantial decline in tourist expendi- 
tures, 

“Foreign and cruise travel is not 
going to reach last year’s record vol- 
ume in spite of the pick-up in book- 
ings during the last three weeks,” 
Business Week predicted. “A month 
ago, a few authorities estimated that 
foreign travel would be off as much 
as 45 per cent. Now they have re- 
vised their estimates to something 
hearer 25 per cent. 

“European travel will be off in part 
because of the war scare and in part 
because of the general desire to cur- 
tail expenses. But cruise business 
lias not yet been greatly curtailed ex- 
cept for luxury accommodations. 

“Great Britain and Scandinavia 
are popular with the travel crowd 
this year, with considerable interest 
in Alaska, Mexico (despite recent 
troubles), Bermuda, Hawaii. The 
cheap frane is acting somewhat as a 
counterbalance to fear of trouble on 
the Continent.” 

South American travel, the analy- 
sis continued, is unsettled by disrup- 
‘on of steamship services down the 
East Coast, but is likely to benefit 
when the new luxury liners enter 
that run next winter. 


Lack Cohesive Effort 


“We have been much slower than 
Nost other countries in advertising 
‘ur important tourist attractions to 
‘he travel public,” said Business 
Week. “The United States Travel 
Bureau has been formed and is oper- 
ating in Washington and New York, 
‘ut only on a small, temporary ap- 
rropriation. It has the backing of 
‘ommercial travel agencies, but can 
make no extensive long-term plans to 
Promote travel throughout the coun- 
‘Ty until ic is put on a more perma- 
hent basis.” 
‘ Analyzing state promotion of tour- 
‘“t travel, including private as well 
‘S public funds, Business Week called 
the roll as follows: 

Arizona, $42,683; California, $352,- 
$500.0 Colorado, $150,000; Florida, 
oe 000; Michigan, $150,000; Minne- 

‘a, $52,500; Mississippi, $10,000; 


Montana, $20,000; Connecticut, 
Maine, Massachusetts, New Hamp- 
shire, Rhode Island, and Vermont, 
$100,000; New Jersey, $150,000; New 
Mexico, $60,000; New York, $152,650; 
North Carolina, $250,000; Oregon, 
$101,000; Pennsylvania, $500,000; 
Washington, $250,000; Wisconsin, 
$75,000. 


PROMOTE REALTY IN 


BERKSHIRE HILLS 
Pittsfield, Mass., June 9.—The first 
advertisement in a campaign to find 
purchasers for summer homes and 
year ‘round residences in the Berk- 
shires appeared in metropolitan news- 
papers Sunday. The copy, sponsored 
by the Berkshire Hills Conference, 
will shortly be seen in magazines. 


The Conference has published a 
booklet, “A Year Round Home for 
You in the Berkshire Hills” for dis- 
tribution to inquirers. About 80 
pieces of property are described in 
detail, many being portrayed by 
halftones. 


“Equipment Digest” 
Is Incorporated 


Equipment Digest Publishing Com- 
pany, Cleveland, has been incorpo- 
rated to take over the assets and con- 
tinue publication of New Equipment 
Digest, following its purchase by Pen- 
ton Publishing Company. 

Officers of the new company are 
Geo. O. Hays, president; J. R. Daw- 
ley, vice-president; E. L. Werner, 
secretary, and E. L. Shaner, treas- 
urer. 


New Sun Cream to Spur 
Campaign for Jergens 


Plans are being formulated for an 
extensive consumer campaign on Jer- 
gens-Woodbury Sales Corporation’s 
new sunburn cream, to start as soon 
as distribution is secured. Retailers 
are being offered a special introduc- 
tory deal, together with point-of-pur- 
chase display material. 

Mention of the new cream is con- 
fined to the Jergens Sunday evening 
radio program featuring Walter Win- 
chell. Lennen & Mitchell, Inc., is the 
agency. 


Represents “Lion” 


Jack Bain has been appointed East- 
ern advertising representative of The 
Lion, Chicago, official Lions Club 
magazine. 


“‘Standard-Times”’ in 
New $125,000 Plant 


Architectural traditions of New 
England are perpetuated in the new 
$125,000 plant of the Cape Cod Stand- 
ard-Times which has just. been 
opened in Hyannis, Mass. The build- 
ing is a one-story brick structure 
designed for maximum efficiency in 
news, business and mechanical op- 
erations. 

George A. Riley is general man- 
ager, and N. J. Mahoney, Jr., adver- 
tising manager. 


Gets Conant-Ball 


Conant-Ball Company, Gardner, 
Mass., has retained Sutherland-Ab- 
bott, Boston, to handle its advertis- 
ing. Class publications and business 
papers will be used. 


THE DAILY OKLAHOMAN 
MISTLETOE EXPRESS ®& 


Je FARMER 
STOCKMAN 


OKLAHOMA CITY 


THE OKLAHOMA PUBLISHING COMPANY 
S$ OKLAHOMA CITY TIMES 
KVOR, COLORADO SPRINGS 
REPRESENTED BY THE KATZ AGENCY IC. 
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is STILL ine BEST 


Area in the Country 


+ « « BROOKMIRE 


@ The Oklahoma-Texas area is the biggest 
bright spot on the Brookmire Income Map 
tor the second quarter of 1938. The estimated 
income for this area for the next six months 
is set at 14.2% above the average for the 
same period of the past three years as. 
against a national decline of 3% 
25/100 of 1 percent below the 1937 figure 
compared with a 17% decrease anticipated 
for the nation as a whole. 
cities earning a GOOD current business 
rating are located in this Southwestern area. 


. only 


Five of the nine 


A favorable growing season for early 
crops, pasture conditions the best since 
1929, the third best wheat crop of record, 
livestock conditions above average, are the 
factors that make this bright spot rating 
possible. 


Move your heavy sales artillery into this 
rural Southwestern sector. 
sales efforts with the Farmer-Stockman... 
the only farm paper with more than 200,000 
circulation in Oklahoma and Texas. 
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Aluminum Company's 
Institutional Copy 
Value Is Measured 


Pittsburgh, June 9.—The govern- 
ment charged price fixing, monopoly 
and collusion in opening its anti-trust 
suit against the Aluminum Company 
of America this week, but the Pitts- 
burgh Advertising Club has a some- 
what different picture, as a result of 
an address recently made before it 
by Charles C. Carr, advertising man- 
ager. So has a large cross section of 
the public, according to a survey di- 
vulged to the advertising club. 

Mr. Carr described his company’s 
1936 institutional magazine cam- 
paign, designed in part to correct 
some of the impressions created by 
numerous investigations. This cam- 
paign, which included Atlantic 
Monthly, National Geographic, Na- 
tion’s Business, The Saturday Eve- 
ning Post and other magazines, was 
followed in 1937 by a campaign of 
1,000-line advertisements in 132 news- 
papers. 

Following the campaign, newspa- 
pers on the schedule secured 10,711 
answers to a questionnaire designed 


to measure results. The 
asked the newspapers “to 
brickbats as well as roses.” 

“In percentage of returns,” said Mr. 
Carr, “the returns followed closely 
the distribution of the circulations of 
the newspapers used. Males  ac- 
counted for 74 per cent of the total. 
Readers of from 30 to 50 years pro- 
vided one-half the answers, and 95 
occupations were covered, ranging 
from bank presidents to WPA work- 
ers. 

“Of the 10,711 people interviewed, 
7,682 had a definite opinion as to the 
purpose of the campaigns, though 
these opinions varied. One-third said 
we were trying to show the progress 
the company had made over a period 
of years, with a further bid for good 
will. 

“Another group thought our pur- 
pose was to sell more aluminum, to 
promote the industry and to justify 
the cost of our materials. A small 
group, containing 35 names, or 0.5 
per cent, attributed ulterior motives 


company 
forward 


c. C. Corr 


to us, 17 believing we were attempt- 
ing to deceive the public. Eleven 
viewed the advertising as an attempt 
to sell stock and one looked at it as 
a ‘rap’ for a public official.” 

The most important question in the 
survey asked the reader what impres- 


May Linage of 
Business Press 


in 19% Decline 


Chicago, June 8.—Downward revi- 
sion of industrial advertising budgets 
for the second quarter of the year is 
reflected in the advertising volume of 
business papers for May, according 
to figures published today by Indus- 
trial Marketing. Display advertising 
in 99 papers reporting their business 
showed a drop of 19.83 per cent com- 
pared with May issues last year. 

The 68 papers in the industrial 
classification carried 19.63 per cent 
less business than in May, 1937, but 
only 9.9 per cent less for the first five 
months of the year compared with 
the period a year ago. 

Display space in 21 trade papers 
for May was 22.86 per cent short of 
issues for the month last year. The 
decrease for the comparable five- 
month period was 12.66 per cent. 

Ten class papers reported a check 
on the downward trend with the de- 
crease for May issues reaching only 
17 per cent, whereas April issues 
were off 19.08 per cent compared with 
1937 issues. Volume for the first five 
months for this group was down 11.11 
per cent from last year. 


Another SINCLAIR 
poster carries THE 
SEAL OF LITHO- 
GRAPHIC MERIT. 
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sion he had harbored of the company 
before the campaign, and whether the 
advertising had resulted in any 
change. In the “before” class, 43 per 
cent reported favorable opinions, 10 
per cent unfavorable, and 47 per 
cent were without an opinion. 


Some Changed Minds 


The campaign, according to the sur- 
vey, caused 17.6 per cent to change 
their opinions, four persons saying 
they had changed for the worse. 

His institutional efforts convinced 
Mr. Carr that advertising men will 
have to put over their ideas faster 
and more clearly than they are do- 
ing. 

“We thought our newspaper cam- 
paign was the essence of simplicity,” 
he said. “We banished every intri- 
cate word and tried to express our- 
selves in the most elementary terms. 
Yet, many of the questionnaires re- 
vealed that readers missed the point. 
We weren’t talking about aluminum, 
but nearly two-thirds of those who 
had opinions thought we were. Six 
thought we were trying to sell elec- 
tricity, and 25 thought we were sell- 
ing aluminum cooking utensils. 

“We have decided it is vain to deal 
in abstractions. We believe we must 
be more dramatic. Kipling wrote an 
advertising thesis: 


I keep six honest serving men. 
They taught me all I know. 

Their names are What and Where 
and When 

And How and Why and Who. 


“Show people doing things about 
people and with people, and this in- 
stitutional question and many of the 
others will take care of themselves.” 


Three Sign Up with 
Picture Council 


The “Consult Your Architect’ Mo- 
tion Picture Council, New York, has 
added to its membership L. Rohe 
Walter, advertising manager, Flint- 
kote Company, Inc.; J. C. Bebb, ad- 
vertising manager, Otis Elevator 
Company; and E. R. Downs, adver- 
tising manager, Spencer Heater Divi- 
sion of Lycoming Mfg. Company. 

The council, sponsor of a series of 
consumer education film programs 
designed to stimulate home moderni- 
zation and building, is planning ap- 
pointment of an advisory board. 


Mavest to Gussow, Kahn 


Mavest, Inc., Paris, manufacturer 
of men’s and women’s sport clothes, 
has named Gussow, Kahn & Co., Inc., 
as merchandising and advertising 
counsel. Mavest has opened an Amer- 
ican branch at 200 Fifth avenue, New 
York. Irwin L. Goldman, formerly 
with Universal News Service, has 
joined the agency as account execu- 
tive. 


Gulf Shifts Nelson 


Tom W. Nelson has been trans- 
ferred from the Chicago office of Gulf 
Publishing Company to headquarters 
in Houston, Tex. He will be suc- 
ceeded in Chicago by H. G. Fitz- 
patrick. 


"BE SCOTCH" 


A nine-foot Scotch lassie in kilts will 
help 23,000 dealers of Standard Oil of 
Indiana in 13 states persuade motorists 
that they will enjoy satisfaction with 
economy by using Red Crown gasoline, 


99 Billions to 
Keep Wolf from 
Door of Widows 


Chicago, June 9.—The tremendous 
stabilizing force exercised in this 
country by life insurance, as well as 
the size of the aggregate reserve of 
the citizenry, is revealed by the an- 
nual compilation of the National Un 
derwriter, Chicago. 

The 34 leading legal reserve life 
companies had in force at the end of 
1937 no less than 99 billions of dol: 
lars of insurance, the analysis shows. 
Metropolitan Life Insurance Company 
of New York leads, with more than 
2214, billions. 


Prudential Is Second 


The Prudential is second, with 


17%, billion and the New York 
Life third, with more than 6%, 
billion. Following in order are 


Equitable Life of New York, the 
Travelers, John Hancock, Aetna Life 
and so on down to the 34th, National 
Life of Vermont, with $533,955,109. 

Metropolitan Life also led in busi: 
ness written in 1937, with $3,161; 
951,167. Prudential was second, with 
$2,427,461,837, and was followed by 
Aetna Life, Equitable Life of New 
York, Travelers, John Hancock, and 
New York Life. 


NO OTHER 
~ MEDIUM 


gives you even HALF as 
_ much farm coverage in the 
8 midwest states as _ 


“Gacused” Aduertising 
THE MIDWEST 
FARM PAPERS 


The F , St. Paul 
Watlaces’ Farmer and lowa 
Rg oe 
Wisconsin Agriculturist and 


Farmer 
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JOINS AGENCY 


Frank A. Arnold, who was appointed 

vice-president of Edwin Bird Wilson, Inc., 

New York financial agency, last week. 

Mr. Arnold was formerly director of 

commercial development, National Broad- 
casting Company. 


SEVEN WONDERS 
OF WORLD WILL 
GET THEIR DUE 


Shell Picks ‘Natural’ for 
Exploitation 


New York, June 7.—The Seven 
Wonders of the World are making 
their bow as an advertising theme 
this month as the Shell Oil Company 
of Canada swings into its 1938 cam- 
paign with a new twist to the 
“World Experience in Every Gallon” 
sales story used so successfully dur- 
ing the past two years. 

Newspapers, magazines, films, di- 
rect mail, station displays, and school 
educational material will be em- 
ployed. Newspaper promotion will 
appear in all major Canadian mar- 
kets, and will feature cartoon-style 
“auto oddities” which tie in with the 
basic round-the-world theme. 

The highlight of the campaign will 
be brilliantly colored original paint- 
ings of each of the wonders, drawn 
from architectural renditions by Jac. 
de C. Leonardo, New York artist- 
designer. Reproductions of these 
paintings will be used in station dis- 
Plays, on direct mail postcards, in 
booklets to be given away at Shell 
Stations, and in picture sheets for 
schools, museums, and libraries. 


Experiment in Colors 


A unique feature of these paint- 
ings is the use of contrasting colors, 
termed “a revolutionary departure 
from the ordinary run of posters” by 
Porter F. Leach, merchandising and 
advertising consultant for Canadian 
Shell, who conceived and will direct 
the entire campaign. 

Eye-catching color combinations, 
Such as red and green, yellow and 
purple, and orange and blue, with no 
two wonders done in the same hue, 
were employed by the artist follow- 
ing extensive experiments. Interna- 
tional Printing Ink Company’s color 
laboratory cooperated in developing 
the colors, 

Direct mail efforts will follow last 
year’s pattern by making world trav- 
elers of each of 3,000 Canadian deal- 
‘rs. Thousands of postcards bear- 
Mg a reproduction of one of the an- 
cient wonders and mailed from the 
modern city nearest these wonders, 
will be sent to local customers. They 
Will offer a 16-page booklet, “The 
Seven Wonders of the World,” re- 
Dlete with facts and reproductions 
of the Paintings. 


Use Questions Too 


tig another aspect of the promo- 
ina will be free distribution through 
in ers of “party sheets,” contain- 

& questions and answers for home 


amusement and education. A new 
set, consisting of four groups of 
seven questions each, will be made 
available every ten days. 

A traveling tent show, which last 
year played to 500,000 people, will 
tour the smaller communities of 
Canada. It will be built around the 
seven wonders and will drive home 
the “world experience” sales mes- 
sage for Shell. The company ex- 
hibit at the Toronto International 
Exposition next August will also tie 
in with all aspects of the campaign. 
Among the sources of information 
for the facts about the seven won- 
ders available to Shell were five mu- 
seums, including the British Mu- 
seum, the Field Museum of Natural 
History, the Metropolitan Museum, 


the Royal Ontario Museum, and the 
Smithsonian Institution; the New 
York and Toronto public libraries; 
the Chicago Art Institute; the Arch- 
eological Department of the Univer- 
sity of Pennsylvania; and the Ori- 
ental Institute of the University of 
Chicago. 


Barrett on Leave 


Harold V. Barrett has been given 
indefinite leave of absence by United 
States Advertising Corporation, To- 
ledo. He has been space buyer on 
the Willys-Overland account. 


Jennings Changes 
Dwight Jennings has joined Cecil, 
Warwick & Legler, New York, as ac- 
count executive. He was formerly 
with Blackett-Sample-Hummert, Inc. 


Jones to Pan American 


Pan American Broadcasting Com- 
pany, representative of radio sta- 
tions in Latin American countries, the 
Philippines, Newfoundland, Hawaii 
and Alaska, has moved its New York 
office to 330 Madison avenue. Fred 
R. Jones has joined the Chicago office 
at 228 N. LaSalle street. 


Represents “Chronicle” 

Bryant, Griffith & Brunson, Inc., 
has been appointed national advertis- 
ing representative for the Chronicle, 
Bozeman, Mont. 


Joins Jam Handy 
Arnold Vogelsang has been named 
art director of the New York slide 
film production unit of Jam Handy 


Organization, Detroit. 


LeCoq Named Head of 


Louisiana Press Group 


Blanche LeCoq, New Roads Courier- 
Journal, has been elected president 
of the Louisiana Press Association. 
Isaac Chapman, Colfax Chronicle, 
was named secretary, and George T. 
Goodman, Ponchatoula Enterprise, 
treasurer. 

J. H. MceQuerry, Columbia Watch- 
man, and H. K. Goodwyn, Covington 
Farmer, president of the North and 
South Louisiana Press Associations 
respectively, are vice-presidents of 
the state body. 


West-Holiday Named 


The Advance, Burlingame, Cal., has 
appointed West-Holiday Company, 
Inc., as national advertising repre- 
sentative. 
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Detailed survey on request 


...because the news is 


Biggest U.S. Grocers vote TIME their first choice magazine 


important to them. 
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Advertising Makes Work 


The theme of the convention of the 
Advertising Federation of America, 
which is meeting in Detroit June 
12-16, is “Advertising Makes Work.” 
It is particularly timely in view of 
the economic situation, and in view 
of the tendency on the part of some 
manufacturers and merchants to re- 
gard a period of recession as one 
in which to reduce promotional and 
advertising effort to the vanishing 
point. 

Business is based on supplying the 
wants of people, and people in gen- 
eral are able to make the purchases 
by means of which to satisfy their 
needs because they are on payrolls. 
If the companies with which they are 
connected cannot sell their goods in 
accustomed volume, they reduce their 
payrolls, a step which in turn reduces 
the buying power of people, and in 
turn still further decreases the op- 
portunity to sell goods and employ 
men and women. 

Thus the primary requirement for 
employment and for _ purchasing 
power is the production of orders. 
Orders are obtained through sales- 
manship and advertising. The proper 
use of good advertising, as part of a 
system of distribution of goods, in- 
creases interest and demand and 
makes orders. More orders reduce 
inventories in the hands of manufac- 
turers, distributors and retailers and 
Start in motion again the productive 
processes. That in turn requires the 
employment of more people—in the 
factories, in the transportation sys- 
tems and in the warehouses and 
stores through which goods flow to 
the ultimate user. Payrolls mount 
and prosperity returns. 


These are all obvious facts, but 
they are often lost sight of in the im- 
mediate effort to reduce expense to 
meet declining revenues. Those who 
lack confidence in the restoration of 
a normal volume of business fail to 
realize that reducing those activities 
which produce orders simply intensi- 
fies the difficulties of the situation 
from which they are endeavoring to 
escape. The penalty of withdrawing 
from the market—which is what re- 
duced sales and advertising activity 
means—is entering a declining spiral 
from which it is difficult to escape. 

Courageous business does not in- 
sist on advertising without reason, 
nor spending money for sales promo- 
tion and advertising effort which has 
no chance to bring business. But too 
often a blind determination to do 
nothing, to reduce effort and to cut 
down all promotional expenditures, 
merely serves to accentuate a bad 
situation. The record of experience 
shows that under conditions less fa- 
vorable than normal, those who make 
the best showing are those who in- 
crease rather than decrease their ef- 
forts. Thus they get the lion’s share 
of the available business, and en- 
trench their position against compe- 
tition. When normal conditions are 
restored, they are in a position to 
make the most of them, because they 
have not lost impetus during the pre- 
ceding period. 

The A.F.A. convention will un- 
doubtedly present to the advertis- 
ing and business world the sound rea- 
sons back of advertising, based on the 
unquestioned fact that advertising 
produces orders and makes work, em- 
ployment and prosperity. 


The Trend of Protected Prices 


In any discussion of the effect of 
fair trade on prices, it should be re- 
membered that under present condi- 
tions the chief objective of business 
should be to deliver a bigger value, 
to increase consumer interest because 
of better quality, and insofar as pos- 
sible to reduce prices. 

Fair trade is primarily an effort to 
protect the profits of retailers, and 
while this is a worthy end at which 
to aim, it may be questioned if it is 
good policy for business as a whole 
to make prices higher for the con- 
sumer. If a better margin for the re- 
tailer can be developed through more 
efficient methods of distribution or 
manufacture, there is a net gain; but 
if the retailer is enabled to profit 
only at the expense of the consumer, 
who pays higher prices, then the 
problem has not been answered in the 
best possible way. 


There is some difference of opinion 
among students of fair trade as to 
what has happened to retail prices 
as the result of the acceptance of 
price maintenance contracts by manu- 
facturers of branded merchandise. 
The field in which the largest accept- 
ance of the fair trade idea has been 
won is drugs. The best answer on 
this subject should be found in an ex- 
amination of the average retail prices 
of drug products for which price 
maintenance has been established. 

ADVERTISING AGE does not profess 
to have all of the data necessary for 
a sweeping conclusion on this impor- 
tant subject, but the information 
which is available to us indicates that 
for most products in this category 
fair trade has resulted in higher 
prices to the consumer. If this is the 
case, then a re-examination of the 
situation would seem to be in order. 


"Madame, the Lactic Milk Company is 


CONTENTED COW ON DISPLAY 


Rt ee 


—This Week 
conducting an educational campaign to 


acquaint the public with the source of its product." 


Familiar Phrase 


The Hub, big Chicago men’s wear 
store, came to bat with an interest- 
ing deviation from the usual retail 
clothing advertisement last week, 
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when it presented this “stop crying” 
copy in six full columns in Chicago 
dailies. 

We don’t know how this would 
rate as selling copy under the Town- 
send and Townsend system, but to us 
it looks like money well spent... at 
least, it will make a lot of people get 
that “That’s what I’ve been saying” 
feeling. 

And perhaps the most interesting 
item in connection with the adver- 
tisement is the fact that it appeared 
a day or two before the news columns 
announced the release from a hospi- 
tal, after several weeks of treatment, 
of Henry C. Lytton, the 92-year-old 
youngster who is still the active head 
of the business he founded 51 years 
ago. 


Help Wanted 


There’s still plenty of fun, mystery 
and excitement in the classified col- 
umns. Take this advertisement from 
the positions wanted columns of a 
metropolitan daily as an example: 

“Decorator who will help young 
man get married by offering his dad 
permanent employment. Dad, for- 


mer merchant, can paint, do plumb- 
ing, steam fitting, carpentry, farm 
work.” 


Buyers Beware 


To financial editors the exciting 
news in the recent offering of $100,- 
000,000 of United States Steel Cor- 


Be ce ht mS 


Ad-libbing 


poration debentures was the fact that 
they were gobbled up so rapidly, but 
to many a wistful advertising man, 
the newspaper ‘“announcement’—it 
really cannot be called an advertise- 
ment—of the issue served Once more 
to recall that the advertising of se- 
curities has changed mightily within 
recent years. 

Not only did the copy warn, time 
after time, that it was not an offer- 
ing prospectus, that the underwriters 
were buying the space merely to 
present “a brief outline of certain in- 
formation,” “and that “the offering 
prospectus, which must be furnished 
to each purchaser, should be read 
prior to any purchase of these deben- 
tures,” but the entire tone of the ad- 
vertisement was negative. 

Reading the copy through, one got 
the very definite impression that 
Morgan Stanley & Co. was warning 
prospective purchasers against the 
uncertainties of the investment, that 
none of the figures quoted, no mat- 
ter how carefully gathered, could be 
completely trusted, and that, in 
short, while U. S. Steel and the un- 
derwriters hoped that the issue 
would eventually be repaid without 
loss, they were at least reasonably 
uncertain of such a happy ending. 

Of course, this was no fault of 
those who wrote the copy, nor did it 
appear unusual to those who have 
been reading similar statements of 
financial offerings, but, if you don’t 
believe financial advertising has 
changed, compare this “announce- 
ment” with the advertising of any 
comparable issue ten years ago. 


Jottings 


Haven’t seen many of those designs 
produced by setting type in varying 
length lines recently, so we were in- 
terested in the one used in newspa- 
pers the other day by Continental Oil 
Company, in which the oil-plating 
message served as arms, body and 
dress for an attractive lady. And we 
still wonder whether or not they’re 
worth all the typographic skill re- 
quired to produce them... 

There will be a lot of encouraging, 
inspiring words coming out of De- 
troit this week, when the AFA and 
a dozen or so other organizations get 
together to sell the world on the fact 
that “advertising makes work.” 
Maybe they’ll even be able to sell 
the auto magnates something. . . 

Now that the baseball season is on, 
you may or may not be interested to 
know that Joe Greis of the Manz Cor- 
poration says basketball broadcasts 
have it all over football broadcasts 
for getting and holding an audience. 
The fact that the broadcast comes at 
night is, only one of several reasons, 
he says... 
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The following documents may }» 
secured without charge from compa. 
nies sponsoring them, or throug) 
ADVERTISING AGE, by any national aq. 
vertiser or advertising agency exegy. 
tive writing on his business lette;. 
head: 


No. 1364. No Other Publication Doe, 
This for Farmers. 


Farm Journal has issued this bro. 
chure showing how it gathers news 
interprets news that affects farming 
and delivers both in time to be uge. 
ful to farmers. Several examples of 
the publication’s four-day writer-to. 
reader service are given. 

No. 1365. Electrical Transcriptioy 
Programs. 

This catalog, issued by Charles 
Michelson, describes this organiza. 
tion’s electrical transcription service. 
and offers a list of programs, each of 
which has been broadcast either live 
or transcribed in various test mar. 
kets throughout the country. 


No. 1366. What Goes On Here. 


Radio Station WOR has issued this 
booklet containing a lot of easy-to. 
read information on the station's 
equipment, programs, advertisers and 
mail returns, “set down in a mellow 
mood,” as the title page states. 


No. 1361. Iowa Rural Radio Listener 
Survey. 

Station WHO has issued this study 
of radio listening habits, limited to 
set owners living on farms or in 
towns of less than 2,500 population. 
The survey, based on personal inter- 
views, provides a cross section of 
families scattered geographically 
over the entire state, representing 
various income groups. 


No. 1362. Western Canada as a Mar- 
ket for Automotive Lines and 
Supplies. 

This bulletin, issued by The Coun- 
try Guide and Nor’-West Farmer, re- 
ports a survey of 2,011 Country 
Guide homes, indicating auto, truck 
and tractor ownership, replacement 
possibilities and brand preferences 
of automotive lines and _ supplies. 
Furthermore, the study shows what 
media have most influence on West- 
ern Canada’s farmers, and indicates 
a strong preference for advertised 
lines. 


No. 1363. Southern Markets. 


W.R.C. Smith Publishing Company 
has issued this bulletin of current 
business in the Southern territory as 
an aid in appraising the activities 
and developments in this market 
and directing sales and advertising 
efforts accordingly. Included are 
data on the coverage of the market 
by this publisher’s five business pa- 
pers. 


No. 1352. ... to Shrink Space Still 
Further. 


In this new brochure, Columbia 
Broadcasting System gives details 
concerning 14 new stations and 94 
major station improvements since 
August, 1937. Stations of the Cana 
dian Broadcasting System are it 
cluded, with information on their use 
by CBS advertisers. 


No. 1354. Los Angeles, Key to the 
Southern California Market. 
This study, issued by Los Angeles 
Herald and Express, tells the market 
story of this area, with analyses of 
population, sales and their distribu- 
tion, industry and commerce and 
other factors. Several pages illus 
trate the scope of the paper’s mer 
chandising and home economics © 
operation and-dealer contacts. 


No. 1350. Route List of Retail Drv 
Stores in Denver. 

This pocket-size booklet, issued bY 
Radio Station KLZ, contains a com 
plete list of retail and wholesale 
druggists, and national and local 


drug chains in Denver and its retail 
trade area. 
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Voice of the Advertiser 


BUILDING 


Exhibit A 

To the Editor: We are enclosing 
herewith a picture of an _ exhibit 
which we recently built. 

This background is 24 feet long and 
8 feet high. The enlargement which 
you see here of railroad tracks was 
made from an 8 by 10 negative. This 
enlargement was delivered to us in 
six pieces which we fitted together 
to make the finished background. 

The circular opening on the left 
houses an actual 4 foot piece of weld- 
ed rail. Because of the elimination 
of the rail joint, Thermit rail has 
been called “Velvet Track.” For this 
reason, the velvet covered back- 
ground was fitted behind the piece of 
track and wood letters applied along 
the head of the rail reading, ‘“Vel- 
vet Track.” 

After use at the Railway Mainte- 
nance Exposition in Chicago, the ex- 
hibit was returned to us and we ap- 
plied a new photographic enlarge- 
ment on the same area showing rail 
welded track in the interior of a coal 
mine. This enlargement was also 
made from an 8 by 10 negative. 

We believe this story will interest 
advertisers who are familiar with ex- 
hibit displays. Needless to say, our 
client was enthusiastically satisfied 
with the results. 

Puitie H. Goon, 
Display Guild, New York. 
7, FF F 


Tip for “Y” 

To the Editor: The story in your 
last issue, “Campaign for Cleveland 
‘Y’ Imparts Moral,” reminded me of 
the booklet the late and much ad- 
vertisingly-lamented John E. Pow- 
ers wrote for that Cleveland Y. M. 
C. A., and which boosted its mem- 
bership above that of the Brooklyn 
“Y,” which up to that time boasted 
the largest in the United States. 

Mr. Powers, who was my mentor in 
advertising, showed me some of the 
scurrilous letters he received from 
ministers and other religious fans be- 
cause of the way he promoted certain 
advantages of the “Y.” 

The present Cleveland public re- 
lations council might profit by perus- 
ing Mr. Powers’ book. 

GRIDLEY ADAMS, 
New York. 
vvgy 


Selling Race Track 


To the Editor: We are sending you 
a copy of a brochure we created and 
had printed for the Hollywood Turf 
Club, owner and operator of Holly- 
wood Park, the new race track at 
Inglewood, Calif. 

The brochure, printed by the 
Times-Mirror Company, Los Angeles, 
was designed and written by the Es- 
sig Company to sell exclusive asso- 
ciate memberships in the Hollywood 
Turf Club, club house season tickets, 
club house season boxes and grand- 
stand season boxes. 

Forty-five hundred were printed 
and delivered by Special Western 
Union messengers to a selected list 
of horse lovers in Southern Califor- 
nia. As the new race track will rep- 
resent an investment of $2,500,000 
when opened for the summer racing 


This department is a reader's forum. 


IN CONVENTION HALL 


A RAILROAD 


WEL 


Mi? 
ogee Fe 


Letters are welcome. 


erty 


T. two words most descriptive of 
Hollywood Park are “spaciousness” and “vision” The entire plant has been laid out with freedom of 
movement paramount regardless of the crowds From any section of the club house or grandstand a 
wide. unobstructed view of the track may be enjoyed @. The grandstand. seating |? O00 spectators 
provides tier upon tier of boxes for six in addition to grandstand seats desigued for comfort and 
placed for the best possible view of the track Unique features of the grandstand include a large pub 
lic lounge and conveniently located soda fountains @» Looking across the track into the infield 
thirty-seven acres of landscaped beauty meet the eye The refreshing green of infield turf blends 
softly into the cool blue waters of three artificial lakes. each connected by a waterfall flashing in the 
sun. Immediately behind the lakes and making a vivid splash of color will be millions of varied cal 
ored blossoms. Providing the perfect finishing touch to this enchanting vista, a row of stately pine 
trees marks the extreme border of Hollywood Parks domain @- Considering that Hollywood Park in 
its modern splendor represents an initial investment of $2,500,000. it is interesting to turn back 
the pages of history and discover that its site is but a small parcel of a vast Mexican grant that was 
once traded by one Iqnacio Machado for an adobe house in the pueblo of Los Angeles In order to 
bind the deal he had to throw in two barrels af wine The Hollywood Park water supply comes from 
the same springs that gave this tract its onginal name — Rancho Aquaye de la Centinela — Sentinel 
Springs. The low. rolling hills. now the site of Inglewood and Hollywood Park were granted to 
Machado by Mexico in 1844 The extent of the grant is quaintly described in an ald document as 
comprising “one-half league. more or less. of grazing land” Daniel Freeman, who, with several others. 
laid out the city of Inglewood, io 1687. was the last private owner of the original land grant 


A page from promotion booklet for new 
race track. 


season, the copy and art throughout 
dramatized the spaciousness and 
luxuriousness of the plant, its many 
unique features and also stressed the 
effect the establishment of the track 
would have towards stimulating horse 
breeding in California. 

In addition to the brochure the 
Hollywood Turf Club ran 4 page an- 
nouncements in the May issues of 
Spur, Town and Country, Country 
Life and the Sportsman and Horse 
and Horseman, which we prepared 
and placed announcing the opening 
of the new track. 

The board of directors of the Turf 
Club were so impressed with the cap- 
tion on Page 4, “A Monument in the 
Modern Mode to an Old and Fine Tra- 
dition,” that they are planning to 
have it inscribed over the main en- 
trance to Hollywood Park. The cap- 
tions and the copy for the book were 
written by Joe Eccleston, copy chief 
of the Essig Company. 

Several years ago, previous to the 
opening of Santa Anita, The Essig 
Company prepared a _ similar bro- 
chure for the Los Angeles Turf Club, 
which was extremely successful in 
selling associate memberships. 


Srantey A. HeEpBeErG, 
Director of Publicity, The Essig 
Company, Ltd., Los Angeles. 
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More Anti-Sour Puss 


To the Editor: We were much in- 
terested in your story on the Anti- 
Sour Puss organization in your May 
2 issue. We have been conducting 
a somewhat similar campaign. One 
piece we sent out bore a picture of 
Abraham Lincoln, and quoted him as 
follows: 

“Property is the fruit of labor; 
property is desirable; it is a positive 
good in the world. That some should 
be rich shows that others may be- 
come rich and hence is just encour- 
agement to industry and enterprise. 

“Let not him who is houseless pull 
down the house of another, but let 
him work diligently and build one 


for himself, thus by example assuring 


that his own shall be safe from vio- 
lence when built.” 

Another organization we are spon- 
soring is called the “Let’s Be Buddies 
and Smile” club, members subscrib- 
ing to this creed: 

1. We are going to smile. 

2. We are going to stay in busi- 
ness. 

3. We are going to look for new 
business so that we will be sure to 
stay in business. 

4. We are going to smile and make 
others smile. 

JouHn J. HEATER, 

C. R. Schneider Company, New 

York. 

vvy 


Protests Against 


Movie Newspapermen 
To the Editor: Reviewing ad- 
dresses before the American Newspa- 


pressed by a paragraph in the ad- 
dress of Edward R. Dunning, vice- 
president, N. W. Ayer & Son, in 
which he pointed out the misconcep- 


paper office. I reviewed this with 
our movie editor, Roly Young, who 
has real standing in Canada as an 
authority on the movies, and as a 
result he wrote a column on this. 

It seems to me that ADVERTISING 


ing along these lines in the interests 
of newspapers. Our 
will take a crack at every picture 
that comes out where the interpreta- 
tion of a newspaper office is bur- 
fun is O. K. and a little humor is not 


editors and managing editors engage 
in brawls is not true to type and 


tors are so informed. 
W. J. J. Burien, 


advertising dollar it spends. 


ward, 
the consumer. 


productive trade cooperation. 
its importance and value. 


tion. 


using it as a major sales tool. 


personnel. 
flag-waving. 


phans” depends on the individual 
company sales manager. 


per Publishers Association, I was im- 


tion that movie producers harbor of 
the operation of the average news- 


AGE could do a real job of campaign- 


movie editor 


lesqued or untrue to type. Good clean 


it is about time that the movie direc- 


Advertising Manager, Toronto 
Globe and Mail. 
> FF F 
Orphans 
To the Editor: Show me a com- 


pany that permits its salesmen to be 
“orphans” and you will be showing 
me a company that is not securing 
the fullest profit return from each 


Advertising, to earn its richest re- 
must do more than influence 
It should and can 
play an important part in securing 


Good salesmanship has never lost 
It has, un- 
fortunately, lost some of its apprecia- 


In far too many instances, good 
sales direction and control are ab- 
sent factors. Far too many sales man- 
agers live off advertising, instead of 


Good sales management calls for 
more than creating quotas, reading 
reports and hiring and firing sales 
It calls for more than 


Whether or not salesmen are “or- 


If he is 
really a sales manager, his salesmen 


SELL and enable advertising to do 
its best and most profitable job. If 
|he considers it the task of advertis- 
| ing to sell, while his salesmen “ex- 
pose themselves to orders,” then his 
salesmen are truly “orphans.” 
IRVING PHILLIPS, 
Phillips, Albertson & Bull, 
New York. 


Ohio Tobacco Men 
Lend Hand to Father 


To the Editor: For the fourth con- 
secutive year Ohio tobacco men are 
cooperating in promoting sale of 
cigars and other tobacco products for 
Father’s Day. 

In addition to window posters and 
display cards, street cars will carry 
Father’s Day advertising in many 
parts of the state. 

S. L. ABRAMs, 

Ohio Advertising Agency, Cleve- 

land. 
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Convention Reporter 
Pleads Not Guilty 


To the Editor: Will you please tell 
us what individual writes Rough 
Proofs? 

Apparently, he attended the Af- 
filiation convention at Hamilton, 
Canada, and I would like to have 
met him personally. 

EpwIin H. Srvuart, 

President, Edwin H. Stuart, Inc., 

Pittsburgh. 

vgy¥sesy? 
Quick Service 

To the Editor: We are enclosing a 
copy of the message which told the 
sporting goods industry of the repeal 
of excise taxes on its products. 

Within seven hours after the Presi- 
dent spoke, we placed 9,000 an- 
nouncements in the mail, both deal- 
ers and manufacturers getting the 
good news. 

J. G. TAYLOR SPINK, 

General Manager, Sporting Goods 

Dealer, St. Louis. 


FRANKNESS 
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A POLICY 


NONE BUT THE BEST SINCE 1898 .. . has been the 
watchword in my business THROUGH FOUR Dey ADES 
of consistent retail merchandising, wherein my foremost 
thought has ever been... TO GIVE THE CUSTOMER 
THE BEST FOR HIS MONEY. 


+ 
I have NEVER indulged in Job-Lot buying. 
+ 


I have NEVER bought up factory seconds or overstock, of 
manufacturers, who may have produced in excess »/ market 
demands for classes of merchandise, stocks ah, led for 
commercial sale. ° 


, 
My Selection of Tobaccos, the BLENDING, theWRA PPERS 
the FILLERS . . . have ever been of MY OWN CHy WOSING 
from sources where HIGH QUALITY . . . and SKILLED 
WORKMANSHIP . . . have prevailed for half a century. 
~ 
Whether it be a 5¢ Cigar or a 50¢ Cigar, the Smoker will 
always find Satisfaction, when a Cigar of his preferred 
selection is purchased. ° 
CIGAR SMOKING can only be a continuous and a satisfying 
pleasure when careful choosing becomes a daily habit, 
7 


POLICY, in the M t of my Busi: 


, is @ procedure 
not primarily one of material gain, but much more, one of 
mutual interest . .. THE CUSTOMER IS ENTITLED To 
THE BEST in full relationship to the price paid. 


Wai 2 


Quality Appeal 

To the Editor: The enclosed 
pamphlet came to my notice a few 
days ago and impressed me as being 
a smart piece of sales promotion. 

A great deal of retail advertising 
indicates a trend toward misrepre- 
sentation in prices and values, a sort 
of trick selling to induce the public 
to buy during these sluggish times, 

When a retailer comes forward and 
defends his business by stressing a 
policy of straightforward dealing 
with his trade such as the enclosed 
pamphlet sets forth—well, it’s smart 
and takes courage to do. 


W. R. CUNNINGHAM, 


Advertising Manager, The Legal 
Intelligencer, Philadelphia. 


\ 


Millions will pass 


millions 


out of place, but the idea that news : 


THE R. C. MAXWELL COMPANY 
Offers: 


New York Office: 
247 Park Ave. 


\ 


On Their Way To The 
New York World’s Fair- 


off in New Jersey. Most of them 
will see Broadway. To cover these 


2 Broadway Electric Signs, 
New York City 


| Ocean Pier Electric Sign, 
Atlantic City 


Highway Bulletins and other High- 
spot Displays directly on the route 
of World's Fair and Jersey visitors. 


Y The R.C: Maxwell 0.11 renton NJ. y 


\ 


through and stop 


Atlantic City Office: 
17 So. New York Ave. 
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EA MEN BEST 
AT NEW CHORES, 
KFOUGH'S VIEW 


Tells Way to Improve Copy, 
Aid Unoccupied 


Chicago, June 9.—Asserting that 
advertising men produce more and 
petter ideas when their positions 
are new, Paul H. Keough, copy- 
writer, today suggested that agen- 
cies take advantage of this fact and 
at the same time relieve the un- 
employment situation by adding one 
or more creative men to their staffs. 
These men would be rotated among 
agencies and advertising depart- 
ments, spending only a month with 
any one. 

Mr. Keough’s idea was advanced 
in a letter to Arthur E, Tatham, of 
Young & Rubicam, who is president 
of Chicago Federated Advertising 
Club. Said he in support of his 
theory: 

“In order that my proposal may 
be properly comprehended, one 
must approach it in the light of a 
few psychological truths. What is 
the cause for the ebb and flow in 
creative ability? Why is it that one 
day the intellectual machinery func- 
tions smoothly, while on another its 
run is accompanied by a _ doleful 
grinding of gears—that the imagina- 
tion follows a cycle in which it al- 
ternately sparkles like a star shell 
and splutters like a tallow dip? 


Source of Inspiration 


“The answer lies in the fact that 
inspiration is a function of meta- 
bolism, and is conditioned chiefly 
by the state of the intestinal flora. 
It arises from the carotid element 
in the blood which lifts itself from 
the liver to the brain. Try to write 
good copy when all is not well be- 
low! You will fish patiently for the 
elusive thought, beads of perspira- 
tion will stand out upon your brow, 
and though you retire to your ivory 
tower and woo the invisible powers 
with alcohol, tea, coffee and _ nico- 
tine, futility moves apace. 

“A man may write a great ad 
When he is drunk, when his corns 
hurt, when his wife glowers at him 
across the breakfast table, when he 
has entrusted his destiny to the op- 
erations of some transcendental set 
of dice, but he will not write a 
great ad if there is stenosis at any 
point along the thirty foot Via 
Dolorosa running from the pylorus 
to the sigmoid flexure! 

“What bearing does this have 
upon the business of putting unem- 
ployed advertising men to work? 
The aphorism. of Epictetus, who 
recognized that he is of the sound- 
est discretion who knows when and 
what to eliminate, is almost suffi- 
cient of itself: “An eight-hour day 
begetteth a full belly, the C.1.O. not- 
withstanding.” In other’ words, 
Working men are eating men, and 
hature’s first call will be heeded 
even though conditions are not 
Utopian. The result, of course, is 
Widespread stenosis and therefore a 
minimum of inspired effort; the 
Corollary: idle men are hungry 
men, unafflicted by the evil in ques- 
tion, and therefore capable of im- 
Mense productive activity. 


Hunger Spurs Genius 


“Is it not singular that so many 
of the outstanding achievements of 
advertising men are recorded dur- 
ing the earliest stages of their ca- 
reers? Then consider the Metro- 
Politan Life Insurance Company’s 
health chart revealing that these 
men lead all other professional 
sroups in weight increases during 
their first ten years on the job, and 
reflect that inspiration must needs 
decrease proportionately. It should 
ow be apparent that this particu- 
lar faculty is enjoying its full 


Strength when a man goes to work, 
oe commences to decline in po- 
anew 

“cy as soon as he begins to eat 


reg 


ularly and to suffer the ill effects 


which invariably follow. The period 


of supreme imaginative fecundity, 
then, the time when world-shaking 
ideas will flow with spontaneity and 
effortlessness in a seemingly unend- 
ing stream, is limited to approxi- 
mately the first 30 days from the 
time you dust off the desk pre- 
paratory to parking the pedal ex- 
tremities thereon.” 

Mr. Keough suggested, therefore, 
that one or more “unoccupied” ad- 
vertising men be assigned to every 
agency and advertising department 
in Chicago “and so enable the latter 
to scoop the sweetest of cream from 
the vast and untouched reservoirs.” 

“Once a man’s stock of ideas 
starts to dwindle,” said he, “it will 
be the signal for suspending activ- 
ity, repairing once more to the gar- 
ret whence he emerged, and await- 
ing the rebirth of inspiration and a 


call for his services in another 
quarter.” 
Mr. Keough, who is himself in 


search of a _ position, makes his 
home at 716 Rush Street, Chicago. 


Shields to Retire 


I. J. Shields, manager of the Du- 
luth, Minn., division of Standard Oil 
Company of Indiana, will retire July 
1 after 32 years of service. J. W. 
Honomichl, formerly in the Sioux 
City, Ia., office will succeed him. 


HEADS BROADCASTERS 


Neville Miller 


Officers Switch Posts 


Paul E. Clissold, formerly secretary 
of Bakers’ Helper, Chicago, has been 
elected vice-president. W. R. Swart- 
wout, formerly vice-president and 
treasurer, is now secretary and treas- 
urer. 


It's Official; 
Neville Miller 


NAB Leader 


Washington, D. C., June 6.—Neville | 
to the| 


Miller, 44-year-old assistant 
president of Princeton University, to- 
night was officially named the $25,000 
a year president of the National As- 
sociation of Broadcasters. 

Miller, soft-spoken Kentuckian 
who made a national reputation for 
his administrative ability as mayor 
of Louisville during the flood a year 
ago, succeeds Mark Ethridge, fellow 
townsman who had been acting 
president without salary until the 
National Association of Broadcasters 
could find the right man to head the 
hundred million dollar industry. 

Mr. Miller has not previously been 
connected with the radio industiy. 
His closest association was during 
the flood situation when he estab- 
lished the largest network in _ his- 
tory, (about 300 stations) to assist 
in relief relays. 

Mr. Miller was first suggested for 
the NAB post by Edwin W. Craig, 


of WSM, Nashville, former presi- 
dent. 
The new president is a lawyer- 


educator. He was drafted from his 
law practice to become a candidate 
for mayor of Louisville where he 
served from 1933 to November, 1937, 
leaving the mayoralty to become 
assistant to President Harold Dodd 
of Princeton University. He was 
proffered the presidency at a meet- 
ing of the executive committee May 
17. Before that he had discussed the 
situation with President Dodd, who 
was reluctant to see him go. Mr. 
Miller himself was well satisfied with 
the academic life of Princeton. 


Loucks to Quit 


Mr. Ethridge will immediately re- 
turn to Louisville and his duties 
with the Louisville Courier-Journal 
and Times and Station WHAS. Philip 
Loucks, who is one of the veterans 
of the NAB and has been longtime 
counsel for the Association, will also 
give up active duties in connection 
with the Association. However, both 
will be available for consultation. 

Mr. Miller already has the nu- 
cleus of a staff in Edward M. Kirby, 
public relations; Paul F. Peter, re- 
search and statistics; and Joseph L. 
Miller, publicity with particular em- 
phasis on labor relations. Also serv- 
ing as interim executive officer at 
headquarters is Edwin M. Spence, 
widely known broadcaster. 


Firms are still buying — yes. But with more 
care than ever. Now, when all requisitions 
are subject to close executive scrutiny, it’s 
doubly important to keep him sold on your 


product! 


Chair pad requisitions are trivial things, but they 
indicate the trend in all company buying. In times 
like these, the purchase of new equipment comes 
under the cold appraising eye of the men who used 
to scribble “O.K.— Buy it” 


with hardly a glance. 


~ 


Today, more than ever, executives must be sold. 


BUSINESS WEEK SELLS THEM! 


“THE DIRECTORS, MISS KLUTE, HAVE 
VOTED ‘YES’ ON THOSE 
NEW CHAIR PADS" 4 


~\ 


TO ADVERTISERS: Business Week calls, 
by invitation, on 100,000 executive subscrib- 
ers each week. With a proved readership of 
3.7 men per copy, Business Week’s audience 
is increased to over 370,000 and reaches 
more executive readers per advertising dol- 


lar than any other general magazine or gen- 
eral business magazine. It is not surprising, 
therefore, that in the first four months of 
1938, Business Week has shown a far higher 
retention of advertisers, page for page, than 
any other magazine in its field. 


BUSIIN 


ALERT .. 


. ACCURATE 
McGraw-Hill Publications © 330 West 42nd Street, New York, N. Y. 
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AUTHORITATIVE 


THE EXECUTIVE'S 
BUSINESS PAPER 
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ADVANCED AGAIN 


Col. W. T. Chevalier 


Chevalier New 
Publisher of 


‘Business Week’ 


New York, June 7.—Willard T. 
Chevalier has been appointed vice- 
president and publisher of Business 
Week, succeeding 
Glenn Griswold, 
it was announced 
yesterday by 
James H. Me- 
Graw, Jr., presi- 
dent of McGraw- 
Hill Publishing 
Company. R. O. 
Eastman has been 
appointed editori- 
al research direc- 
tor. Col. Chevalier 
has been vice-presi- 
dent and publisher 
of McGraw - Hill construction and 
mining papers for four years and a 
member of the organization since 
1923. He is succeeded on Engineering 
News Record, Con- 
struction Methods 
and Equipment, 
Coal Age, Engi- 
neering & Mining 
Journal, and E. € 
M. J. Metal and 
Mineral Markets 
by H. W. Clarke. 

F. H. Johnson, 
who has_repre- 
sented Business 
Week in New 
England for three 
years, takes Mr. 
Clarke’s post as regional vice-presi- 
dent in charge of the company’s At- 
lantic district sales territory. A. B. 
Wheeler, who has been manager of 
the Eastern district sales territory, 
has been named vice-president in 
charge. 

Mr. Griswold leaves Business Week 
to engage in public relations work, 
his resignation as vice-president and 
director being effective July 1. 

Mr. Eastman, for 17 years engaged 
in private research practice, will 
serve the editors of the company’s 25 
publications by conducting continu- 
ous research among readers “to de- 
fine more exactly their interests and 
requirements.” 

Credited with having conducted the 
first magazine readership survey ever 
attempted, in 1911, as well as the first 
advertising agency research depart- 
ment in 1916, Mr. Eastman has di- 
rected market studies for some of 
the country’s leading manufacturers, 
including du Pont, White Motors, In- 
ternational Nickel, Chase Brass & 
Copper, Willard Storage Battery, 
General Electric, National Lead, Her- 
cules Powder, Edison Storage Bat- 
tery, Heinz and Southern Cotton Oil. 
He is author of a text on marketing 
used by Alexander Hamilton Insti- 
tute and has written extensively for 
many periodicals. 


H. W. Clarke 


F. H. Johnson 


Gets Johnston Shoe 


O’Dea, Sheldon & Canaday, Inc., 
New York, has been appointed to han- 
dle the advertising of Johnston & 
Murphy, Newark, men’s shoes. Pres- 
ent plans emphasize sales promotion 
work, with general advertising being 
resumed in September. 


Budrow Named Head 
of Pittsfield Club 


Wendell S. Budrow, advertising 
manager of the Berkshire Evening 
Eagle, has been elected president of 
the Advertising Club of Pittsfield, 
Mass. 

B. W. Olin, advertising manager of 
WBRK, is vice-president; James W. 
Hull, advertising manager, Berkshire 
County Savings Bank, treasurer, and 
Leon W. Foote, Pittsfield Electric 
Light Company, secretary. 


Kreines with Kann 


Milton H. Kreines, formerly with 
The Rogerson Press and The Cuneo 
Press in a creative and sales capacity, 
has joined Edward J. Kann Company, 
Chicago advertising printer, as vice- 
president in charge of sales. 


Proscription 
of ‘Wholesale’ 
Prices Upheld 


New York, June 7.—A_ Federal 
Trade Commission ban on “whole- 
sale-retailing’ was upheld yesterday 
when the United States circuit court 
of appeals affirmed a cease and desist 
order against L. & C. Mayers Com- 
pany. The case was said to be the 
first of its kind to be brought to trial 
and while it related to a specific 
commodity, jewelry, the decision 
was regarded as having wide appli- 
cation in other industries. 

Evidence was introduced by the 


FTC to show that Mayers issued 
catalogs in the guise of a wholesale 
jeweler, with list prices from which 
purchasers were permitted to take a 
wholesale discount. The court ruled 
this to be misleading and said: 
“There is evidence that the prices 
at which the petitioner sold were 
higher than normal wholesale prices. 
The evidence of experts as well as 
of other manufacturers and jewelers 
justifies the conclusion that the pe- 


titioner was not a wholesaler. Such 
false and misleading representa- 
tions, which had a tendency and 


capacity to induce a purchase of pe- 
titioner’s products in preference to 
others, constitute unfair competition 
within the meaning of section 5 of 
the Federal Trade Commission Act.” 


—— 


Gets Frazier Processes 

Frazier Processes, Inc., Chicago 
has appointed Russell T. Sanford 
Advertising, Chicago, to handle jt 
account. The company makes Frapo- 
mist roller spray devices for cylinder 
and rotary printing presses, Spray.o. 
Mist sprays for reducing offset, anq 
Fratex resilient packing materia] for 
letterpress. Printing magazines and 
direct mail will be used. 


WEVD Buys WFAB 

Purchase of Station WFAB, New 
York, by Station WEVD, favorably 
recommended by a Federal Communi. 
cations Commission examiner, wil] be 
underwritten by Jewish Daily For. 
ward, The price will be $85,000. If 
finally approved, the deal will add 3¢ 
hours to WEVD’s weekly operating 
time. 


M°CALL’S 1S BOUGHT More than a million women buy McCatt’s 


each month over the counter, in depart- 
ment stores, drug stores and other news-stand outlets. This figure is 
greater by at least two hundred thousand than the news-stand sales of 
any other service magazine for women! . .. Obviously, these women 
buy McCatt’s because they know McCaryi’s—they have learned by test 


that this magazine best answers their questions on better living. 


— is something very special about the reader confidence directed to 
McCatv’s. No other women’s service magazine is bought so eagerly, read so 
attentively and used so actively in the every-day life of America. 

All this is due to McCALv’s special effort to parallel the living activities 
of modern, advancing womankind —and to McCALw’s special success in so 
doing. Success in terms of use must depend on success in terms of usefulness. 

If this seems self-evident, pass on from the reasons for MCCALUL’s unusual 
acceptance to the results of that acceptance ... results which show immediately 
on store records in terms of sales made, results which show inevitably in 
business done by advertisers and in goods consumed by American homes. 

Results which make this direct point to every serious advertiser: BUY and 


USE McCa.vi’s— because your best customers do! (Average circulation 


delivery over 2,810,000. ) 


MSCALL’S IS READ Fee" 


issue is actually three-magazines-in-one, 


vering women’s major interests in the most 
convenient form for easy reading and ready reference later. . . . The 
contents of McCatt’s is prepared by an exclusive editorial method. 
McCa v’s first finds out what readers want to know by sending Consumer 
Investigators into hundreds of homes. Answers to women’s most press 


ing needs are developed by experts and presented in sparkling and 
practical editorial pages. Finally, a trained Reader Research staff follows 
McCatt’s into the home each month to learn at first-hand from readers 
themselves how well it has met its objectives. 
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Few Programs 
Meet Daytime 
Tastes of All 


New York, June 8.—While rural 
and urban radio tastes are much 
alike during the evening hours, they 
vary considerably during daytime, 
the Cooperative Analysis of Broad- 
casting revealed today in releasing 
the second comprehensive compar- 
json on network program audiences 
in the two fields. The average 
ratings of commercial network pro- 
grams were reported considerably 
higher than a year ago. 


Of the ten programs most favored 
by rural listeners, seven were also 
reported leaders in cities. The ten 
leading rural shows are Chase & 
Sanborn, Jell-O’s Jack Benny, Chrys- 
ler’s Major Bowes, Sun Oil’s Lowell 
Thomas, Dr. Miles’ National Barn 
Dance, Grape Nuts’ Burns & Allen, 
Bristol-Myer’s Town Hall, Lux Ra- 
dio Theater, Standard Brands’ One 
Man’s Family, and Gulf Refining’s 
Phil Baker. 


Favorites in Daytime 


Daytime leaders in agricultural 
areas are Quaker Oats’ Dick Tracy, 
Pillsbury’s Woman in White, Procter 
& Gamble’s Gospel Singers, Babbitt’s 
David Harum, and Guy Lombardo, 
the latter being sponsored by several 


advertisers via the _ transcription 
route. Only two of these programs 
rank high in the estimation of city 
folk, it was reported. 

The survey was based on 21,154 
interviews with set owners, 10,000 
being farmers and the remainder 
residents of small towns. 


Names Dundes & Frank 


Oshlag Building & Development 
Company has appointed Dundes & 
Frank, Inc., New York, to direct its 
advertising. 


Taylor Joins Agency 
W. L. Taylor, formerly with Harry 
Miller Agency, Cincinnati, has been 
appointed contact man for Van de 
Mark Advertising, Inc., Cincinnati. 


To Start “Drilling 
Equipment Directory” 

Drilling Equipment Directory is a 
new biennial to be published by Oil 
and Gas Journal, Tulsa. The first 
issue will be dated April 1, 1939, and 
final forms close Feb. 1, 1939. 

The directory will be tabbed by 
products used in the drilling of oil 
wells. Under each tab will appear 
engineering data, A. P. I. specifica- 
tions and tables directly referred to 
by the tabs. It will also contain a 
buyers’ guide, listing all manufactur- 
ers of drilling equipment. 


Meredith’s New Card 


Based on 1,750,000 circulation, Bet- 
ter Homes and Gardens, Des Moines, 
has issued a new rate card, effective 
with the March, 1939, issue. 
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MCALL’S iS USED Its advice is received with confidence and 


used with assurance. Sales of foods featured 
in McCatu’s rise sharply on “McCatt Day” in all parts of the country. 
The same is true for cosmetics and fashion lines and housefurnishings. 
-.. Editorial and advertising pages both decide the buying action of the 
modern American woman. Every month, McCa.u’s sends more than a 
nillion women into department stores to buy McCa tt patterns. McCay 
patterns outsell all others by an impressive margin. Products featured 


in McCatu’s assume special interest and importance to this great con- 
sumer group of women on McCAa tt Street. 


MAGAZINE 


“LARGEST NEWS- STAND SALES OF 
(ANY WOMEN’S CONSUMER-MAGAZINE 


Sra ae yee aes eee ge nS eee ee 


SMART STORES USE MCALL’S 


For instance — H. P. Wasson & Company, of Indianapolis, make capital 
of the fact that goods carried in the store are advertised in McCatv’s. 
The window here shown which tied Crown Rayon prints with McCatu 
patterns sold 1800 yards of goods . . . within one day after its appearance. 
McCatv’s is a major influence in shaping women’s buying habits, there- 
fore a major help in store selling. Smart stores make good use of McCatt’s 
Giant Window Posters, buyers read McCa.i’s from cover to cover and 
feature products advertised therein — because IT PAYS. 


HOW-TO-BUY 
SERVICE 
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IN THEIR SELLING 


HOW-TO-BUY 
SERVICE 


SMART WOMEN USE MCCALL'S IN THEIR BUYING 


McCat’s has always published front-page news on how to buy and 
how to use the myriad products that make up modern living. Now 
McCatt’s pioneers with specific pointers on buying, identified through 
its pages by McCa.t’s How-to-Buy Service symbol. ... A new and wel- 
come reader service — guiding straight to Best Buys in home furnish- 
ings, food, fabrics, appliances and all the new consumer’s most wanted 
purchases. A service which highlights editorial helpfulness and sharpens 
the point of every sound advertisement. 


EYES TELL TALE 
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Lialeh\ YOUR DOG'S EYES 


Call your dog to you night eow. Examine 
hes eyes Are they Crystabchear and spark- 
ling / If nus, look eo the food be has been 
geaing. Sart fevding Kea L- Ratee com 
tang Earlyoe at umce. barlyne 6 2 wale 
abh concentrate of health- building foud 


chomenw. Your grocer has Ken-l-Ratioe! 


Zed KEN-L-RATION siiis: 


EYES INDEX 10 
CANINE HEALTH, 
CHAPPEL MOTIF 


Rockford, Ill., June 8.—Though his: 
master’s brow may be furrowed with 
worry over passed dividends and re- 
duced salary checks, today’s canine 
need concern himself but little with 
the current business recession, it was 
evidenced today in plans disclosed by 
Chappel Brothers, maker of Ken-L- 
Ration products, for the most exten- 
sive campaign in its history. 

This company, organized 14 years 
ago as one of the first producers of 
both canned and dry dog food in a 
field that now numbers approximately 
200, will devote much of its advertis- 
ing in telling dog owners that Ken-L- 
Ration has “Now Three Times More 
Meat.” Copy will also emphasize the 
need for watching the dog’s eyes to 
determine his nutritional condition. 

Earlyne is announced as a scien- 
tifically balanced combination of vita- 
mins and nutrients essential to ca- 
nine health which has been developed 
after several years of research. It is 
now found in all Ken-L-Ration prod- 
ucts. A spokesman for the company 
said that few, if any, human foods 
offer the all-in-one food value of Ken- 
L-Ration. 


The Eyes Tell, Copy Says 


A ‘typical insertion asks the dog 
owner, “Call your dog to you right 
now. Examine his eyes. Are they 
crystal clear and sparkling? If not, 
look to the food he has been getting. 
Start feeding Ken-L-Ration contain- 
ing Earlyne at once.” 

Rotogravure will be the principal 
medium for the campaign, with first 
insertions scheduled for June 19 in 
450-line space. This schedule includes 
the Metropolitan Weekly, Midwest 
Gravure and Pacific Coast Gravure 
groups. 

Magazines on the list for one-eighth 
page insertions are Field and Stream, 
Good Housekeeping, Harper’s Ba- 
zaar, House and Garden, House Beau- 
tiful, The New Yorker, Time and 
Town and Country. Full-page copy 
will appear in 14 publications in the 
dog field with copy aimed at veteri- 
narians, breeders and kennel opera- 
tors. Grocery publications will also 
be used and dealers are being sup- 
plied with store tie-up material. 

C. Wendel Muench & Co., Chicago, 
is the agency. 


NBC Consolidates 
Spot, Local Sales 


Spot time sales and local sales at 
NBC’s Central Division office, Chi- 
cago, have been concentrated in the 
local sales department in an efficiency 
move. 

W. W. Smith, formerly head of 
local sales, has been transferred to 
network sales, and Oliver Morton, 
formerly in charge of national spot 
sales, heads the new combined setup. 
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ADVERTISING AGE 


June 13, 1938 


GOOD 
NEWS 


You've heard 
plenty of “sob- 
stories” lately. 
Maybe you‘d 
be interested in 
hearing a cheer- 
ful note. Here 
it is: 


MAY, 1938 
WAS THE 


BEST 
MONTH 
IN THE 
ENTIRE 
HISTORY 


OF WFBR 
® 


We don't claim to be 


miracle workers. But we 


do believe we're doing 
an honest, sincere job 
of winning local favor 
through local flavor here 
in Baltimore. That policy 
has paid our advertisers 
extra dividends and 
they're coming back 


for more. 


ON THE NBC RED NETWORK 
AL REPRESE 


June Magazine 


Linage Shows 
21.7% Decline 


New York, June 10.—Linage in 
June magazines totaled 1,324,767, a 
drop of 21.7 per cent from the 1,692,- 
581 carried in June, 1937, and the 
most severe decline in comparative 
totals this year, Publishers’ Informa- 
tion Bureau reported today. An 18.5 
per cent loss was reported in May. 

Weekly and semi-monthly maga- 
zines, reporting May linage, experi- 
enced a 28.7 per cent decline, the cur- 
rent total being 832,887 as compared 
with 1,168,025 in May, 1937. 

Among monthlies, the general 
group experienced the most substan- 
tial decline, the total for this group 
being 602,982, a drop of 24.7 per cent 
from the 800,661 carried in June, 
1937. 

Linage for the standard group to- 
taled 24,829, a decline of 7.2 per cent 
from 26,739 a year ago. Women’s 
magazines carried 371,187 lines in 
June, 21.3 per cent less than the 471,- 
703 reported last year. 

Women’s groups reported a total of 
209,019 lines, 20.2 per cent less than 
the 261,984 shown for June, 1937. The 
outdoor group experienced a loss of 
9.1 per cent, with a current total of 
100,935, compared with 111,010 in 
June last year. Mail order magazines 
carried 15,815 lines, a decline of 22.8 
per cent from the 1937 total of 20,484. 

Figures for individual magazines 
as well as page totals are shown in 
the accompanying table. 


Four A Series 
on Advertising 


Starts June 16 


New York, June 7.—The American 
Association of Advertising Agencies 
today announced that its campaign 
to explain the basic value of adver- 
tising will start June 16, with initial 
insertions in newspapers throughout 
the country. Publishers were not 
invited to sign until June 1, but in 
the first five days 481 ordered mate- 
rial. 

Newspaper mats in full page and 
1,000-line size are being provided by 
the Four A’s. The schedule calls for 
monthly insertions for a full year. 

The copy theme deals with the ad- 
ventures of “Ad,” who uses advertis- 
ing for its benefit to his customers 
and himself, and of “Od,” who tries 
to do business by old-fashioned meth- 
ods. In plain words and simple 
phrases, each story in the _ series 
unfolds the inner workings of adver- 
tising in a different field, showing 
how benefits result both to adver- 
tiser and consumer and countering 
the waste charge of anti-advertising 
propagandists. (ADVERTISING AGE, 
May 2.) 

The Four A’s will extend the se- 
ries to other media and publish the 
“Ad” and “Od” stories in booklet 
form for distribution by publishers 
and local advertising clubs. 


Kenneth C. Crain to 


“Hospital Management” 


Kenneth C. Crain, who has been 
Eastern manager of ADVERTISING AGE, 
is returning to Hospital Management 
as vice-president and advertising 
manager, with headquarters in New 
York. 

Institutional Publications,  Inc., 
which has published the magazine for 
the past three years, has discontinued 
its operations, and the publication 
has returned to its founders. G. D. 
Crain, Jr., is president of Hospital 
Management, Inc., which is publish- 
ing the magazine effective with the 
June issue. 


Gets Universal Coffee 


Malcolm-Howard Advertising 
Agency, Chicago, has been named ad- 
vertising counsel for Universal Coffee 
Company, Chicago. Business papers 
are being used. 


Perry Expands 
John H. Perry Associates, newspa- 


per representative, has established 
an office at 1524 Chestnut street, Phil- 


adelphia. M. S. Lewin is manager. 


—— 


JUNE ADVERTISING LINAGE IN NATIONAL MAGAZINES 


r—— 1938 ——_, 


c— 1937 —, 


— 1938——  -—— 1937 —. 
Pages Lines Pages Lines Pages Lines Pages Lines 
STANDARD Woman's Home Companion. 60.6 41,230 74.1 50,437 
American Mercury ......... 13.9 2,733 20.2 3,970 | Woman’s World .....+.+++s 8.3 5,694 12.3 8,431 
Atlantic Monthly .......... 29.6 7,063 33.2 7,910 ; — — oa 
Current History ........... 11.0 2,477 7.9 1,773 Total Group ....-+++++- 371,187 471,703 
POPRT .cccewst ad sorvvcceves 9.1 3,918 8.9 3,824 WOMEN’S GROUPS 
Harpers Magazine ......... 36.2 8,638 38.9 9,262 Fawcett Women’s Group— 
x = pg Bollywood ..ccccccccccces 32.0 13,471 40.0 16.81: 
Total Group ........... 4,829 70! Sa. aoe... 31.3 13,154 40.8 17475 
GENERAL Movie Story ..-e-ceeeeeee 32.6 13,731 41.8 17,565 
*Ace Fiction Group ........ 56 68508 168 «6S tte] Bemantis Magesine ....:- ee 6 (See = 1.188 
DOANE po cceceks cakpensed 93.0 22,755 69.4 29,773 ere eee seo OSeOs oes aa , " 7,005 
American Boy .......+.+++: es 0608 te , beeeeee? oS 68S 688 1 
*American Forests ........ 15 864688 1h6. 6880 eee ee ee os ck a 
American Home (National). 38.9 24,592 62.1 39,255 cn * LOMANCE...+-- +e $3.5 14-468 9.1 16,788 
{American Home (Sp. Edit.) 2.4 1,539 6.0 3,828 at eee, eaheneeeees s. sae 46.5 19,949 
American Legion ........-. 11.4 4,908 9.9 4,281 nampa pecan oorecepes ry 18948 oy 16,769 
“te > > ‘ j ~ 9 5 9 c 4 ~CD seve eeee . , ° 712 
Asia fetes 49 2188 62 2714 True Romances .......... B12 13,109 40.7 1711 
Better Homes & Gardens.... 43.8 19,743 62.7 28,250 a 36.6 15,744 42.3 18 
» Saw “a aL "OCS twee eee . ’ » 59 
Boys Life ccs-seslcsccscsss 183 12,620 244 16,654 Modern Screen ....02.0.4) 602 17272 44.9 19.30 
ME ME: so cktidiversesess 40 2500 80 BERT] RBS ORD nse oe cceserss 33.8 14,516 39.3 16.893 
Christian Herald ........... 14.7 6,335 186 7,988 —— o— —— 
College Humor ..........+. 6.1 2,617 5.2 2,237 pda ANd .-eeeceeecorecs fae 28.8 12,369 
Cosmopolitan .........++++% 56.1 24,101 68.5 29,396] Silver Screen .......+-.+- . 355 29.1 12,485 
Country Life & Sportsman. 29.7 19,971 36.0 a24,234 . = 
payee allileapertaarnanA 5.6 2,405 13.5 5,834 Total Group ...+-++++++ 209,019 261,984 
Esquire (National) .......- 74.5 50,124 101.9 68,500| oprpoor 
{Esquire (Sp. Edition)...... 10.5 7,056 15.2 10,248 ; 
*Extension Magazine ...... 8.5 5,921 9.7 6,772 osern peg A cgay ciate ses nets “85 ys 
POURED. chsincvednekeecesd< AS @2277) UF |6T. eelCUP eet : : 4 ’ 
Golf (Sports Illustrated).... 15.4 16,612 10.0 4,301 Sith: Say no reeees = | as 6,490 
* © © 9 ° 7 ® a ’ 
raduate Group ...ccJlcc1. 62 2693 9.8 4029] Hunting & Fishing ........ 23.5 10,122 28.6 12.981 
House Beautiful ........... ES OR Rt ~~ agedeeeepennesiet Ist 6634’ isa gel! 
House & Garden .......... 25.8 16,3813 56.4  35,706|ourtaoor Life... 42.8 18,395 43.3 span 
SNMIRD “<sbciviceexesesies mi 6fee 80 Seles, sane $2.5 13,944 35.4 15,189 
eee ee kee akan 8.9 3,821 3.6 1,564 , 
*Mechanics and Handicraft. 30.5 6,853 26.3 5,897 ._ 
Mechanix Illustrated ....... 37.9 8,510 49.6 11,123 SOHAL GHOMP .2000rseees 100,935 =... 111,010 
Natl. Geographic .........-. 26.7 6,371 42.9 10,218| MAIL ORDER 
Nation’s Business .......... 50.7 21,759 68.9 29,584! Comfort .......ccccccecccce 4.3 2.985 6 
*Nature Magazine ......... 6.3 x2,706 7.8 3,351] Good Stories ......sccccccce 3.8 2'587 re an 
Open Road for Boys........ 12.8 5,517 17.9 7,687 | tlome Circle .....cccccccces 3.6 2523 41 2°93) 
Physical Culture ........... 14.3 6,174 16.2 6,968 itlome Friend .............. 34 2388 3.6 2583 
*Picture Play ............65 15.0 6,453 14.1 1” 1) ¢ > sonia sea) Re intel at 3.8 1,669 78 3.355 
Popular Mechanics ........ 80.9 18,126 93.7 20,992] yfother’s Home Life os 3.019 42 2981 
*Popular Publications ..... 9.4 2,120 13.8 3,103 | woodmen of World .... ; ; 
Popular Science ........... 27.2 11,704 32.4 13,924 a Bone Peererae Bice — SS. ae 
WOOO. cic scrcretieresccens 39.7 17,038 54.1 23,226 Total Grou ; 5 
*Science and Mechanics..... 25.1 10,806 18.8 8,014 F SARE REE ets esasaid - 20,484 
Scientific American ........ 14.6 6,289 17.4 7,473 MAY ADVE ; 
Scribner’s Magazine ....... 16.4 7,054 24.2 10,390 . f ee are 
ll ea OA TE a te 6.3 2,742 9.1 3,912] Weeklies & Semi-Monthlies 
Serene Kiewist ae5 bee eke 25.0 16,859 45.9 30,908|*The American Weekly 33.8 64,542 51.4 98,037 
0 Ae 18.1 12,218 34.6 23,260|8Business Week ........... 109.4 46,950 162.5 69,731 
*Street & Smith Comb...... 13.0 2,926 11.5 ng Eee 169.3 115,158 204.4 139,030 
*Thrilling Fiction Unit..... 16.8 3,782 15.3 NEE: oki g heb bake bao OO 26.5 11,409 38.1 16,351 
Town & Country ........... 53.9 36,231 TED REE Sok bv ere keveRedereseeces 31.6 13,300 652.3 21,972 
TYAVE] ...ceeeeeeeeeeeeeeees 11.8 7,494 10.7 680g |SlAberty ........ccccccccces 58.8 25,230 75.0 32,198 
True Detective ............ 6.4 2,763 10.5 EE cc i vcs pesbaebes SNGeA 101.2 64,422 218.5 138,977 
WUGONINN bo nckk 6s s0saeean'’s 4.7 €0,9828 66.0 EL, FIST TECK  wvecccceccnesesevcces 22.1 15,088 wy me 
eee a DEE io ced eee enaieeds 42.6 18,303 56.0 24,059 
Total Group ........... 602,982 800,661|$The New Yorker .......... 197.3 84,648 282.5 121,220 
.N? AZINE *New York Times Magazine 42.1 43,807 43.4 45,206 
WOMEN s MAGAZINES _ -Céeuns cp icuesoeae 17.9 7,688 15.1 6.494 
Farmer's Wife ........+.++- 10.5 7,190 17.0 11,588] §The Saturday Evening Post.244.8 166,506 310.5 211.192 
Good Housekeeping ........ 91.5 39,291 116.4 .49,960|§Scholastic ................ 19.3 8,278 17.5 7,542 
Harper's POY avecsnences 66.7 44,875 75.4 DONEC MEE sg cckoanssaneeerwosrces 231.4 99,286 350.2 150,265 
paaade oot daanehtcns nese 15.0 11,367 25.9 19,648] *This Week ................ 23.3 24,004 32.7 33,723 
ome rts Needlecraft..... 5.5 3,748 7.3 4,980 |*United States News ...... 5 52.02 
Household ..........++..... 16.0 10.947 21.4 14.614 _ eS eee 88D Oe 
Ladies’ Home Journal....... 62.1 42,264 67.3 45,770 Total Group 832,887 1,168,025 
Mademoiselle ............... 17.1 7,843 ... ¢. §Four issues for 1938. all others five ‘neh nee 
34 i kaets ssues 938, others five issues both years 
McCall's aes & settee eee eee 54.3 36,977 65.0 44,223] except Forbes and Look, . 
Parents’ Magazine ......... 33.1 14,211 52.5 22,565 *Figures provided by publisher. 
Photoplay seer e eee e eee e eee 31.0 21,147 22.2 15,097 {Not included in total. 
Pictorial MVIOW niwednwawss 25.0 17,056 33.8 22,995 xJune-July issues combined. 
Ree ee eee 10,377 30.3 13,039 aPublished separately in 1937. 
True ey re eee Or ee 42.5 18,237 65.9 28,274 tNow 429 lines to page instead of 672. 
Te ee Cs ale 73.7 46,586 95.8 60,595] tCombined with July. 


Lahr Re-elected by 
Indianapolis Club 


Fred W. Lahr, advertising man- 
ager, Indiana Lumbermen’s Mutual 
Insurance Company, was _ re-elected 
president of the Advertising Club of 
Indianapolis last week. Herbert 
Linsmith, General Outdoor Advertis- 
ing Company, is vice-president; Har- 
old L. Ross, Indianapolis Athletic 
Club, secretary; C. M. Aldred, Cald- 
well-Baker Company, treasurer; and 
C. M. Davis, L. S. Ayres & Co., ser- 
geant-at-arms. 

New directors are Robert M. 
Bowes, Bowes Seal Fast Corporation; 
C. C. Goodrich, Indianapolis Engrav- 
ing Company, and Boyd Brown, Jn- 
dianapolis News. 


Oklahoma City Club 


Sponsors Courses 


A series of classes in advertising 
and selling is being sponsored by 
the Oklahoma City Advertising Club. 

The course, which started June 7, 
is open to students and executives 
of Oklahoma City companies. Twenty 
speakers will lecture. 


Write Retailing Book 


Mathematical, statistical and con- 
trol phases of retail merchandising 
are described in “Elements of Re- 
tail Merchandising” by John W. 
Wingate and Norris A. Brisco, both 
of the New York University School 
of Retailing. The book has been pub- 
lished by Prentice-Hall, Inc., New 
York. 


Represents WMCA 


Station WMCA, New York, has ap- 
pointed Transamerican Broadcasting 
& Television Company to represent 
it throughout the United States, with 
the exception of North Atlantic 
states, which will be covered by affil- 


iated Intercity Network stations. 


Ocean View Opens 


Ocean View Hotel, Block Island, 
R. I., will use New York newspapers 
to announce its seasonal reopening. 
Hicks Advertising Agency, New York, 
handles the account. 


Electro to Moon 


Electro Technical Products, Inc., 
Nutley, N. J., manufacturer of oiled 
silk fabrics, has appointed Byron G. 
Moon Company, Inc., New York, to 
handle its advertising. 
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Where 52,000 operating men in Industry LOOK FOR 
current and future plant needs. 
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Result of this exclusive “LOOKING FOR” type of 
reader usage is RESULTS to advertisers from standard 


size units of space costing only $79 to $85 a month. 


More coverage and more advertising ACTION than 
offered by any other publication of similar circulation. 


Details? WRITE FOR "THE IEN PLAN". 


INDUSTRIAL EQUIPMENT NEWS, 461 Eighth Avenue, New York City 
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DEBATE OF MOTHS 


SINGLE APPEAL 
MOST POWERFUL 
FOR BANK COPY 


Chicago, June 7.—Placing bank ad- 
yertising on a par with commodity 
advertising in requiring a thorough 
knowledge of buying motives, Thomas 
J. Kiphart, publicity manager, Fifth- 
Third Union Trust Company, Cincin- 
nati, told the Chicago Financial Ad- 
vertisers here yesterday that bank 
copy is most effective when aimed at 
but a single motive in either the emo- 
tional or rational group. 

He set up several classifications in 
poth of these groups. Emotional ap- 
peals, he said, include those directed 
at pride, fear, ambition, a desire for 
comfort and a desire to “keep up 
with the Jones,” while the rational 
motives include dependability, safety, 
convenience, economy in time and 
monetary gain. Self-interest is al- 
ways a dominant thought. 

Like other copy, bank advertising 
must be designed to overcome con- 
sumer habits which tend to weaken 
or delay action on any of these ap- 
peals. 


Make Story Simple 


Mr. Kiphart cautioned against 
using too many of these appeals in 
one piece of copy. “Keep them few 
and simple,” he advised, adding that 
the appeal might best be presented 
in indirect fashion as in copy telling 
what the bank had done for another 
patron, 

These appeals, he emphasized, 
should also be made without debate 
as to their intrinsic merit. “Change 
the appeal if it isn’t satisfactory, but 
don’t be drawn into an argument 
with the customer.” 

Answering a question put to him 
by a member on a current bank ad- 
vertising problem—that of selling 
the service charge to its patrons— 
Mr. Kiphart asserted that the most 
elective appeal is to the patron’s 
sense of fair play. 

“There are few patrons who expect 
something for nothing,” he said. 


Meyers President 


of Direct Sellers 


Phillip Meyers, Fashion Frocks, 
Ine, Cincinnati, was elected presi- 
lent of the National Association of 
Direct Selling Companies at its con- 
vention in Wawasee, Ind. He suc- 
‘eeds Enoch Steen, of J. B. Simpson, 
Ine., Chicago. 

Other new officers are Robert Muir, 
Jewel Tea Company, Barrington, IIl., 
aud John Morton, Morton Products 
Yompany, Lynchburg, W. Va., vice- 
Presidents, and Max Roth, Ho-ro-co 
ompany, St. Louis, treasurer. J. M. 
seorge continues as secretary and 
seneral counsel with headquarters in 
Winona, Minn. 


Win Caslon Contest 


Whitaker Paper Company, Chi- 
pee has been awarded the Eastern 
Vivision silver cup in a sales contest 
pe distributors of Caslon business 
‘apers. General Paper Company, Los 
_ won the Western division 


_ Meredith Promoted 
_Edwin T. Meredith, vice-president 
Des weredith Publishing Company, 
= Moines, has been appointed gen- 

al manager. Meredith publishes 


bd 
ner Homes & Gardens and Suc- 
8sful Farming. 


Gets Hood Dairy 
bene P. Hood & Sons, Boston, has 
““med Harold Cabot & Co., Boston, 


S advertising counsel for Hood dairy 
Toducts, 


Moths’ Dialog 
Booms Macy’s 
Garment Bags 


New York, June 9.—Visitors to 
Macy’s this week were startled as 
they drew near a mysterious booth 
housing pictures of two moths, to 
hear the insects break into dialog re- 
vealing that one is a city slicker, 
the other an inexperienced visitor 
from the country. 

The two debated the best meth- 
ods of getting hold of a nice fur 
coat or some other attractive tidbit 
for dinner, the country lad being re- 


buked by his city 
naive outlook on life. 


cousin for his 


Operated by “Eye” 


Macy’s sold a large number of 
Gibraltar garment bags, said to be 
resistant to the onslaught of the 
cleverest moth, by the new device, 
known as the Tel-Ad-Vision. This 
gadget is equipped with 14 frames, 
sometimes hooked up with the elec- 
tric eye, according to the option of 
the lessor. The pictures, 14x7 
inches, change automatically or at 
the dictates of the “eye.” The 
voice which accompanies the views 
may be that of any desired person. 

Tel-Ad-Vision is being made avail- 
able on lease or purchase by Jules 


Strauss & Co., New York. 


goods for public 


Lower Prices 
Called Answer 
to Prosperity 


Chicago, June 7.—The only possible 
basis for a sound and lasting pros- 
perity is production and distribution 
of goods and services at constantly 
decreasing prices to the consumer, 
O. A. Feldon, Western manager, Lib- 
erty, told the Chicago Business 
Papers Association yesterday. 

In this program of providing more 
consumption at 
cheaper prices, business papers stand 
in the forefront, he said, since it is 
their duty to help business solve the 


problems which prevent the carrying 
through of the program. 

“There can be no sound prosperity 
under any program of scarcity and 
high prices,” Mr. Feldon asserted. 
“All the great advances of the 60 
years from 1870 to 1930 came about 
as the result of progressively lowered 
prices of commodities and services, 
thus bringing them within the buying 
range of more and more people, and 
in turn permitting the production and 
sale of more and more commodities 
and services.” 


Federated Sales Named 


Federated Sales Service, Inc., Bos- 
ton, has been appointed marketing 
counsel for Elastic Tip Company, Bos- 
ton. Advertising is handled by The 
Redmond Company. 
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CENTRAL PLANT 


Per 
thousand 


NET EVALUATED CIRCULATION 


CENTRAL OUTDOOR ADVERTISING CO. 


A PACKER OPERATION 


York & Western Aves. Cincinnati 
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TRADE PAPERS 
DISPLAY SPEED 
FOR BURD RING 


( Additional Picture on Page 31) 

Racine, Wis., June 8.—The speed 
with which modern business papers 
gather and print the news, plus the 
cooperation of others involved in the 
process, made it possible for Burd 
Piston Ring Company, Rockford, IIL, 
quickly and effectively to capitalize 
its victory in the 500-mile race at 
Indianapolis Memorial Day, R. J. 
Wentsel, Western Advertising 
Agency, said here today. 

“For two successive years the big 
race at Indianapolis was won by 
Burd-ringed cars,” said Mr. Wentsel, 
“and on both occasions monthly and 


UNUSUAL COVERAGE 


oe 


b Ciroviation This Isewe 60.000 


: | 
PRACTICAL Bumper’ 


the Prax 


A Soarmal Devas: 
Be cad uae Poulet: Pas Cle tw totem a Lantern Builder Features 
oe Standord Matevial sa flemes 


PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bona fide list. (Adver- 
tisement). 
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HOW BURD BROKE THE NEWS TO THE TRADE 


Right, 1938 copy on Floyd Roberts’ 


victory, with the 1937 announcement. 


weekly trade papers were out the 
same week with fully plated Burd 
advertisements embodying hand-let- 
tered heads, photographs of the win- 
ner and his car, and text in some 
detail, including the winner’s speed 
to two decimal points.” 


Handling the Job 


In both years, he said, the photo- 
graphs were selected after the race. 
Art work had been produced in ad- 
vance, and tentative copy had been 
written, with blanks left for details 
to be filled in. Space reservations 
had also been made in advance, but 
closing dates were past in many cases 
when the race started. 

Forms were held open by Automo- 
bile Digest, Automobile Trade Jour- 
nal, Automotive Industries, Jobber 
Topics, Motor, Motor Age, Motor 
World Wholesale and Southern Auto- 
motive Journal to make the Burd 
achievement possible. Mr. Wentsel 
extended special credit to the Indi- 
anapolis Engraving Company, which 
retouched the photograph, combined 


it with the art work, made the half- 


tone, supervised the photography and 
produced the full-page electros. 

The company began its operations 
at 8 a. m. Tuesday, the morning after 
the race, and at 10:30 that night a 
complete plate was en route to Auto- 


FORT WORTH MARKET 


at a LOWER COST than 
any other Radio Station! 
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TARRANT BROADCASTING CO. 
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President 
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New York 
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motive Industries by air mail. 
Electros followed Wednesday to the 
other papers on the list. Most of 
them were made up, printed, bound 
and in the mails Friday—exemply- 
fying, not rough and ready methods, 
as Mr. Wentsel said, “but the fine 
craftsmanship of modern, high-grade 
trade journalism, handled by plants 
and staffs which ordinarily work on 
definite schedules.” 


Gardner Checks In 


A minor complication this year 
was the need for added revision of 
text, when Chet Gardner finished in 
fifth place only 15 minutes behind 
Floyd Roberts, the winner, in spite 
of an 11-minute delay in the pits. 
Changes in text were requested 
Wednesday morning for two classes 
of publications with two different 
page sizes. 

To complete the cycle, two-color 
blow-ups, started by John S. Swift 
Company, Chicago planographer, 
after reproduction proofs were avail- 
able, were delivered to the client Fri- 
day in time for mailing the same 
day. 

Burd really had something to ad- 
vertise, Mr. Wentsel said. Only two 
of the 33 cars which started this year 
used Burd rings. In 1937, four of the 
33 starters were so equipped. 

“In 1937 Wilbur Shaw broke the 
track record at 113.58 miles per 
hour,” said the agency man. “This 
year Floyd Roberts broke it again 
with 117.20. We take some pride in 
calling the shots against those per- 
centage probabilities.” 


NORGE REFRIGERATOR 
GOES TO THE RACES 


Indianapolis, June 8.—Among the 
200,000 race fans who attended the 
26th annual Indianapolis Speedway 
race, world’s greatest automotive 
event, were 37 silent but effective ob- 
servers who cooled, refreshed and 
gave encouragement to the officials, 
reporters and 33 starters in this fa- 
mous sweepstakes. Because of the 
automotive interest of Borg-Warner 
Corporation, parent organization be- 
hind Norge Division, famed manu- 
facturer of Rollator refrigeration, 
(an interest that has expressed itself 


in the donation of the massive Borg- 
Warner trophy to the race winner), 
37 Norge Rollator refrigerators were 
placed to provide service wherever 
needed on the Speedway. 


Cooled Their Helmets 


Thirty-three Norges were in the 
pits where drivers and pitmen could 
turn for refreshing sandwiches, cold 
drinks, milk and chocolate. Some 
even stored their helmets therein to 
cool before the tough 500 mile racing 
grind. Three Norges were located in 
the pagoda where safety directors, 
photographers and Speedway officials 
could quench thirst or hunger. A 
single Norge was installed in the hos- 
pital on service for such injuries as 
when Andres, driving an Elgin Pis- 
ton Ring Special, flew a wheel and 
cracked up, killing a Hoosier spec- 
tator, and seriously injuring the 
driver. 

The massive Borg-Warner cup car- 
ries the relief sculpture of such fa- 
mous drivers as Lockhart, Souders, 
Meyer, Keech, Arnold, Schneider, 
Frame, Cummings, Petillo, and Shaw. 
This year’s winner, Floyd Roberts, 
the California Sunday School teacher, 
won the Borg-Warner trophy and the 
annuity that goes with it. Robert J. 
Hill, sculptor and designer, will 
model a small bust of Roberts to be 
affixed to the trophy along with pre- 
vious winners. 


Gas Promotion 
Fund to Reach 
$458,000 Goal 


Chicago, June 8.—The American 
Gas Association will start its new 
campaign in September issues of na- 
tional magazines on a budget ex- 
pected to total $458,000, a spokesman 
for the association said today follow- 
ing a meeting here last week. 

The association set this sum—the 
figure for previous years—as its ob- 
jective some time ago (ADVERTISING 
Acre, April 4) and present indications 
point to its achievement, he added. 
The forthcoming drive is the third in 
a three-year series. 


Copy Themes Considered 


Copy themes, the use of a slogan 
and the magazine schedule are ques- 
tions due for final consideration at 
committee meetings to be held in New 
York June 17. Ten magazines were 
used in the 1937-38 campaign. The 
new drive will involve possibly two 
changes in this list, it was reported. 
T. J. Strickler, vice-president of the 
Kansas City Gas Company, is chair- 
man of the association’s advertising 
committee. 

McCann-Erickson, Inc., New York, 
will continue as the agency in charge. 


New Hearst Rates 


New rate cards have _been issued 
for Saturday Home Magazine and 
Comic Pictorial, distributed every 
Saturday with the New York Journal- 
American and Chicago Evening 
American. Hearst International Ad- 
vertising Service is national repre- 


sentative. 


PREVIEW GETS NEW IMPORTANCE 


Visitors to the recent Western Metal Congress and Exposition at Los Angeles 

recall with interest a preview of Floyd Roberts’ car with which he won the 500- 

mile race at Indianapolis Memorial Day. 

sponsored the showing, its alloy steels being used in engine parts. 

(left), the designer, explains fine points to C. W. Ruth, assistant director of 
advertising for Republic. 


Republic Steel Corporation, Cleveland, 
Lou Moore 


SERENADES BY 
TELEPHONE IS 
PLAN OF HOTEL 


New York, June 8.—Little Tommy 
Tucker, who sang for his supper, may 
have been the inspiration for the 
novel campaign announced today by 
Hotel Lexington, in which the nurs. 
ery rhyme will be put into reyerge 
English by having Postal Telegraph. 
Cable Company operators literally 
sing the praises of the Hawaiian 
room restaurant to a selected list of 
prospective diners. 

The promotion, in charge of Swaf. 
ford & Koehl, Inc., will be a sort of 
laboratory experiment to test the pos. 
sibilities of Postal’s “serenade sery. 
ice.” Every day for a week, begin. 
ning June 13, 50 business men in the 
Grand Central zone will answer qa 
telephone bell and hear a dainty fem. 
inine voice say: “I have a telegram 
for you,” and then break into the 
strains of “Little Grass Shack.” How 
long the campaign will be continued, 
and to what extend it will be devel. 
oped, depends entirely upon results. 

Postal’s “singing telegrams” were 
first used about four years ago. The 
story is that Robert C. Hutchins, 
president of the University of Chi- 
cago, wanted to send a birthday greet- 
ing to his wife by having someone 
sing “happy birthday to you” to 
her over the telephone. Since then 
the idea has been used extensively, 
but only on a strictly local basis un- 
til today, when the company an- 
nounced that the service had been 
made national in scope, with a sched- 
ule of rates filed with the FCC. 

The cost of a singing telegram is 
20 cents for the first ten words and 
one cent for each additional word, 
with the average “message” running 
about 23 words in two bars. Quality 
of the singing is not guaranteed. Sey- 
eral stock songs are available, with 
operators instructed to make every 
effort to meet the sender’s choice. 
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.... CUT YOUR DEAD-LINE 
CORNERS BY CONVENIENT 


RAILWAY 
EXPRESS 


Speed your halftones, mats, stereos, 
electros — anything, everything — 
direct from your door to their desti- 
nation and save on production time 
at no extra charge. Fast, through 
express train routing — or nation 
wide AIR EXPRESS, 2500 miles over 
night, with prompt, receipted deliv- 
eries at no extra cost in all cities and 
principal towns. Low rates. High eco™ 
omy. Merely a phone call brings this 
at-your-elbow service that you can't 
get anywhere else. Remember, it's 
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AGENCY 


NATION-WIDE RAIL-AIR SERVICE 
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SPECIALIZED APPEALS BY RAILROAD 
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THE BIGGEST SHOW 
ON EARTH! 


NEW YORK 


Reached safely in jig-time 
by fast express trains over 
the boulevard of steell En- 
joy May-Time weather all 
the way in air-conditioned 
Streamlined Coaches at low 


Run home by train! They'll 
be as glad to see you as you 


will be to see Air-CONDITIONED 
STREAMLINED COACHES AND 
GRILL CARS on your time-sav- 
ing, home-bound train! 


You’re always SAFE when 
you go via 


2c a mile faresl 


Copy for amusement and sport pages as used by the New Haven. 


Tradepress Moves 


Tradepress Publishing Corporation, 
Chicago, has moved its New York of- 
fce to 522 Fifth avenue. Telephone 
numbers are Murray Hill 2-3006 and 
Vanderbilt 3-7333. The Chicago of- 
fice has been moved to 205 W. Wacker 
drive. The phone number is Cen- 
tral 0670. Tradepress publishes Rock 
Products and American Hairdresser. 


WMEX Increases Power 


Station WMEX, Boston, has been 
authorized by the Federal Communi- 
cations Commission to increase its 
power to 5,000 watts and shift its 
wave length to 1470 kilocycles. 


=—— 


Bennett to “Retailer” 


Phillip E. Bennett has joined the 
advertising staff of The Gasoline Re- 
tailer and Automotive Jobber Week- 
ly, New York. 


| YOUR SALESMEN 


work faster — 
cover more territory — 


make more sales — 


—when their trips are plotted on 
good maps 


— when they follow up a productive 
advertising campaign 


—when they carry clever presen- 
tations in their portfolios 


mg 


THAT IS WHY YOU NEED 


HAGSTROM'S 
MAPS 


AND 


HAGSTROM’S 
SERVICES 


DRAFTING 
PHOTOGRAPHY 
CHARTS 
PHOTO ENGRAVING 


WRITE FOR DETAILS 


ART 


—_- 


HAGSTROM COMPANY 


INCORPORATED = 
Established 1916- Re 


Departmentize 
Railroad Copy 
in Newspapers 


Boston, June 9.—‘*The most depart- 
mentized newspaper campaign ever 
run” may be the proper description 
for the advertising recently launched 
by the New Haven Railroad, in which 
the company endeavors to capitalize 
the interest built up by the feature 
editor of each daily. 

Small pieces of copy are spotted on 
feature pages, with the advertisement 
designed to appeal to the special 
tastes of readers of that department. 
On the book page, for instance, ap- 
peared a hand-lettered caption built 
to enthrall lovers of the murder tale. 
It read, “It’s a Mystery to Us,” but 
the plot was quickly revealed when 
the text added, “Why all booklovers 
don’t travel by train.” 

The remainder of the copy was so 
logical that the reader might be in- 
clined to forgive the New Haven for 
capturing its interest under false pre- 
tenses: 

“A good book, a short period of re- 
laxation in the privacy of a comfort- 
able seat in a New Haven streamlined 
air-conditioned coach—and New York 
before you know it.” 

Sport pages, women’s pages, comic 
pages, and all other departments of 
the newspaper are being invaded by 
the railroad under this plan. Wen- 
dell P. Colton Company, New York, 
is the agency. 


Recording Firm 


Formed in New York 


Allan-Alsop-Eddy Radio Recording 
Corporation has been organized at 
29 W. 57th street, New York. 
James H. Allan, president, was form- 
erly production supervisor and sales 
manager in radio corporations in 
Canada, United States and South 
America. 

Ezra B. Eddy, formerly president, 
E. B. Eddy Match Company, is vice- 
president; William Lundell, formerly 
with National Broadcasting Com- 
pany, is promotion manager; and 
Rayburn Burgess, formerly with 
Johnson & Johnson and Westing- 
house Electric & Mfg. Company, is ex- 
ecutive sales manager, 


Joins Cap Promotions 


In an effort. to restore the cap in- 
dustry to its former importance, St. 
Louis manufacturers are joining Cap 
Promotions, Inc., New York, in a na- 
tional campaign. Newspapers and 
store promotion will be used. 


Rapid Issues Manual 


Rapid Copy Service Company, Chi- 
cago, has issued a manual showing 
accomplishments possible by the pho- 
tostatic process. This reference book 
of time and money saving applica- 
tions is available upon request. 


Gets Metro Trucks 
Metropolitan Body Company, 
Bridgeport, Conn., has appointed Al- 
bert Frank-Guenther Law, Inc., New 


INCOME STUDIES 
SHOULD REVEAL 
SEASONAL PEAKS 


New York, June 7.—The fallacy of 
relying too completely on family in- 
come data as the basis for marketing 
operations was brought out here to- 
day before the New York chapter, 
American Marketing Association, by 
Dr. J. Frederic Dewhurst, economist, 
Twentieth Century Fund, and Dr. 
Robert F. Martin, director of re- 
search, National Industrial Confer- 
ence Board. The former asserted that 
family income statistics “may be over- 
emphasized,” while the latter said 
that “family income figures mean dif- 
ferent things to different people.” 
Dr. Dewhurst outlined present 
sources of such information and in- 
dicated possible new ones, including 
the 1940 census and contemplated 
studies by the U. S. Department of 
Labor, the Social Security Board, and 
the National Bureau of Economic Re- 
search. 

With respect to the 1940 census 


and the possibility that government 
officials can be induced to add a ques- 
tion on family income, Dr. Dewhurst 
declared that data so obtained might 
not be accurate enough for market 
research purposes, since census 
takers usually interview housewives 
who are often unable or unwilling to 
state accurately the income of the 
entire family. Understatement is the 
usual result, he said. 

Dr. Dewhurst pointed out that the 
relation between rent or house value 
figures and family income distribu- 
tion, where both are available, ought 
to serve as a more reliable index of 
market possibilties than income sta- 
tistics alone. 


Importance of Timing 


In discussing family income data 
now available, Dr. Martin cited gov- 
ernment figures on farm income to 
show how inconclusive such statistics 
can be as indicators of market possi- 
bilities. Such figures are‘for the 
whole country and do not make al- 
lowances for sectional variations, he 
said. 

“The timing of merchandising ef- 
forts is most important,” declared 
Dr. Martin. “Income received by the 
rural population particularly is 
highly seasonal and sales efforts 
ought to be timed to hit the peak pe- 
riod in each area. Separate studies 


of states or districts, of the type now 
available for Delaware, Michigan and 
Wisconsin are especially valuable.” 

Discussion following the talks 
brought out the need of facts on how 
the public spends its income. Ever- 
ett R. Smith, director of research, 
Macfadden Publications, gave some 
personal experiences which empha- 
sized the inadequacy of bare statis- 
tics. A family in Fort Wayne, Ind., 
whose aggregate income from several 
members is $124 a week is a good 
prospect for luxury products. A New 
York family with a similar income 
would not be such a good prospect. 

Current research studies by mem- 
bers of the New York chapter show 
that the people who are not buying 
today are largely those in the upper 
income brackets, over $4,000 a year. 

“A change in popular psychology, 
rather than a decline in income, 
caused the drop in automobile sales,” 
said Dr. Dewhurst. 


Wright to New York 


John F. Wright, formerly with 
Rice, Barton & Fales, Inc., Worces- 
ter, Mass., has joined Gussow, Kahn & 
Co., New York, as account executive. 


Agency Moves 
Advertising Associates, Albuquer- 


que, N. M., has moved to 216 Rosen- 
wald bldg. 


“Evidence of the ‘perpetual circula- 
tion’ of [I][Z¥is the fact that we still 
are receiving many replies from our 
first ad which ran last December, 
and replies from all our advertise- 
ments since convince us that [a4 


readers are unusually responsive.” 


J. A. ROBERTSON, 
Advertising Manager, 
DOUGHNUT CORPORATION OF AMERICA 


This is one of a series of adver- | 
tisements reporting opinions of some | 
of the 1938 LIFE advertisers who 

are responsible for the advertising 
progress shown below. 


York, to handle advertising of Metro 


Double Capacity truck units. 
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NBC BRASS HATS TRY 


gee 4 


HANDS AT GOLF 


Three of National Broadcasting Company's executives who participated in the 


annual radio golf tournament in Los Angeles. 


Left to right, John Swallow, NBC 


Western division program manager; Harrison Holliway, manager of NBC affiliated 


stations KFI-KECA, and Don E. Gilman, 


divi 


vice-president in charge of the Western 
sion. 


50 Advertisers 
Increase Sales 
by Consistency 


New York, June 6—An autumn 
increase in volume of magazine and 
newspaper advertising was predicted 
at the Pictorial Review-Delineator 
sales convention which ended here 
Saturday at the Hotel Warwick. It 
was asserted that advertisers who 
have maintained their schedules have 
profited handsomely. 

The renaissance in these two media 
was predicted by Earle H. McHugh, 
advertising director, who said that 
reports from the nine advertising 
staffs of Hearst Magazines show that 
“the swing is back to magazine and 
newspaper advertising.” Mr. McHugh 
cited cases of 50 national advertisers 
who have increased sales with a nor- 
mal volume of advertising recently. 

Robert P. Davidson, business man- 
ager, who presided, appointed a com- 
mittee to examine the Wheeler-Lea 


BOOKLET PRICES 


Printed on 60-lb. M.F. Book Paper 


Black Ink 5M 10M 25M 

8 pages 6x9......... $ 40.45 $ 61.95 $143.55 
16 = TTT TTT 74.55 133.3 220.50 
32 ad 7 500060086 142.80 229.95 430.50 
House Organs Small Publications 


Prices Quoted on Other Printing 


Rue Publishing Co., Denton, Md. 


act. Thomas J. White, head of the 
Hearst .publishing companies, and 
Richard E. Berlin, general manager 
of Hearst Magazines, Inc., welcomed 
the 25 advertising salesmen who at- 
tended. 

Herbert R. Mayes, editor of Pic- 
torial Review-Delineator, projected 
the magazine’s editorial program for 
the next two years, designed to in- 
crease newsstand circulation, which 
he said has trebled in three years. 
Others who spoke were Arthur S. 
Moore, T. J. Buttikofer and L. J. Mc- 
Carthy, executives of Hearst Maga- 
zines, Inc. 


Ray Leads Club 


E. Lansing Ray, Jr., secretary, St. 
Louis Globe-Democrat, and first vice- 
president of the St. Louis Advertis- 
ing Club, has been appointed to the 
presidency of the club, replacing 
Douglas Murphey, who has joined 
Metropolitan Life Insurance Com- 
pany, New York. 


Gets Balsams Resort 


Needham & Grohmann, Inc., New 
York, has been appointed to handle 
a newspaper campaign for The Bal- 
sams, Dixville Notch, N. H., a 4,600 
acre estate. The Balsams will open 
June 15 for the summer. 


O’Beirne with Agency 
James F. O’Beirne, authority on ex- 
port merchandising, has joined Kelly, 
Stuhlman & Zahrndt, St. Louis, in an 
executive capacity. 


—— Tee 


U.S. ciGARETTES 
ARE MADE IN 


THESE ARE MADE . 
WITHIN 125 MILES 


or RALEIGH ? 


BERENGARIA 


(WIFE OF RICHARD THE LION-HEARTED ) 


was NEVER in ENGLAND ? 


—tHat 55% oF alt 


NORTH CAROLINAY./,o” 
AND THAT ALL or llpyp + 


Nee = 


eee 5,000 WATTS-CLEAR CHANNEL 


ENGLANDS QUEEN 


eT 


FREE & PETERS, INC., NATL REPRESENTATIVES 


fie 


Coming 
Conventions 


June 12-16. Annual convention, 
Advertising Federation of America 
and affiliated organizations, Statler 
Hotel, Detroit. 

June 12-15. Annual 
Newspaper Advertising 
Association, Detroit. 

June 13-16. Annual convention, 
Association of Newspaper Classified 
Advertising Managers, Nicollet Ho- 
tel, Minneapolis. 

June 20-23. Annual meeting, Na- 
tional Conference on Visual Educa- 
tion, Francis W. Parker School, Chi- 


convention, 
Executives 


cago. 
June 20-23. Annual convention, 
National Editorial Association, 


White Sulphur Springs, W. Va. 

June 20-23. Annual convention, 
National Association of Retail Gro- 
cers, Hotels Netherland Plaza and 
Gibson, Cincinnati. 

June 21-23. Annual convention, 
International Circulation Managers 
Association at Quebec. 

June 24-30. Annual meeting, Al- 
pha Delta Sigma, advertising fra- 
ternity, Hotel Ambassador, Los An- 
geles. 

June 25-29. International Adver- 
tising Convention, Glasgow, Scot- 
land. 

June 26-30. Annual convention, 
International Association of Display 
Men, Mayflower Hotel, Washington, 
D. C. 

June 26-30. Annual convention, 
Pacific Advertising Clubs Associa- 
tion, Hotel Ambassador, Los An- 
geles. 

June 27-July 1. Mid-year meeting, 
National Retail Dry Goods Associa- 
tion, Hotel Netherland Plaza, Cin- 
cinnati. 

June 28-July 1. Annual conven- 
tion, American Home Economics As- 


sociation, Hotel William Penn, 
Pittsburgh. 
July 2-4. Annual convention, 


Trade Association of Advertising 
Distributors, Hotel Statler, Detroit. 

Aug. 14-17. Annual convention, 
International Association of Print- 
ing House Craftsmen, Boston. 

Aug. 16-19. Annual convention, 
National Sign Association, Stevens 
Hotel, Chicago. 

Aug. 23-25. Annual convention, 
Outdoor Advertising Association of 
America, Denver. 

Sept. 12-16. Semi-annual conven- 
tion, Premium Advertising Associa- 
tion, Hotel Astor, New York. 

Sept. 18-21. Annual convention, 
Mail Advertising Service Associa- 
tion, Hotel Statler, Detroit. 

Sept. 19-23. Seventh Interna- 
tional Management Congress, Wash- 
ington, D. C. 

Sept. 21-23. Annual conference, 
National Industrial Advertisers As- 
sociation, Hotel Statler, Cleveland. 

Sept. 28-30. Annual convention, 
Direct Mail Advertising Association, 
Stevens Hotel, Chicago. 

Sept. 28-Oct. 1. Annual conven- 
tion, Association of National Adver- 
tisers, The Homestead, Hot Springs, 
Va. 

Oct. 8-9. Annual convention, Na- 
tional Advertising Agency Network, 
Washington, D. C. 

Oct. 10-14. Annual convention, 
National Association of Retail 
Druggists, Hotel Sherman, Chicago. 

Oct. 18-19. Fall convention, In- 
land Daily Press Association, Hotel 
Sherman, Chicago. 

Oct. 21-Nov. 3. Annual conven- 
tion, Financial Advertisers Associa- 
tion, Fort Worth, Tex. 

Dec. 27-30. Annual convention, 
American Marketing Association, 
Detroit. 


WCKY Gets Long Show 


Cincinnati’s longest Saturday night 
commercial radio program started 
June 11 over WCKY when the Vienna 
Brewing Company began a weekly 
one and one-half hour broadcast, 
we Night Club,” for Vienna 
eer. 


Thomas Joins Hartman 


Carl M. Thomas has joined L. H. 
Hartman Company, Inc., New York, 
as manufacturing and distribution 
counsel. He formerly acted as coun- 


sel for national manufacturers and 
trade groups. 


EX-PIPE ORGAN PUMPERS HAVE FUN 


* 
i ai aes 


Guild of Former Pipe Organ Pumpers meets in Boston, with Dean John P. Mar. 
shall, Boston University College of Music, at the organ, and Police Commissione, 
Joseph F. Timilty providing the wind. Supervising are (extreme left) H. Lyman 
Armes, Advertising Management, Inc., and (extreme right), Ralph Eastman, 
vice-president in charge of advertising, State Street Trust Company. 


No Gentleman Asks 
for 3rd Drink of 
Southern Comfort 


New York, June 9.—Southern Com- 
fort, “the grand old drink of the 
South,” is being tested in small space 
newspaper insertions here _ this 
month, with copy emphasizing the 
potent character of the drink by the 
admonition: “Only two drinks to a 
person, no gentleman asks for three.” 

Southern Comfort is a 100-proof, all 
purpose drink made from 17-year old 
beurbon. Classifiable neither as 
whisky, brandy, nor cordial, it can be 
used as a substitute for any of the 
three. Current insertions promote its 
use as a cocktail base. 

According to the story known 
throughout the South, Southern Com- 
fort was first made by a Mississippi 
River tavern keeper back in the days 
of the old paddle-wheel river boats. 
The formula was lost for a time after 
his death, but was later recovered 
and sold. The drink is now made by 
Southern Comfort Corporation, for- 
merly Midland Distilleries, Inc., St. 
Louis. New York newspaper adver- 
tising is being sponsored by R. C. 
Williams & Co., distributors. 


Warning Also Ancient 


The admonition attesting to South- 
ern Comfort’s potency is also said to 
come from the originator of the 
drink. He is supposed to have hung 
a similar warning over his bar. The 
sub-title, “the grand old drink of the 
South,” is also a heritage. 

R. C. Williams is also running a 
newspaper test drive for Metaxa, a 
Greek specialty. Weekly sixty-line 
insertions in Maine papers through- 
out June will promote this grape 
wine. Metaxa has been a favorite 
drink of Greeks for years, and has 
been favorably received in this coun- 
try. 

Bermingham, Castleman & Pierce 
is in charge of advertising for both 
Southern Comfort and  Metaxa. 
Charles E. Patrick is account execu- 
tive. 


Art Work Is 
Exempted from 
N. Y. Sales Tax 


New York, June 7.—A refund ¢ 
$1,432, city sales tax paid under pro 
test by Neysa McMein, was accepte 
by artists and photographic illustre 
tors today as evidence that they hai 
won their fight for the exemption « 
advertising art work. The city; 
about-face was prompted by a deci 
sion of the court of appeals in a tet 
case sponsored by the Artists’ Guili 
(ADVERTISING AGE, Aug. 16, 1937.) 

Paradoxically, in order to win it 
point, the Guild had to lose its cas 
When the city, after a lapse of J 
months, applied the sales impost ti 
art work, artists and photographer 
tried to pass it along to their cu 
tomers without success. 


Decision Is Reversed 


To get a court ruling, the Guill 
sponsored a suit by one of its mel 
bers against Street & Smith. In th 
lower courts, the publishing compat} 
was directed to pay the tax but i 
the court of appeals the decision wi 
reversed and the justices ruled, fit 
to two, that the sales tax does 10 
apply to artists who sell only repr 
duction rights. 

On the strength of this ruling, Mis 
McMein filed individual suit agail® 
the city for the return of tax pay 
ments but before final adjudicatia 
the money was returned and ! 
spokesman for the Comptroller 4 
nounced that the tax division woull 
abide by the high court ruling. 


Johnson to Callaway 


Iver Johnson Sporting Goods Con 
pany, Boston, has appointed Callawé 
Associates, Boston, to direct its * 
count. George N. Merritt is accoul 
executive. 


Horton Joins WTAR | 
Thad E. Horton, formerly Ww" 
WIS, Columbia, S. C., has joined 
sales department of Station WTAS 
Norfolk, Va. 


WRINKLING 
CURLING 
SHRINKING 


FOR FREE SAMPLE, WRITE 
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for 
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Furnishers of 
Homes to Wage 
Big Campaign 


New York, June 7.—Plans for a co- 
operative campaign for the home fur- 
nishing industry, using newspapers, 
magazines and radio were announced 
«day by Livable Homes. The new 
organization will be headed by 
Gladys Miller, interior decorating 
editor of Mademoiselle, instructor in 
interior decorating at New York 
university School of Retailing, and 
president of Service Programs, Inc. 

Handling the radio details for Liv- 
able Homes will be Joseph M. Hoeh- 
ier, head of Radio Events, Inc. Her- 
vert H. Hyman, formerly of United 
artists, will handle motion picture 
promotion. 

According to Livable Homes, this 
will be the first comprehensive at- 
tempt to sell home furnishings as 
such, all previous cooperative cam- 
paigns having been planned for a 
single part of the industry, such as 
the Home Decorating Window Guild, 
The Carpet Institute, The Window 
Shade Institute, The Venetian Blind 
Institute, “Save the Surface,” etc. 
The campaign will get under way 
about Aug. 15. 


Krueger Beer in Drive 


A special advertising campaign for 
Krueger Beer and Ale has been 
launched in Staten Island, New York, 
by the G. Krueger Brewing Company. 
The Staten Island Advance, Totten- 
ville Transcript and Tompkinsville 
Democrat Herald are being used. 


Joins “Radio Today” 


M. E. (Pete) Herring, has joined 
Radio Today, New York, as_ vice- 
president and sales manager in the 
Chicago office. Mr. Herring was for- 
merly publishing director of Elec- 
tronics and previously of Radio Re- 
tailing. 


(30,000 FAMILIES 
‘CAN'T BE WRONG! 


If you want to crack 
the rich 


market of Northeast- 


industrial 


| em Pennsylvania take 
| atip from 54,412 
(ABC) Scranton 
Times families—more 
families than read all 
other dailies printed 


or sold in Scranton. 


The Scranton Times 


Established 1869 


Sell it to Cohen 


If you are thinking 
about 


JEWISH 
ADVERTISING 


Think of 


‘WLTH- 


NEW YORK 
Jewish Market Merchandising 
Information Service 


ee 


Getting Personal 


Otto Schnering, Curtiss Candy prexy, told fellow candy-makers at 
last week’s National Confectioners Association convention at the Wal- 
dorf of the progress made by his merchandising-advertising commit- 
tee, then caught Saturday’s boat for Bermuda. . . Thomas J. Watson, 
International Business Machines president, was decorated by the re- 
public of Finland and invested with the impressive title of Grand Of- 
ficer of the Order of the White Rose. Foreign Minister Holsti con- 
ferred the honor... 


Apparently to build up the market for the baby food advertisers 
they solicit, a group of the Macfadden Women’s Group sales boys are 
doing their bit—Les Gage and Ted Fox of the Chicago office, and Jack 
Gallagher, New York, are all expecting bundles from heaven before 
the snow flies. . . 


Recent Manhattan arrivals include C. S. Walsh, Newell-Emmett 
v.p., and Mrs. Walsh, just back from a South American cruise; David 
Ross, chairman of Train & McIntyre, Glasgow bottlers of Old Angus 
Scotch, visiting the U.S. for the first time and planning a coast-to- 
coast tour to meet liquor executives; Norman D. Waters, boss of his 
own New York agency, who steamed in on the Normandie’s last trip 
after eight weeks in Europe, and Herschel Deutsch, radio director, 
Lawrence C. Gumbinner agency, back to the grind after a ten-day 
jaunt... 


Ewing Butler Hawkins, son of Wm. W. Hawkins, Scripps-Howard 
board chairman, made a quick shift from cap-and-gown to marriage 
raiment by grabbing his diploma from Univ. of Pa.’s Wharton School 
and telling it to a preacher June 11 with Jean Chatfield Clark, of the 
Binghamton Clarks. . . 


Early vacationers from radioland include Bill Murray, radio direc- 
tor of William Morris booking agency, off to Europe for two months; 
Victor Ratner, CBS promotion chief, who drove to Illinois for a week- 
end visit with his family; and Basil Loughrane, boss of radio at Lord & 
Thomas, another European visitor who has to hurry back in mid-July 
to go into a huddle with J. Baxter Gardner, Pepsodent a.m., over Pep- 
sodent’s forthcoming radio show. . . Others forsaking Gotham are Ken 
Mason, N. Y. Sun prom. mgr. and new NNPA chief, who betook him- 
self to Florida via water; and Lawrence B. Whit, whose N. Y. pub- 
licity organization is functioning without its chief as he is at South- 
ern Pines, N. C. for an extended stay... 


Wm. H. Johns, ch. of BBDO’s exec. committee, was honored re- 
cently by students of his alma mater, CCNY, when he was inducted 
into the newly formed Wm. H. Johns chapter of Alpha Delta Sigma, 
nat’l ad. frat... Publisher Chas. H. Ridder, of the N. Y. Catholic News, 
was elected 28th president of the Catholic Press Assn. at its New Or- 
leans convention recently. He also received a medal and scroll from 
the Vatican a week previously for work in organizing the U.S. display 
at the Catholic Press Exhibit in Rome. . . 


A manufacturer whose interest in advertising carries through even 
to participating in the planning of displays is James N. Porter, presi- 
dent of Waitt and Bond, Inc., Newark. New Blackstone cigar art was 
produced under his personal direction. .. A sales drive among Ross 
Federal Service employes marked the company’s eighth birthday and 
a testimonial to President Harry Ross. .. Abbott Kimball spoke at the 
25th annual dinner of Triad League at N. Y. Ad Club... 


Holy Cross College, Worcester, Mass., has conferred the honorary 
degree of doctor of laws on William O’Neil, president of General Tire 
& Rubber Company, Akron, O., for distinguished accomplishment in the 
field of industry, Gov. Charles F. Hurley, of the Bay state, making the 
presentation. .. 


K. F. Boucher, a.m., Hawaiian Pineapple Company, San Francisco, 
made a quick trip to Honolulu recently where he conferred with com- 
pany officials. .. A 13 to 8 victory over the Century Electrotype soft 
ball team made it three wins in a row for Roche, Williams & Cunnyng- 
ham, Chicago. The agency is sporting new uniforms... 


Francis W. Hatch, v.p. in BBDO’s Boston office, was re-elected to 
the executive board of the Boy Scouts of America. Barron Collier 
and Publisher Victor F. Ridder were also re-elected to the Boy Scout 
board. . . E. Scott Pattison, publicity manager of G. M. Basford Com- 
pany, New York, is one of the five young industrial executives to re- 
ceive a year’s study in business administration and economics at Mas- 
sachusetts Institute of Technology under a fellowship grant of the Al- 
fred P. Sloan Foundation... 


Harold E. Smith, g.m., WOKO-WABY, Albany, is back at his desk 
after a long stay in Florida while recovering from a serious illness. . . 
R. J. Skala, head of R. J. Skala Company, Chicago industrial advertis- 
ing service, sailed aboard the Aquitania June 1. His trip will take him 
through England, France, Germany, Czechoslovakia and Italy. He is 
traveling with the Czech Sokols, society of athletes who are going to 
Prague for the 10th Sokol Congress, which takes place every six 
years. . . 


Almost 200 members of the Detroit Adcraft Club and guests had 
an evening of high jinks deluxe at the annual Spring Frolic and Dra- 
matic Festival all on account of some skits written by Austin F. Be- 
ment, Grace & Bement; Percy Atkinson, Campbell-Ewald; George Hil- 
ton, Brooke, Smith & French; William A. MacDonough, Burr, Patter- 
son & Auld; A. DeG. Conkey, Ross Roy Service, and Orville E. Reed, 
Wolf Detroit Envelope Company... 


L. B. Wilson, president and g.m., WCKY, Cincinnati, acted as m.c. 
at a surprise broadcast (surprise for him) on the occasion of his birth- 
day. The broadcast lasted into the wee small hours. The personnel 
entered into the proper spirit and served a buffet luncheon made up 
of WCKY-advertised foods and drink products. Even the ice cubes 
came from a WCKY-advertised refrigerator set up in the studio. . . 


Gay S. Walton, advertising director of Julius Kayser & Co., writes 
an interesting article, ‘Sell the Smell Instead of the Rose” in a recent 
issue of Coca-Cola’s “The Red Barrel.” The illustrations are her own, 
too. . . Allan Reagan, director of the New York State Bureau of Pub- 
licity, is new president of the “Last Five Members Club” of Fort Orange 
Post, American Legion, in Albany... 


Bob Anderson, of BBDO’s Buffalo office, is back at his desk after a 
week of extra-curricular activities during which he put a joint charity 
team over the top as highest in its division, and was elected a direc- 
tor of the Buffalo Junior Chamber of Commerce, publicity chairman of 
the University Club, chairman of a Wanakah Club dance, and chair- 
man of a Colgate-Duke football program... 


E'VE heard rumors of business reces- 

sion, but we wouldn't know about 
that first hand. That the general advertis- 
ing index is minus 15% seems to confirm 
it, but we wouldn't know about that either 
from personal experience. 


Advertising linage in The Nassau Daily 
Review-Star is on the up and up. Local 
has been upping for some time and now 
national advertisers are catching on. 


“People are buying on Long Island!" 


Now ‘national’ in the paper of “A” Market 
is taking a big jump, too. 


Standard Rate and Data Listing: Hempstead—Lynbrook— 
Freeport. Executive Offices: Rockville Centre, N. Y. 
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ADVERTISING AGE 


June 13, 1938 


F. H. McKINNEY, 
EXECUTIVE OF 
PACKARD, DEAD 


Detroit, June 9.—Frederick H. Mc- 
Kinney, 54, director of advertising 
and sales promotion for Packard 
Motor Car Company, died early 
Tuesday morning after a brief ill- 
ness at his home, 788 Puritan road, 
Birmingham, Mich. 

Mr. McKinney was educated in the 
public schools of Saginaw, Mich., 
and attended both the University of 
Wisconsin and the University of 
Michigan. He entered the employ of 
Packard Nov. 25, 1912, as a factory 
workman in the parts order depart- 
ment. His merchandising aptitude 
early displayed itself and shortly he 
was transferred to field work, pur- 
suing sales and service activities in 
Packard retail stores in Pittsburgh 
and later, in Chicago. 


Advances Rapidly 


In 1915 he was returned to the 
factory in the Truck Sales Division. 
Three years later he moved to the 
Packard Branch at Chicago as truck 
sales manager. At the start of 1922 
he was named factory truck sales 
manager and brought back to Detroit 
in charge of all truck selling activity. 
In 1923 he was appointed advertising 
manager. Ten years later the com- 
bined appointment of general sales 
and advertising manager was his, a 
joint position he held until 1934 when 
company expansion gave him the ad- 
vancement to the position held up 
until the time of his death. 

Besides his widow, Mrs. Martina 
Marsh McKinney, he leaves three 
children and his mother, Mrs. Mar- 
garet McKinney, of Saginaw. 


Pay Last Respects 


Funeral services were held at 10 
o'clock yesterday morning in the 
First Presbyterian Church at Bir- 
mingham. Interment followed today 
in the family plot at Marshfield, Wis. 
Honorary pallbearers, prominent in 
automotive and advertising circles, 
were named as follows: Lee J. East- 


Vintnuat @ 
Designers & Builders 
CONVENTION - EXHIBITS 
WINDOW, INTERIOR & TRAVELING DISPLAYS 
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ADVERTISER'S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, lil. - Webster 4236 


END OF TRAIL 


F. H. McKinney 


man, New York City; Alvan T. Ful- 
ler, Boston; M. M. Gilman, Bloom- 
field Hills, Mich.; Fred A. Healy, 
Philadelphia; Arthur Kudner, New 
York; Alvan Macauley, Grosse 
Pointe, Mich.; Robert B. Parker, 
Philadelphia; Raymond R. Rubicam, 
New York. Active pallbearers were 
Hugh W. Hitchcock, W. Lloyd 
Kemp, Alvan Macauley, Jr., M. E. 
Mead, Harry Quinn and J. F. Reeder. 


C. J. HEROLD PASSES 


New York, June 7—Charles J. Her- 
old, 49, president of the Polygraphic 
Company of America, printer and 
lithographer, died at his home here 
Sunday. He underwent a major 
operation a year ago. 


PUBLISHER PASSES 


Whiteville, N. C., June 7.—Rone 
Lewis, business manager of the 
Whiteville News-Reporter and audit 
secretary of the North Carolina 
Press Association, died here Friday 
after a brief illness. He was con- 
nected with the newspaper for 17 
years. 


FOREIGN EXPERT DEAD 


Akron, O., June 6.—Funeral serv- 
ices were held here Saturday for 
Bruce W. Huling, 61, assistant man- 
ager of the accessories department, 
B. F. Goodrich Rubber Company, 
who died Thursday. Mr. Huling was 
formerly general manager of Good- 
rich operations in Argentina and 
Johannesburg, South Africa. He was 
with the company for 28 years. 


"REAR PROJECTION" ANNIHILATES TIME 


S. E. CONYBEARE HAD 
ILLUSTRIOUS CAREER 


Lancaster, Pa., June 8.—\Samuel 
E. Conybeare, whose death was re- 
ported briefly in ADVERTISING AGE 
last week, gave up active advertis- 
ing work some years ago, but re- 
tained his fondness for that subject 
to the time of his death June 1. 

Mr. Conybeare joined Armstrong 
Cork Company in 1915, when its 
headquarters were situated in Pitts- 
burgh. He held several executive 
positions, including that of advertis- 
ing manager, and during his tenure 
was elected president of the Asso- 
ciation of National Advertisers, 
which he served with honor. At the 
time of his death he was general 
manager of the company’s industrial 
division. 

Mr. Conybeare, who was in ill 
health for several years, was a na- 


HERE’S ANOTHER INQUIRY. 


ADVERTISING AGE IS 


PULLING THEM IN FOR US ‘im 


| KNEW 
IT WOULD 


a 


Di teat sa. 


(Copyright Harris & Ewing) 
S. E. Conybeare 


tive of Cedar Rapids, Ia. Upon his 
graduation from Coe College in 1906, 
he engaged in teaching at Iowa State 
College. This work eventually called 
him abroad and he spent three years 
on the faculty of Boon Itt Memorial 
Institute, at Bangkok, Siam. He was 
53 years old. 


GONZALES, EXPERT ON 
TYPOGRAPHY, IS DEAD 


New York, June 7.—Ruf Gonzales, 
typographic consultant for leading 
newspapers and magazines, and for 
the past 14 years in charge of layout 
and production for the New York 
Herald Tribune promotion depart- 
ment, died at his home here yester- 
day. He was 46 years old. 

A native of Cuba, Mr. Gonzales 
came to the United States as a boy 
to study and taught Spanish to his 
fellow pupils. He returned to Cuba 
and worked with his father in the 
sugar business, subsequently going to 
New York as an accountant with an 
export firm. 

But typography and printing were 
his hobbies and it was not long be- 
fore he threw ledgers and daybooks 
overboard to devote all his energies 
to his first love—the printed word. 
He landed a job with an advertising 


——_ 


18th Century 
Tricked Into 
Minute Returp 


New York, June 9.—Space ang 
time were annihilated today by , 
camera trick in “Pipe and Welfare» 
an institutional film being made p, 
Audio Productions, Inc., for (Cag 
Iron Pipe Research Association, Qj. 
cago, through Alley & Richarg, 
Company, New York agency. 

Desiring an authentic 18th centy, 
background and having neither th, 
time nor the money to transport his 
cast to London, the director resorte; 
to ingenious deception. He brough, 
into play the “rear projection” pro. 
cess, the required background being 
thrown onto a screen by a projecto; 
located behind the screen. 

The cast was then placed in fron 
of the screen and the scene wa; 
played as if two centuries had roll 
back and the actors were actually jy 
London. 

In this instance, the backgroung 
is the interior of the original office 
of the Chelsea Water Company jg 
London, and the action ties in with 
the laying of the first cast iron pipe 
in that city in 1746. 


————e 


agency and then joined the Herali 
Tribune in 1924. He was consulted 
frequently in an advisory capacity 
by Mergenthaler Linotype Company, 
and redesigned the makeup of numer. 
ous Central and South American 
newspapers. He was also active in 
designing the format of a number of 
national magazines. 

Mr. Gonzales. was a_ frequent 
speaker at advertising and press as. 
sociation meetings, his last appear. 
ance having been before the National 
Newspaper Promotion Association 
convention here. He was to have left 
New York June 25 to give a six-week 
lecture course on newspaper produc 
tion at the summer session of the 
University of Mexico. 


Hicks Heads Staff 
of “A. A.” in New York 


M. D. Hicks, who has been a men: 
ber of the New York advertising staf 
of Fortune for the past year, has been 
appointed Eastern advertising mat- 
ager of Apvertisina AGE, with heaé- 
quarters in New York. L. S. Irwin 
formerly with the Crowell Publishing 
Company, has joined the New York 
advertising staff. He succeeds Hiram 
Odell, who resigned to enter the mat: 
agement engineering field. 

Irwin Robinson, Eastern editor of 
ADVERTISING AGE, has been transferred 
to Chicago as managing editor. He 
is succeeded as Eastern editor by 
Walter L. McCain, former editor 0 
Printing. aie 


Garrard to Reiss 


Garrard Sales Corporation, New 
York, American representative of 
Garrard Mfg. Company, Ltd., Swit 
don, London, has appointed Reiss Ad: 
vertising, Inc., New York, to direct 
advertising of its recording equi 
ment. 
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IN CHICAGO 


Anothe 


Gez 
to 


] 


(( 


ninimu 
proximé 
facture! 
The 
“to ser 
and sc 
stoppin 


One 
sed its 
tive ad 
ing cel 
the pr: 
tude ¢ 
the m«e 
Manufé 
firmly 

Safe 
formed 


e passag 


act th: 
cept ¢ 
ances 

agains 
allowal 
approa 


ae at ae ioe Mme Care bes ae 2 te a r tne 2 ame eee j 3 ‘ a ps > ‘ gay ene by, a z rica : ae 4 we? “ah ere tee ‘ “*s 
1a 4 : . , vie ; - Py a ‘sae , iY, Ree ° 
“ 
= ES EE Pf june 
eee eeeeeeeeeeeeee eee = 
es ee fi ba 6 oe ot OD: Sp as SS aT ae me 
“ a *) z is ; wh Sai ‘ r ea ie 4 "a fi 
ox. <ae i ee ee A eee hes ee : 
re a = z ee Sy. ay ae ae . Y - : y oe. ie Ps 
PY Ae | ; : _ “a * a : — a m4 Ls he a era aes Ss ; 
: Shs ge aa 4 goo : ie t a? 4 ; a a : — - ea, é 
ee ; re = wa —- 2 \ md So ; depen tee’ ie. 5 ci vn ra a rf 
i es ; a ao . Po oe " 2 a y eee io » Bead 
: ae Ne : | ie | 
i e . aa aie : ei. 3 1 er ; “ea 
| af CU a re 
7 ti P1460 8) if ; ret “a : Soa ; a fa 
: — 4 | manyey fm Ly 
Bi ‘ 3 Tt ee |. ; j = ba a 
a , Wi) 8 § ee : ts, 
ne ™ : ‘ ; a ae : me ee pe Sa 
| | < a bite & eRek Pi. Met 
a = “4 on ; * alia | 
es : . ays re , 7 5 ae * 4 7 ao F ’ 
a oe ; Pn ‘ ‘a er : se weet 
es a Be ) oe a i , Wom: oi Ps 
. — * % RE lle ere ie 
. ‘Sa oa mG s " oe 
Poe $y " : 2 aes : Sie ee ee ia Oh ie eats 4 are ” 
; f P ay ia Pt” 5 Se oR 8 oe ee 5 pias : 
a ae i eee i? S , 7” ee a ee ee ett nee * - \ See a ae . 
‘ Wei x | Gs. ge EST oe 2 ea eo et as ane oe on OE, ; = ea a ae 
on es eS ne a bee ‘ts a Nisa See lt aes ee lige et ogame eS ae 
ae ey | es ea ’ wes ba ns am ae. fie a Mae en en ie. re rts fee da ae tale 
= . es Ate 4 2 i oe, ¢ 
: - et nn \ * ; oe ae ig Os athe: 
en) AP ae ot i te ; 4 ate ae ' ‘alle , ' = 
epee 8 staan tt ater AS. *. ; 
ce a bs ee Gini Be 5 4." 
: Be ‘ ‘ta # ihe, * Be “A 
= S e P ys & my 4 . 4 
ae ~~ pete, Camera trick creates authentic 18th century background. ¥ 
‘Site | Se ; x Ello, i 
‘ Re <3 a Lo + Sie eee ; a oe 0) te aaa a Reed! R 
Br is. Gey . — ‘ba agg ees, " ie: ae a2 ee eR OS Rien ey 
Ria ie ee tw io Rees fe 
el ey ae Yh ogee PS. a ee Oe bts eye : Bees reece oe 
, es Ce TOA ee EG 
:: tad ee Sel Sg 2 6) ee 
e.% aaa — Oe oe ee ee a “sa i % ee ae as seen ee re P| 
% Ele oo ae. Resa hy | ¥ ee ame 
ae i ave = oie ; ahi 2 <7 ‘& oe a ie ae ae : —— 
cee etl ~ etemy eS cae $ i. oF 7 | A y 1 i eS Sas 4 
me a a te i + Be ae 4 = 5 ‘ Red 3 Pe et —— 
a ee Nt 74 NY is 
i ee. ee a $ be 3 if d . t. - ee en te = a En ce ae 
+e ee ae min 4 - er 
Ss F, .? t ny E > ae 4 ie eee 
J ees ihe 4 _ she? 
2 a as sad : , ' 4 a5 « aren FS ie. ; co. 
ae Lo AE eee? ‘ ' vi °F ,, “| Bova 
Bie ase ak! ‘ * 2 et 
2 Se ae vite i . 4 oy ¥ ~ ie 
Bc ht al Rays A *, “Oia ee 
ie Soe a oe x Af ; Le 
Peek een TecastMih r ’ f 1% ues ————————_—_—_ ———————— aes 
kip apse Oh ages ORR NV lg % -. See ike 
hes. 2 ore 4 i Lvs _ 4 ee ae ‘ pes i fost 
Pc ea a +" . 4 ; ‘ ; ‘ ego arr oh S56, 
‘ a pa 4 , : 2 = > i. 3 ‘eyes 
ead: Bo « ‘ a 4 : : ie eg tae rie al 
ee gas * : @ ' 4 oo wees 
oF a ’ ; 5 aa Teo ~ Hg 
_ Peeet ii hi i 5 ; i: 4 hi con I 9 
ae j m Ps et art f “ ceiee 
ee ee ly ee 
eM ay  eL * aie ‘ie... co 2 
; ; —.. - — wre. BP so ney a B+ ta BoA. 
ao, a a a? on.hlUw«té«‘aYté‘<‘iz SF - 
CO le Be ee ee rn 
: age, z 7, : ‘ : eee. y 
eee (ya a 44 % . cf i rs 
Uh eS - See coe 4 Ga sy x er 0% , ree “Re eas a - a 
i Seer rr eT ante “a Bean) te ae ba, eye er + ee Pod : Bn. js x . 
hus Dh ie ae Te) elk wy , ao 6 ge 7 7 ee. Se < ae 
ae See sete. Pee Be Sees a es : ihe: 
SO eee RR. ar ee Ta * Se oo a ee Boge 
as 3 pst 1 
Di a ee EEE EEOEerereeee 
5 Dome 
ea oe DIES SUDDENLY 
eae se 
eo eat | had ie: a si a: 
i's | bane se rea pe. tie cee a oy 
Hit, parties as sna eT (gl «Ra . 
Ke ea _ 4 —__—- 
tig ioe | aa 2 eg b 
Aaa) oe Soe a 
pee Re ce eta : a ee a 
peau) Bes: aes te a e 
A st aN ae 
av am < x ie Ren a a x eee 
a —— $i 
Seer os 3 ; a a : 
gee? ss a ee: 4 
et ee: aie = | a —— Ee i 
Se ual v a —— F : x 
= ee ‘a eS ae F . - 
ne meet i a a i % 
lS cee re ETE yn Fine a aA se Se : ihe 
Bee ae. ne ee ee SS ee — ae 
‘ = fe 
4 a ieee a ae Seis Sd 
= es x 5 trae § a : 
: | 4 ae mes | 
Sia a tar eee ay ie wy bo TF See 
Me ag | Sage Sree hie \, a ' 
bhi od ee ea 3 a4 a oe +e ae p 
S, :ecd Ras meh ck a emma Ala de ay 
ae ea ————EEEE——[—_—_—_—$_$_<— * ~—]—$—$—$K$_—{_———[—[—“<[*_[“= i ————[—[—[—[—[$—{— ££ {= ££ _ —>_{_ SEO == ={_{*_ [_ >>={_ >> >T{{=—=$—_* > —>—>—_£_£_ £—EOEOESESESEC >= = ____|_|__=_===SSS33 MS Ai Ee ee Sy” - 
he hj ep regeer ets > 5 lee > * 
BM , tas ee eh a te 
aes | a 
dictan Pass Wa Pe y : 
eer pike ts K wes “ 
Df Sve eee e ae ; 
cee ee 
a eet Bae iy Sa, ae 
Kowa Pees oe <i * e ———===—===== 
re Be : te a 
3 ee 
. Ms ¥ = 
Oris, ss a x i el 
oe ieee SS ee 
i ee . git Or Ni 
Sete os na ‘ ee Ceo ae 
hae ph cli, oh tlie . a Deo, eyes 
= ae FP 1% lg BOs ae 
woe —_— eee spe sO oe 
ee gn o* ie ” a ee es) De ae eae | 
PRE ie HRS Pee. i es? ee oY kee | 
oo fabs haata so & : fot Se ee Te eth 
a . : a 4, t 
a : ae 
— i, Soom as 
¥ = : os ele ~ d 
Rote - oa 3 7 every. ae eee fe ae 
5 ae _ i * ee os? a a ae xe | \ 
a ye ee y it oe i 
ba” Ee : ‘ as = = 5 jee le eee oe 
Ss Ay /he ete aie se ah. pe a ek ers > one 
SDR GE Ape t= Br Cae a: Sara ‘ + crakear Se is 8 
er ee ene ude ea, oh, ia pe Re OE sea a oe aan  ere 
ae ee 1 oe. oe a Cf ee ae Bs 
CA ei gore sp ey * j Ma Cy a Ame gS xk met Re Mian LNT cient os 
pala iia 8 Fae oe | Bn Le Bee, Se — ~— oo caiaeaies , 
oe oe ie ee a % 
> : aa ce oe perature! ' 5S oe Pee. 9 ore ee = - ee a 
Je ill e , a ae rer tS, j ¥ ee aes, - c, @ a ese 
cs ne 3 Co ae Sy nay SME Peek Poe ee ae eet, maa. im 
fe ae ‘ ae yi ee ie ale, Bs ie ? a le J oF ogi haat 
ape in (oe ri Me q cf a Pi FF Beas vee Aa 
ge aap : 2 a x S Sp ra, * ’ oS ee Mer an at ¥y caepiae ote 
ee eI a : > eS ae et ’ re ae «eae OF sh | ee ne 
ie ae = “ieee a F . eer’ ipa = ate ae 5. 2aee = . es SV 
el Pee — oes “—™ i Pye ee. Sac ce: iy a ee. > ae "i 4 ee 
=. Sri fs wl Fee ee ee A 9 . a a Bi ote " fa: % rs F ee ee 
2 a ot nF a Barut eee os i Cae Se wi a 
: E ae “ ae r : fe Ree - Oo Pore a . aa ee or eee 
; : — | ae " & es he ; oes wee ‘ 
eh Yi ee ue ue ee ee ost Cay nae Bait eh “ gi. 
* ae Re ie a <3 — ae = 
; b on Sea ll ee aa oer” 7 
- { cme Ss rs ese tS a Paar ae wa a Meg ce Pe : ‘ 
-_ VS 7 ——llt i 
—_ : i ’ & ‘ ™* 3 ; IO sue son - Se e ae 2 shige ‘ ‘ ao oe nie ee » 
ae 1 ae eg _ : ec ST ce ee ERS Ps — Oe 
| eee : 2 e s ap fe. Cae ‘gaan se Ne 9 ag — Re se a 8 a re 2% Z 
ae aaa - . ee te a. oe , : . : er is PR 2 gt a, 2 a 
oe oe eee. : ‘ eo en, 5 . ‘a 2 a at a ar Be Seat Pe ‘ dea bs Pies a Eee 
pc eae ee St . a Rn i ee es a, oe a camel Saga ee 
Sea eee 5 ee Pi. ie ; Oe Saupe) an a |S a oN teat. fo” Secu Une, le 
Bia = aia 2a OO" eee eee Ft 5 CN 
ae ae are . fat | ae " z ae EIA Rec i ee eee cious. ee 
ee ere , eB ee, Fook: eas neds JUSS nied Wot Cinta aS 7 
Bia eu 4 oe. tee a 5 * _ Y : Bees ee Oe bale BS ag Wes caer Ye 
a Ban = © ¥s . os SE Se Ss *f vo 
a ae: . x : ; : _ —— Orit : 
é po: tae : Sctaneanieeatinastaninateinaamnsinnima 
ae ane s . ie 
basen es ats Rs 
fee a aaee : 
aie) pete She 
Sai me 
Poe ai a : \ 
rer ey Bit tie ge NS oy oe ae as v { . ; ; , oa, r : Boe 
Pema TERA ee ied ‘ © Spies cag Opin. A faa anh Senet a eT : os Seen e Gh Se tail, cf ra ee “ sae i s - ' SLi : eet Sah ga 
ee Weg We are bn Pe eS geek at el fae Care ee ET tase Sar hh eee amin gs MeN, ST pantalla Uy Ea Ee geeenes MAS eas SEPM” git LS ee PETE? Site cig lo is pet Se ney of Baie oh ihe ot Abe ie 
: 5 ) y ah 7 : ago i Pi Ge ea OI Nad Oak ' 1s es hath, eee Ar acocien oF A PO sien oath Sake aes WES a! st eee SE wit ce ieee | An pial Ley SY: 


Was 
rolled 
lly in 


round 
Office 
1y in 

With 
- Dipe 


—} 


‘erald 
sulted 
acity 
pany 
umer- 
rican 
ve in 
er of 


quent 
$8 as- 
)pear- 
tional 
lation 
e left 
-week 
“odue: 
f the 


eof 
Swit: 
is Ad: 
direct 
quip 


—_—-—— 


s passage of 


e a 


ADVERTISING AGE 


>. 


25 


SANTA FE DASHES DOWN WILSHIRE BOULEVARD | 


in full flight. Electrical Products Company handled the installation. 


Another claimant for the title, “largest spectacular in the world,” is this Santa Fe display in Los Angeles showing the train 


The sign is 26 x 85 feet. 


General Foods 
to Test Price 
Maintenance 


(Continued from Page 1) 


minimum mark-up provided is ap- 
proximately six per cent over manu- 
facturer’s sales prices.” 

The sole objective, he added, is 
“to serve the interest of fair play 
and sound business practices by 
stopping loss leader selling.” 


Chain Changes Policy 


One leading food chain has rever- 
sed its former attitude on coopera- 
tive advertising and is now contact- 
ing certain manufacturers to revive 
the practice, but the general atti- 
tude among executives attending 
the meeting of Associated Grocery 
Manufacturers of America remains 
firmly opposed to such a policy. 

Safeway Stores, Inc., which in- 
formed manufacturers following 
the Robinson-Patman 
act that it not only refused to ac- 
cept cooperative advertising allow- 
ances but also planned legal action 
against companies which granted 
allowances to competitors, has been 
approaching certain manufacturers 


within the past six months on the 
subject of renewing this practice. 

Floor discussion of this situation 
brought out that the probable rea- 
son for this revived interest in 
allowances, manifested by Safeway’s 
changed attitude as well as the re- 
port that at least one large eastern 
chain is considering following Safe- 
way’s lead, is a reduction in chain 
store earnings which is causing 
these organizations to cast about 
for new means of securing revenue. 

The recent “Nationally Advertised 
Brands Week” was declared a suc- 
cess in increasing sales of branded 
grocery products, and most of the 
executives favor a similar promo- 
tion next year. One common mer- 
chandising practice upon which the 
manufacturers could not agree is 
that of using premiums. Preva- 
lence of this practice was indicated 
by the disclosure that 54 per cent 
of the 279 companies offering pre- 
miums from 1934 to 1937 were in 
the food field. 

Paul S. Willis, AGMA president, 
announced that a consumer rela- 
tions committee has been set up 
under the direction of Mrs. Zola 
Vincent, in charge of consumer ac- 
tivity for AGMA. The committee 
consists of 12 heads of members’ 
consumer service departments. 

Super-markets came in for their 
share of attention when C. L. Con- 


... AND I'M BACKING YOU MEN WITH A 
REAL CAMPAIGN IN ADVERTISING AGE 


nor, vice-president, Wheatena Cor- 
poration, Rahway, N. J., discussed 
the new problems facing manufac- 


turers as the result of mushroom 
growth of this type of store. He 


|pendent retailer is not only holding 


markets in operation today, account- 
ing for 7.75 per cent of the ten 
billion dollar annual food and gro- 
cery volume. 

Despite inroads by super-markets, 
it was emphasized that the inde- 


his own but also making progress. 


Los Angeles Club 
Elects Miss Ludke 


The Los Angeles Advertising Wo- 
men elected Louise Ludke, produc- 
tion manager of Emil Brisacher & 


Staff, as club president. Other new 
officers are: 
Vice-president, Anona Hansen, 


Bireley’s, Inc.; recording secretary, 
Nancy Grenell, Slavick Jewelry Com- 
pany; corresponding secretary, Ger- 
trude Hancock, Santa Fe Railway; 
treasurer, Thelma Carnall, William 
Carnall Typography. 

Directors are Nina Abby, Arizona 
Association of Ice Industries; Mabel 
Llewellyn, Forest Lawn Memorial 
Park; Othella Brazee, Sunset Maga- 
zine; Margaret Anders, Luers Pack- 
ing Company; Marie Sweeney, Dan 
B. Miner Company; and Ethel Vance 
Morse, Los Angeles Times. The new 
officers will be installed at a dinner 
meeting June 14. 


Burton Promoted 
Robert A. Burton has been appoint- 
ed advertising manager of Rural 
Progress, Chicago, succeeding S. C. 


May Network 
Billing Shows 


2.5% Increase 


New York, June 7.—-Radio network 

billings continued to show strength 
last month when advertisers spent 
$6,078,764 on the three major chains, 
a gain of 2.5 per cent over May, 1937. 
Cumulative billings for the first five 
months of this year were $32,452,014, 
7 per cent ahead of 1937. 
“National Broadcasting Company’s 
gross sales of $3,442,280 last month 
marked the best May the network 
has ever had, and were 7.1 per cent 
over May, 1937. Total NBC sales for 
the first five months of this year were 
$17,851,185, 5.3 per cent over the 
same period of last year. 


Cumulative Billing Up 9% 


Columbia’s May total of $2,442,283 
was 4.6 per cent below 1937. Cumula- 
tive billings for the first five months 
of 1938 reached $13,461,060, 9 per 
cent over 1937. 

Mutual Broadcasting System re- 
corded a 25.6 per cent gain in May 
with sales of $194,201. Five months’ 
sales were $1,139,769, an increase of 


Worden, resigned. 


8.7 per cent over 1937. 


estimated that there are 3,500 such 
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Ce ee ee ae ee ee et ee Mg 


K HAVE moved into your neighborhood and now are 

“The People Next Door.” 
A. completely modern Photo-Engraving Plant, designed to meet 
the special requirements of Advertising Agencies and other users 
of quality printing plates. 
Careful attention to lighting, ventilation, equipment and personnel, 
enables us to produce unusually fine engravings, especially news- 
paper halftones and color process plates. 
We employ all processes and maintain Commercial 


Photo and Art Departments as auxiliary services. 


Barnes-Croshy Company 


PHOTO ENGRAVING 


ART AND PHOTOGRAPHY 
225 NORTH WABASH AVE..CHICAGO,ILL. 
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Producers of 
Filberts Will 
Expand Market 


Portland, Ore., June 8.—A national 
marketing program will be under- 
taken immediately by the American 
filbert industry, which is concentrat- 
ed in Western Oregon and Washing- 
ton. it was announced here today by 
Ira C. Powell, president of the North 
Pacific Nut Growers Cooperative, the 
nation’s largest producer and packer 
of the filbert, an improved and do- 
mesticated form of hazelnut. Mr. 
Powell announced that the coopera- 
tive has retained Gerber & Crossley, 
Inc., Portland agency. 

“Foresightedness, not the press of 
current market conditions, is leading 
filbert growers into the path of na- 
tional promotion,” Mr. Powell said. 

“Although production of filberts in 
Oregon and Washington has leaped 
from 120,000 pounds in 1927 to 4,- 
000,000 pounds last year, growers 
have had no difficulty in disposing of 
their crop. 

“The industry is looking ahead, 
conscious that if the present rate of 


growth is sustained, 1940 production 


PRINTING 


This Advertisement 


is dedicated to the man who 
feels that there must be a 
better way. ..somewhere ... to 
handle the production require- 
ments of his advertising matter. 
Faithorn 3-in-1 Service enables 
advertisers and advertising 
agencies to obtain the finest 
ad-setting, engraving and print- 
ing—all under ONE roof. Why 
send cuts to ONE concern, type- 
setting to another, many blocks 


apart—and then give your print- 
ing toa firm even farther away? 
The close relationship of these 
three important elements cer- 
tainly makes it imperative that 
the responsibility be placed in 
one direction, like Faithorn. 
You will then get the BEST—at 
the Jowest possible production 


cost. Let us demonstrate this | 


to you on your next job. Write, 
or telephone Wabash 7820. 


Exceptionally well fitted to submit ideas, 


make layouts, prepare sketches and draw- | 


ings—through every step of production. 
PEACOCK 


Gift and Art Galleries 
Silver Plated Teaette 


For many years 
C. D. Peacock has 
used FAITHORN 
3-in-1 complete 
service. You, too, 
can now enjoy its 
many advantages. 


+ 


C. D. PEACOCK 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 


Telephone Wabash 7820 
504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


| total of 362,347. 


| tal of 121,932. 


ADVERTISING LINAGE IN FARM PAPERS FOR JUNE, MAY 


; Poultry and 
ow ’ Livestock 
—Commercial Display—~ -—Display— -—Commercial Display— ape Oo 
——1938——, -—-_1937——. 1938 1937 -—1938——, -——_1937—_.. 1938 Ly 37 
Monthilies (June) Pages Lines Pages Lines Lines Lines ; : a a Pages Lines woe canoe ateee a 
“American Fruit Grower 19.4 8,773 23.1 10,405 oboe oa Indiana Farmer s Guide 10.1 erty ap og AH a = 
American Poultry Journal Idaho DRSMAE esrsecee © y 7. 18. 14.018 461 607 
Eastern Edition 7.2 8,127 8.3 3,581 1,496 1,263 | Kansas Farmer ......- 10.0 7,620 18.4 , oth p yo 
Breeders’ Gazette ..... 6.3 2,855 10.3 4,668 1,617 1,393 | Michigan Farmer ..... 13.2 10,155 21.3 16,401 eto — 
California Citrograph.. 22.1 14,876 26.1 17,565 .... ....| Missouri Ruralist ..... (9.8 7,495 15.3 11,647 1,13 ir 
Capper’s Farmer ...... 26.6 18,101 26.9 18,306 225 306 | Nebraska Farmer teens 25.7 18,740 29.3 21,353 664 1 536 
Country Gentleman ... 36.6 24,933 42.5 28,900 566 376 a“ ao A 1 nga 26.4 19,256 29.9 21,835 762 1,164 
Country Home ....... 19.5 13,263 20.3 13,848 371 287 | New Englan ome- . : an 
Farm femal oe ae nae ee 9,665 26.7 11.457 364 564 Ct 17.2 12,060 18.5 13,014 2,328 3.592 
*Florida Grower ...... 8.1 5,546 6.6 4,521 ee ....| Ohio Farmer ......--- 15.8 12 197 18 8 14,493 1,131 1,168 
Hoosier Farmer ..... 11.4 5.132 8.5 862 Oregon Farmer ....... 20.5 15,510 27 1 20,495 ‘ 28 ; 28 
*Kentucky Farmers aren Farmer... 20.9 16,109 21.8 16,768 2,774 2,700 
4 5 027 a) 9 335 94 809 *rairie Farmer: 2 F rs A 
“nations ga ee ee Pro- . ' oc eee 17.3 12,649 29.8 21,751 908 518 
SN wahdgs chaeveees 6.5 4,009 4.7 3,491 68 127| _ Indiana .......-+.-. 17.3 12,649 24.7 18,042 bp 408 
Nation’s Agriculture. . 4.1 1,888 3.9 1,775 : Rural New Yorker..... 17.2 13,520 16.5 13,006 4,312 4,573 
*New Jersey Farm & Wallaces Farmer & ; ’ = 
NR. x cecha sae ss 11.9 5.364 9.6 4,321 1,342 1,646 lowa Homestead .... 18.1 14,264 32.0 25,101 4,304 = 4,272 
*Ohio Farm Bureau Washington Farmer | 20.5 15,561 28 3 21,400 aa 28 28 
SE ere ree 8.1 3.687 14.0 6.344 Wisconsin Agriculturist 15.4 12,108 25.6 20,076 3,349 ¥85 
' er eee Soe 4,283 9.9 4,259 1,488 1,041 Potal Groep .occveces 265,564 362,347 33,020 31,026 
Progressive Farmer Weeklies—(May) 
Southern Ruralist: Four issues unless otherwise noted. 
Carolina-Va. Edition. 20.3 14,828 22.7 16,559 259 122) Capper’s Weekly ..... 1.9 4,319 4.1 {9,270 600 105 
Georgia-Ala. Edition. 19.6 14,326 21.6 15,788 138 44 Dairyman’s League 
Kentucky-Tenn. Ed.. 19.8 14,471 22.8 16,643 222 58 re eee 6.3 14,645 6.9 5,056 762 1.787 
Mississippi Edition... 19.6 14,295 21.8 15,935 106 561 Pacific Rural Press: 
Texas Edition ...... 18.5 1 3,507 20.8 15,148 186 56 Northern Edition ... 33.8 24,619 55.2 940,239 2,465 1,970 
All Editions ...... 15.3 11,187 18.1 13,222 TT oees Southern Edition 31.1 22,690 50.4 936,704 2,452 1,970 
tAver. of 5 Editions. 19.6 14,285 21.9 16,014 182 67 +All Editions ...... ... 20,974 33.628 2,423 1,970 
Rural Progress ....... 8.2 *45,617  ...... Bea 7359 ..++ | Semi-Weekly Farm News: 
Southern Agriculturist. 11.5 8,094 15.0 10,553 37 7 Friday Edition 7 1.8 4,303 2.5 6,086 +54 
Southern Planter eeose 9.8 6,878 15.9 11,188 303 199 Tuesday Edition . 2.4 15,734 2.2 5,328 + 
Successful Farming ... 35.0 15,785 41.6 18,731 342 240) Weekly Kansas City Star: 
— SS Sees See Missouri Edition 5.8 14,494 7.8 19,249 1,199 699 
Total Group ....... » 231,713 260,183 9,354 8,594 —_—_— — —_—_}  — - 
Semi-Monthlies (June) Total Group ........ 80,804 121,932 7,468 6,731 
Arizona Producer...... 18.3 14,355 21.4 16,810 64 263 Dailies—(May) 
Farm & Ranch........ 19.3 14,663 25.2 19,099 791 970 | *Chicago Daily Drovers 
Farmer-Stockman.... 19.2 14,521 19.9 15,072 621 674 pO errs ree 10.1 21,581 16.1 34,382 7,417 8,298 
Hoard’s Dairyman 16.9 12,355 24.2 17,637 640 2,.814| *Kansas City Dail» 
Missouri F‘armer ...... 9.2 7,268 7.1 5,588 185 498 Drovers Telegram... 12.8 27,429 20.4 43,587 3,327 3,069 
Montana Farmer ..... 16.9 12,812 22.9 17,325 795 957 | *Omaha Daily Journal- 
Utah Farmer ......... 15.7 11,903 18.6 14,106 143 347 Stockman ....... ie 3.1 27,908 18.1 38,597 5,405 8,522 
Western Farm Life... 15.3 12,050 18.5 14,556 478 456|*St. Louis Daily Live 
—= — —- ———. Stock Reporter ..... 9.9 21,191 14.5 30,903 5,496 4,446 
Potal GROUD ..ceves 99,927 ... 120,193 5.717 6,979 a euinipiee <r in maida 
Bi- Weeklies—(May) Total Group 98,109 147,469 21,645 24,335 
Two issues unless otherwise noted, *Figures provided by publisher. 
American Agriculturist 20.5 14,990 23.8 17,384 1,912 2,406 +Not included in total. 
California Cultivator.. 27.0 20,438 33.7 25,489 35 88 tMay and June issues combined. 
Dakota Farmer ...... 14.0 10,847 20.8 16,076 029 1,022 {Five issues. 
The Farmer ...... 18.9 14,895 29.5 23,136 3,350 2.460 §June and July issues combined. 


June Linage 
Farm Monthlies 
Declines 10.9% 


New York, June 10.—Commercial 
display linage in 20 monthly farm 
magazines for June totaled 231,713, a 
decline of 10.9 per cent from the 
260,183 lines carried by these publi- 
cations in June, 1937, Publishers’ In- 
formation Bureau’ reported today. 
This is a somewhat better showing 
than the group made in May when a 
12.3 per cent decline was reported. 

Other farm paper groups, reporting 
May linage, also experienced declines. 
The May total for the semi-monthlies 
was 99,927 lines, a drop of 16.8 per 
cent from the 120,193 reported at this 
time last year. 

May Linage Figures 

Bi-weeklies carried 265,564 lines, 
26.7 per cent less than the May, 1937, 
Weeklies and dailies 
suffered the most severe losses, with 
weeklies carrying 80,804 lines, a drop 
of 33.7 per cent from last year’s to- 
Dailies carried 98,109 
lines, experiencing an almost equal 
decline of 33.4 per cent from the 
147,469 reported a year ago. 

Poultry and livestock linage fared 
better than the commercial display, 
with the monthlies, bi-weeklies and 
weeklies reporting current totals in 
excess of 1937 figures. 

Linage and page figures for the in- 
dividual papers are shown in the ac- 
companying table. 


Tarr & Miles Is 


New Coast Agency 
Tarr & 


Ten Chicago 
Agencies Open 
on Saturdays 


Chicago, June 9.—Twenty Chicago 
advertising agencies will close tight 
Saturday mornings during the sum- 
mer, 40 will close but have a skeleton 
force on duty, and 10 will remain 
open, a survey by the Newspaper Rep- 
resentatives Association of Chicago 
shows. 

Those remaining open are Harry 
Atkinson, Inc., Bozell & Jacobs, E. H. 
Brown Advertising Agency, Ford, 
Browne & Mathews, Albert Frank- 
Juenther Law, Ine., Phil Gordon 
Agency, Albert Kircher Company, 
Morris - Schenker - Roth, Reincke - E}- 
lis-Younggreen & Finn and Mason 
Warner Company. 

The following will close complete- 
ly: Blackett-Sample-Hummert, Bu- 
chen Company, Glen Buck Company, 
Leo Burnett Company, Frankel-Rose 
Company, Fulton, Horne, Morrissey 
Company, Guenther-Bradford & Co., 


J. R. Hamilton Advertising Agency, 
George H. Hartman Company, Kirk- 
gasser-Drew Company, Lord & Thom- 
as, Earle Ludgin, Inc., McJunkin Ad- 
vertising Company, Needham, Louis 
& Brorby, Phelps-Engel-Phelps, Fred 
A. Robbins & Co., Roche, Williams & 
Cunnyngham, Russell M. Seeds Com- 
pany, J. Walter Thompson Company, 
and Young & Rubicam. 


Perry Controls W. N. U. 


John H. Perry, president, American 
Press Association, has purchased con- 
trol of Western Newspaper Union and 
has been elected president to succeed 
H. H. Fish. 


Johnson with Allied 


Charles E. Johnson has joined AIl- 
lied Advertising Artists, Los An- 
geles, as assistant sales manager. He 
was formerly with Curtis Publishing 
Company. 


Promotion for More 


Promotion of C. Church More from 
space buyer to general manager of 
Faraon Jay Moss & Associates, Los 
Angeles advertising agency, was an- | 
nounced last week. | 


37 Canadian 
Dailies Join 
ANPA Burea 


New York, June 8.—Completioy , 
an arrangement between the Bure, 
of Advertising, ANPA and the p, 
reau of Advertising of the Canadig 
Daily Newspapers Association wher 
by all members of the latter becop, 
members of the ANPA Bureay y 
der a group membership plan, wa 
announced today by William 4 
Thomson, director of the America 
Bureau of Advertising. 

“Under this plan,” said Mr. Thoy 
son, “the two Bureaus will increay 
their opportunities for mutual seryiq 
in the development of advertising i 
Canada and the United States. Da, 
concerning the newspaper advertigin, 
opportunities of both countries wi 
be included more frequently in ty 
promotion material issued by each ». 
ganization. There will be more fy 
quent interchanges of visits by re 
resentatives looking to the develop 
ment of accounts.” 

The new arrangement brings tly 
total membership of the expandy 
Bureau of Advertising, ANPA, t 
631, 290 new members having bee 
signed since Jan. 1. The agre¢ 
ment with the Canadian Ad Burey 
brought in an additional 37 Canadiay 
papers which had not previously bee 
affiliated with the ANPA. Tota! 
number of Canadian papers now men. 
bers of the latter organization is 5) 

Plans for the expanded progray 
of the Bureau of Advertising are 
ing pushed as rapidly as possible. Up 
der the direction of George Benne 
yan, recently appointed head of th 
newly combined research and prom 
tion department, projects embracing 
original research to prove anew th 
basic advantages of newspaper ai. 
vertising, more sales ammunition fo 
member newspapers, and promotion 
designed for advertisers and agencies 
are being whipped into shape. 


Ruben to KFWB 


Alex Ruben has been appointed 
promotion manager of KFWB, War 
ner Bros. station, Hollywood. He 
was formerly vice-president of Hill: 
man-Shane Advertising Agency, Lo 
Angeles. 


Miles, Inec., new Los An- 


| geles agency, has been organized with 
| Offices in the Chamber of Commerce 


bldg. Cedric W. Tarr, formerly 
Los Angeles account executive of 
Lord & Thomas, and Kenneth M. 


| Miles, formerly of Shaw & Miles, 
| Inc., Los Angeles, are partners in the 
| new agency. 

The new company has purchased 
the entire interests of Shaw & Miles, 
Inc., and will take over the business 
and accounts formerly handled by 
that concern. 


| 
| 


Drops Monday Issue 
The Westliche Post, St. Louis Ger- 
man language morning newspaper, 
has dropped its Monday edition, but 
will continue publication six days a 

week. : 


KARM Joins CBS 
Station KARM, Fresno, Calif., has 
become a basic station of the Colum- 
bia Pacific Coast group and will be 
included in network contracts where 
| other Pacific Coast stations are used. 
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ADVERTISING AGE 


193498 june 13, 1938 


The rates for this department are as follows: 


“Help Wanted,” “Positions Wanted,” “Representatives Wanted,” and 
1, Wag “Representatives Available,” 30 cents a line, minimum charge $1. Terms 
m 4 a ith order. 
— vty other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
er icay $4 75 per inch. Write for descriptive folder describing discounts for term 
jnsertions. 
Thea —<$$$$= 
CT ease POSITIONS WANTED POSITIONS WANTED 
erVie Pst ALIZER —college graduate—|IF YOU WANT BUSINESS-getting 
Ing pM practical ideas—five years experience ability, plus intelligence, PLUS a 
Dat yomotion industrial and merchandis- | sound background of merchandising 
Mala a products. Now assistant adver- | knowledge, PLUS a wide acquaint- 
rtising MM ising manager large chemical manu-|anceship with advertising and sales 
3 wimefacturer, a position with limited art executives, BACKED UP by a fine 
nl opportunity, Seeking to specialize on| personality and a real record for a 
in thf ,isual and layout work with agency, | 36-year-old American . if you're 
ach or publisher or large advertiser. Thor-/|a publisher, agency, manufacturer, or 
re ough knowledge production including | large retailer, let’s get together and 
re fre typography and newer color proc-|discuss a connection. Interviews in 
yr esses, Available 30 days notice. Ad- |New York, Cleveland, Chicago or De- 

EP ress: M. T. G. 230 Park Avenue, New | troit during AFA convention. Phone 
velop MR york Randolph 9550, D. Lynn. 

Box 1460, ADVERTISING AGE, Chgo. 

h AD EXECUTIVES! N. U. Grad. Student in advertising. 
BS the A.B. journalism & com’! art. Outdoor 
anded Secretary experienced in ad- adv. experience. Age 25. Gentile, single. 
PA } yertising wants permanent Box 1456, ADVERTISING AGE, Chgo. 

eh position with agency, ad de- 
sheen partment or printer. Well MAILING LISTS 
Bree acquainted with all phases CHAIN STORE 1938 LIST of all gen- 
; of advertising—layout, copy, eral merchandise stores, drug chains, 

Ureay roduction, media, research. and auto accessory chains—complete 
nadiay ficient organizer, Excellent list only $5. 

; at detail. Unusually fast and MOZART SPECIALTY CO., 7 No. Ra- 
y beer accurate. cine, Chicago. HAYmarket 4387. 
‘OtalfMeBox 1455, ADVERTISING AGE, Chgo. 
mem. h hiv os a MISCELLANEOUS 

mei are, ‘necrentl, rwertenced, ce, |_ __ YOU WiLL BE AMASED 
—- “BB july 1. Nine years in N. Y. and Chi- |# itehi So er -Offect. en ae y 
OgranMcago with leading general and trade | SW'tching to fF hoto-Offset. Just com 

<6 . k led fc , | pare prices against printing. Ideal for 
ire he magazines. Sound knowledge of copy, ct ehete of Uimattohed havartaia 

a production and fulfillment. sc us ate ¥ & 
le. Un MB Rox 1459. ADVERTISING AGE, N. Y.| Matter, booklets, circulars, sales let- 
B . ters, house organs, catalogs, forms, 

enne PUBLISHER PLANS REVENUE OF | charts, etc.; anything previously 
of th "MAGAZINES for 1939 to be increased. | printed. 

: Suggests ways or undertakes actual | No typesetting—engravings expenses! 
prom job. Works at your office or in confi- 300 COPIES (size 8%x11”) $2.50 
racing dence. Interview no obligation. Very Additional hundred copies only 25c 
Ww th impressive record in advertising and Quantity orders even lower prices. 

: / circulation building. Any size furnished. Samples on request 
er ad- ime Box 1458, ADVERTISING AGE, N. Y.| Laurel Process, 480 Canal St., N. Y. C. 
on for } Experienced Junior Sales Promotion| GET BUSINESS AT LOWEST COST 

m rhe Salesman too with manufac-|We will gladly send you samples of 
MOU Me turer's representative. College Gradu-|our new PHOTO AD-CARDS. They 
encies ate—Christian—25—Will travel or lo- | get results. Adapted to any business 

cate — Plugger — Ready immediately. | or profession. 
Write, GRAPHIC ARTS PHOTO SERVICE 
Box 1457, ADVERTISING AGE, N. Y.! Market & Third Sts., Hamilton, Ohio 
; K ll R tion being the baseball broadcasts 
— e ogg uns handled by KWK sports announcer 
j He S * 1 ° Johnny O’Hara. In the Missouri 
, Hill: pecta 7 rain capital, however, KWOS used news- 
y, Los papers to announce the plan. 
to Ball Games The trip is a publicity promotion 
a engineered jointly by the Kellogg 
company and the St. Louis National 
St. Louis, June 9.—Approximately | League Baseball Club. Ed Staples, 
- Kellogg baseball listeners in|of the Cardinals, and R. R. Adams, 
; mJefferson City will board a special|of Kellogg Sales Company in St. 
MMissouri Pacific train at Jefferson| Louis handled the promotion for 
im City next Sunday and travel to St.|their respective organizations. The 
mlouis to see the Cardinal-Giant |large crowd making the trip is con- 
mdouble-header. These fans are a/Ssidered a tribute to Kellogg broad- 
Bart of the Jefferson City radio au-|cast listener interest in Jefferson 
dience which hears the Kellogg |City, which is 125 miles from St. 
—= baseball broadcast, transmitted by | Louis. 
— direct wire from KWK in St. Louis -———_—- 
and put on the air by KWOS, Jef- 
g ferson City. The party’s plans in- Shull Heads Golfers 
clude a trip to the St. Louis Muni- The Advertising Golf Association 
cipal Opera. This is believed to be| of Southern California has elected 
the first time a radio sponsor has Karl Shull, oe poe & Associates, 
promoted a listener-activity of this|President; vice-president, James 
nature. Brogdon, Outdoor Advertising, Inc.; 
Sp ot ; treasurer, E. A. Hartford, Los An- 
,) Attempt was made to tie in| gejes Times; secretary, Franklin S. 
He tip with dealer display or news-| Payne, Hearst International Adver- 
baper advertising, the only promo- | tising Service. 


then judge for yourself! 


RAPID COPY 


“WHAT’S THAT?” yelled the buyer, 
“aren't all photostats alike?” 


It’s evident this gentleman has never tried RAPID “STATS. 
Otherwise he’d know there’s a whale of a difference! He 
would not accept grayish backgrounds, blurry outlines, or 
indistinet tones. Not when he can get clear, sharp, accurate 
detail, contrasted against a background that’s really white. 


You can always depend on RAPID “STATS. Try them— 


NEW YORK én CHICAGO ans CLEVELAND 
= Phones All Phones All Phones 
VA. 3-3680 STAte 5977 MAin 9335 
——— 


SERVICE CO. 


COAL RETAILERS 
ASK AGAIN FOR 
INDUSTRY DRIVE 


Chicago, June 9.—The American 
Retail Coal Association closed its 
convention here today with adoption 
of a resolution asking the country’s 
major producing groups to set aside 
one cent per ton for a consumer ad- 
vertising campaign to involve ex- 
penditure of $4,000,000 annually. 

Industry experts to address ses- 
sions on marketing and sales prob- 
lems included Pleas E. Greenlee, 
member of the National Bituminous 
Coal Commission; R. E. Howe, presi- 
dent of Appalachian Coals, Inc., Cin- 
cinnati; John Carson, consumers’ 
counsel for the coal commission, and 
A. T. Murphy, publisher of the Black 
Diamond. 

Lee Attridge, president of Con- 
sumers’ Coal & Coke Company, Flint, 
Mich., was elected president of the 
association. 

The resolution passed today is sim- 
ilar in its chief objective to one 
adopted a year ago, but the current 
request is aimed directly at the pro- 
ducers rather than at the coal com- 
mission, the industry’s price fixing 
body. 


Holds Prospects Favorable 


Although major producing groups, 
in most instances, have yet to act 
upon similar proposals of previous 
years, Kline L. Roberts, executive 
vice-president of the association, said 
that present prospects are favorable 
and that most producers are at least 
unofficially of the opinion that such 
a campaign is necessary if coal is to 
maintain its competitive position. 

While it believes that the one cent 
per ton appropriation is necessary to 
provide campaigns of real effective- 
ness, Mr. Roberts added that the as- 
sociation would accept less ambitious 
plans. The industry campaign, he 
said, is at present of more vital sig- 
nificance to most retailers than the 
price fixing problems and dealer al- 
lowance questions which have fre- 
quently appeared since creation of 
the coal commission under the Guf- 
fey-Vinson act of 1937. 

The proposed producer campaigns 
call for newspaper advertising in ter- 
ritories served by the individual com- 
panies or producing groups, with the 
understanding that these campaigns 
would give way to any local associa- 
tion drive such as that staged last 
year by the Chicago Retail Coal Mer- 
chants Association here. 

It is not expected that this will be 
a joint campaign of the entire indus- 
try but rather that each producing 
group will select its own agency and 
follow its own inclinations as to copy 
themes in the territory covered. 

A variety of effort is being exerted 
upon producer groups to spur plans 
for this campaign, Mr. Roberts said, 
and reaction to retailers’ demands is 
increasingly favorable. 


To Set Maximum Discounts 


Mr. Greenlee, discussing “The Fed- 
eral Government and the Coal Indus- 
try,” reminded the retailers the gov- 
ernment has no intention of enter- 
ing the coal business. The coal com- 
mission, he asserted, was established 
solely to correct “the chaotic condi- 
tions in the industry so that it might 
thrive as a private enterprise.” He 
added that the commission will 
shortly set maximum discounts for 
distributors. 

Mr. Howe predicted an increasing 
demand for the automatic stoker, 
terming it “the only weapon in the 
coal man’s armory which will com- 
bat oil and gas.” This demand for 
stokers will extend them further 
into the lower price brackets than 
can now be foreseen, he added. 

He also asserted it is only fair, if 
coal is to be controlled, that oil and 
natural gas must also be regulated, 
remarking that oil production, on a 
coal equivalent basis, for the first 
time in history in March this year 
exceeded coal production by approxi- 
mately 20 per cent. 


Emphasis was placed by Mr. Car- 


CELEBRITIES ON FEDERATION PROGRAM 


<A My 


Mrs. Bert W. Hendrickson, chairman, Consumer Interests Advisory Committee, 


a 


son in his address on “The Coal In- 
dustry’s Obligation to the Consumer” 
on the consumer's right to ample in- 
formation concerning coal, its pro- 
duction and distribution costs. 

“Not only has the consumer a 
right to this information,’ he de- 
clared, “but the retailer should be 
glad for him to get it. The retailer 
who has a contrary conception of his 
public obligations, who thinks in 
terms of ‘my business’ rather than 
of the public business, is going to 
remove himself from the industry.” 


Special Features Draw Crowds 


Mr. Murphy was chairman of an 
open forum discussion group on 
shippers’ sales policies in which con- 
siderable criticism was voiced of 
policies permitting sale of coal to re- 
tailers who ethically or otherwise 
sold at or below cost. It was sug- 
gested that such producers be more 
thoroughly advised as to the long- 
range injury worked by such poli- 
cies. Employe sale of coal by large 
purchasers was also condemned. 

The value of consumer interest in 
coal, epitomized in the association’s 


and Henry Obermeyer, Consolidated Edison Company, New York. 


‘ 3Grades - Light-Medium and 


resolution for an industry campaign, 
was also sought in throwing open to 
the public the exposition which ac- 
companied the convention. One hun- 
dred coarl and coal accessory com- 
panies took space in this show which 
is expected to draw 50,000 visitors 
by closing time Saturday. 

Several varieties of packaged coals 
and automatic stokers drew particu- 
lar attention from consumers, as did 
Sally Rand, famed dancer who pre- 


sided at the opening ceremonies 
Tuesday. 
Other features of the show in- 


cluded a cooking school staged as a 
special attraction to women visitors 
and a display of the model basement 
selected as the prize winner in a con- 
test recently sponsored by the Chi- 
cago Coal Merchants Association. 
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An Asset to the Graphic Arts 
Pas Nationally Used 


Heavy-$2” Per Gal Post Paid' 

S.S. RUBGER CEMENT € 
3438 NO. HALSTED ST. 
CHICAGO, ILL. 
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World Headquarters Bldg. 
590 Madison Ave., New York, 
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AND YOU CAN BE SURE the International Business 
Machines Service Bureau will sort and tabulate the facts you 
Punched cards and electric machines bring to adver- 
tising agencies and research specialists quick and economical 
tabulations of straight counts and correlations. The International 
Business Machines Service Bureau will aid you in the planning 
of questionnaires, surveys and analyses. They will tabulate the 
responses for you. Phone your nearest International Represen- 
tative for complete information today. 


INTERNATIONAL BUSINESS 
MACHINES CORPORATION 


Branch Offices in 
Principal Cities of the World 
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JINX HAUNTS 
CONFERENCE ON 
DRUG MEASURE 


Washington, D. C., June 9.—The 
jinx that has blocked final enactment 
of a food and drug bill for years was 
again hovering over the measure to- 
day as conferees struggled over the 
problem of agreeing on a measure 
satisfactory to the House, Senate and 
Secretary of Agriculture Wallace. 
The latter, as pointed out exclusively 
in ADVERTISING AGE weeks ago, is bit- 
terly opposed to a court review sec- 
tion in the House form of the bill. 

This provision remains the bone of 
contention. There was a possibility 
that if the House remained firm for 
its version of the bill and the Senate 
accepted it, Secretary Wallace might 
prevail on the President to veto the 
measure. Wallace has said that the 
present 32-year-old law is better than 
the House version of the new bill. 


Unable to Agree 


House conferees appeared adamant 
in their decision to stay with the 
court review section. Senate con- 
ferees were equally as insistent that 
it be changed. 

It appeared that to reach agree- 
ment, appeal from the regulations of 
the Secretary of Agriculture would 
have to be vested either in the Cir- 
cuit Courts of Appeal, or in one Dis- 
trict Court, that of the District of 
Columbia. Objections to giving the 
injunction-granting privilege to any 
and all of the 85 district courts in 
the country were many. Senator 
Copeland, of the Senate conferees, led 
the fight against this proposition as 
giving an alleged violator of the pro- 
posed act the opportunity to choose 
a court in which he might be accord- 
ed favorable treatment against rul- 
ings of the Secretary. 

Early in the conference sessions it 
was agreed to give the Secretary 
‘Breater power over seizures of foods, 
drygs, devices and cosmetics when 
the Secretary found the commodities 
to contain anything actually danger- 
ous to health. Restrictions were 
placed on multiple seizures of con- 
demned shipments. It was also 
agreed that “active ingredients” of 
foods, drugs and cosmetics be declared 
on the label. Warnings must also be 
noted on labels as to poisonous con- 
tent, etc. 

The provision in the liquor sec- 
tion on “black strap molasses” was 
eliminated early in the conference 
meetings. The bulk of the sections 
dealing with prescription of stand- 
ards of quality and identity for foods 
were kept as written into the House 
passed bill, and other major provi- 
sions of the House bill also appeared 
to stand as the conference approached 
an end. 


“Journal” Quits 


The Evening Copper Journal, Han- 
cock, Mich., has ceased publication. 


In selling a beer, 
wine or spirit, the first 
My people to sell are the BAR 
and PACKAGE STORE own- 
ers, they read 


BEVERAGE RET 
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Retail Display 
Declines 14.3% 
For Past Week 


Chicago, June 9.—For the week 
ended June 4, retail display advertis- 
ing was 14.3 per cent below the cor- 
responding week of last year, accord- 
ing to the ApverTisinc AcE Index of 
Retail Activity. 

The 80 important markets meas- 
ured by this Index show a total of 
17,572,130 lines for the week com- 
pared with 20,495,801 lines for the 
corresponding week of last year, the 
loss amounting to 2,923,671 lines. 

For this year through the date re- 
ported, newspapers in the measured 
cities have carried a total of 424,142,- 
406 lines against 472,906,954 lines for 
the corresponding period of last year, 
a loss of 48,764,548 lines or 10.3 per 
cent. Following is a table showing 
percentage of gain or loss for each 
weekly period of this year over 1937: 


SS eee cere aawee -. — 0.8 
Pe SB oceans eb eweRee ee -. — 2.4 
iE wckceoeeae ‘ errr .— 3.7 
8 ere eer re .—- 51 
cE Bee re se cpilee Sei tent — 7.2 
Pn OB Laccees seh eee De am --— 74 
4 as ce ona eessede 4a — 7.7 
en tvs gine aewnbeke — 6.8 
EE ee Pesce shaban aed —11.4 
DE CO  SSlbeaww ene ae saeeed —14.8 
J er fiveee bane —16.6 
0 err are ere . —18.3 
PERPON BO kvce saws ern eee ~. —14.2 
April 2 ; LEPeVET ES POSS — 0.9 
V2 Seer Bie nis oe -. — 53 
TE ee ee rer - — 9.8 
8 ae ee pera ee —15.7 
2 eee eye eee CTT ee —10.8 
NE ine creer ars arene aan eie Se —12.3 
reer err —14.8 
so cine eaes nea ewes eas —14.3 
DE brea gee a wah kegtae caus —14.7 
SE rere Teer err —14.3 

The tabulation appearing else- 


where on this page shows individual 
linage figures for each city included 
in this Index. 


Re-elect Miss Auberle 


Marguerite Auberle, advertising di- 
rector, Michigan Mutual Liability 
Company, has been re-elected presi- 
dent of the Women’s Advertising Club 
of Detroit. Other new officers are 
Alice Gorham, publicity director, 
United Detroit Theaters, vice-presi- 
dent; Elizabeth Flannery, advertis- 
ing manager of Russeks, recording 
secretary; Alacoque M. Dantzer, Sta- 
tion WXYZ, corresponding secretary, 
and Suzanne Lucie Blank of the De- 
troit Times, treasurer. 


Offers Railway Photos 


The Association of American Rail- 
roads, Washington, D. C., has estab- 
lished a photographic library includ- 
ing 2,000 pictures on all phases of 
railroading. Advertisers, agencies 
and publishers will be furnished 
prints without charge. 


Warner in Survey 


Jack H. Warner has become adver- 
tising manager of the newly created 
public relations department of 
Abrahams Aircraft Corporation, 
Lansing, Mich., specializing in aerial 
surveys. Mr. Warner was formerly 
with the Lansing State Journal. 


Miller to Rickerd 


The new Milwaukee office of Rick- 
erd, Mulberger & Hicks has been ap- 
pointed to handle advertising of Mil- 
ler Brewing Company, Milwaukee; 
Almanaris Mineral Springs Company, 
Waukesha, and the Milwaukee Sea- 
drome. 


June 1. 


Index of Retail Activity in 80 Importan#}fTI 
Markets 


Based on total retail advertising vol ume in all newspapers in each city. 
(Copyright, 1938, by Advertising Publications, Inc.) 


a 

% Gain % Gain 

23-Week 23-Week 23-Week or Loss or Loss 
Period Period Period 1938 1938 Week Week % Gajy 
Ended Ended Ended over over Ended Ended or 
City June 6,1936 June 5, 1937 June 4, 1938 1936 1937 June 5.1937 June 4, 1938 Logs 
BETOR, GD. coccccceceoes 6,992,097 7,524,250 5,560,069 —20.5 —26.1 295,029 221,998 “= 
Altoona, Pa. .....-cee- 2,841,601 3,140,424 2,636,466 —7.2 —16.1 143,927 70,539 —ily 
Atlante, GR. cccccesece 6,620,362 7,062,010 6,682,970 +0.9 —5.4 346,864 266,686 —23) 
Baltimore, Md. ....... 9,602,830 10,278,007 9,740,195 +1.4 —5.2 474,505 408,910 3) 
Birmingham, Ala. 5,052,516 5,705,042 5,620,230 +11.2 —1.5 283,024 275,856 —25 
(Boston, Mass, .......-. 9,048,131 9,226,900 8,473,146 —6.4 —8.2 377,833 330,772 <y 
Bridgeport, Conn, 4,014,276 4,261,636 3,900,608 —2.8 —8.5 180,096 140,364 pg, 
Buffalo, NW. Y..cccecees 7,169,340 8,202,460 7,363,174 +2.7 —10.2 380,324 280,238 —g¢; 
Cee, BW. desecacees - 1,737,577 1,777,927 1,653,888 —4.8 —6.9 76,099 60,655 ws 
Cedar Rapids, Ia...... 2,199,918 2,337,034 2,082,290 —5.4 —10.9 102,578 95,004 = 
Chattanooga, Tenn. .. 2,989,099 2,813,083 2,701,388 —9.6 —3.9 113,620 113,043 
Cea, Bh. .cccoecoees 13,415,656 15,097,661 14,470,293 +7.9 —4.2 622,356 619,749 li 
Cimeineests, OF. ..cesees 7,530,400 7,944,427 6,962,791 —7.5 —12.4 362,169 264,730 54 
Clevelane, O. ..ccccees 8,664,755 9,543,347 8,055,540 —7.0 —15.6 401,188 292,705 21; 
eee. Oe fc cccccs S00kne . -enheeek wien ern eas 259,448 215,452 465 
BOSE, BOs soccecesess 9,046,726 9,486,357 9,467,306 + 4.6 —0.2 408,112 391,382 
PAFtON, OC. ccccccdeses 5,935,258 6,934,604 5,849,110 —1.5 —15.7 277,732 257,222 —1 
Denver, Colo. ...... ‘ 4,527,698 4,567,250 4,174,623 —7.8 —8.6 219,935 179,656 1%) 
Des Moines, Ia. ...... 2,857,043 2,955,044 2,914,079 +2.0 —1.4 156,788 134,938 35 
Detroit, Mich. ........ 9,646,819 10,245,709 7,941,519 —17.7 —22.5 417,388 271,972 guy 
DR Sbccdtesscs alas 50sec | aeeeee aie ‘ane 194,250 182,000  — 
Pee, BP cicvanevcsces 3,177,258 3,961,392 4,022,784 + 26.6 +1.5 166,194 138,796 165 
Evansville, Ind. ...... 5,735,800 5,535,167 5,690,322 —0.8 +2.8 290,304 217,630 p54 
Fall River, Mass...... 1,525,033 1,612,520 1,430,286 —6.2 —11.3 63,134 51,519 14 
yl ae re 3,953,278 4,073,146 3,146,766 —20.4 —22.8 174,132 114,324 —g4y 
Fort Wayne, Ind...... 5,006,505 5,357,261 4,808,174 —3.9 —10.3 252,294 212,863 —5F 
ee, Pas venuaece .. 2,609,089 3,269,541 2,534,263 —2.9 —-22.5 138,647 84,557 —g99 
Grand Rapids, Mich.... 4,056,990 4,873,484 3,886,946 —4.2 —20.3 186,438 124,124 —gqy 
Greenville, S. C........ 2,521,847 2,977,683 2,757,943 +9.4 —7.4 113,712 132,608 +165 
maoueton, Tek. .00csss> 6,242,096 7,286,006 7,302,780 +17.0 +0.2 365,960 363,958 —l; 
Indianapolis, Ind. ..... 7,651,035 8,333,801 7,076,056 —7.5 —15.1 355,334 268,618 —24) 
Jacksonville, Fla. .. 8,866,071 4,282,292 4,146,068 +7.2 —3.2 173,544 163,829 5 
Jersey City, N. J....... 1,089,246 1,074,483 944,339 —13.3 —12.1 43,271 49,444 +14) 
Kansas City, Kans.... 1,021,916 1,194,669 1,219,351 +19.3 +2.1 60,669 64,659 +64 
Knoxville, Tenn. ..... 4,215,694 4,433,898 4,508,938 +€.9 +1.7 234,500 190,750 —t1g! 
Little Rock, Ark...... 4,031,930 4,217,542 4,016,636 —0.4 —4.8 184,492 174,720 —§! 
Tee DUUSIOE GCihvescccs  w000es 11,214,664 10,116,222 wee —9.8 409,000 345,510 —15; 
Loulaville, Ky. .ccccns  covccs 7,031,030 6,351,291 Sard —9.7 323,453 251,598 —22) 
TIM, BMRSS. cccscecees 4,572,204 4,382,434 3,554,250 —22.3 —18.9 195,370 148,106 —24! 
Manchester, N. H...... 1,497,186 1,558,750 1,661,118 +10.9 + 6.7 71,378 52,924 —25s 
Memphis, Tenn. ...... 4,954,548 5,330,922 5,021,870 +1.4 —5.8 269,276 236,642 —1) 
Milwaukee, Wis. ...... 6,346,781 8,038,402 6,779,220 +6.8 —15.7 301,756 248,172 —l1i 
Minneapolis, Minn .. 6,854,005 6,836,186 6,018,147 —12.2 —11.9 258,345 214,640 —t16! 
New Bedford, Mass.... 1,480,878 1,497,216 1,396,976 —5.7 —6.7 61,418 56,728 —1 
New Haven, Conn... 3,932,418 4,296,550 4,058,040 +3.2 —5.6 161,504 163,240 +1) 
New Orleans, La...... 8,571,264 8,851,660 8,194,047 —4.4 —7.4 420,020 408,647 —) 
tNew York, N. Y......- 28,676,152 30,264,200 26,795,779 —6.6 —11.5 1,215,319 988,530 —18! 
tBrooklyn, N. Y....... 3,077,369 3,214,550 2,329,828 —24.3 —27.5 138,474 76,158 —45/ 
WeeeeIe, VE. éscwcevss 4,185,750 4,190,984 4,068,400 —2.8 —2.9 169,568 201,418 +18) 
GCemiene. CO. .ececsas 3,386,860 3,462,863 3,221,027 —4.9 —7.0 148,730 126,217 —15) 
Oklahoma City, Okla... 4,944,979 5,239,866 5,354,062 +8.3 +2.2 201,264 272,132 +35. 
PE SE sch osenecees 4,961,810 5,337,365 4,600,874 —7.3 —13.8 256,767 214,417 —I6i 
Philadelphia, Pa. ..... 12,825,552 13,770,502 11,673,440 —9.0 —15.2 538,533 477,273 —Ili 
Phoonts, Arig. ...ses¢ 3,361,862 3,261,930 3,507,922 +4.3 +7.5 117,670 119,854 +15 
Pittsburgh, Pa, ...... 10,180,338 11,682,482 9,494,758 —6.7 —18.7 496,426 395,304 —204 
Portland, Ore. ....... 5,185,712 5,496,208 5,070,172 —2.2°«=— 78 242,956 237,216 —2 
++Providence, R. I..... 6,161,490 6,346,137 5,265,857 —14.5 —17.0 240,334 222,587 —N 
RROSGIEE, PR. wcccseces 4,085,948 4,865,182 4,321,803 +5.8 —11.2 179,648 158,424 —Il1i 
Richmond, VR. ...eeee 5,654,530 5,797,666 5,364,212 —5.1 —7.5 252,490 199,640 —20:! 
§Rochester, N. Y....... 8,125,469 8,346,721 6,460,109 —20.5 —22.6 365,885 266,465 —27i 
Rock Island-Moline 3,779,532 4,058,352 4,044,180 +7.0 —0.4 158,452 151,438 ae 
Sacramento, Cal. ..... 3,889,544 3,902,339 3,495,440 —10.1 —10.4 147,224 131,950 —l0d 
San Antonio, Tex...... 2,910,593 3,064,970 2,802,229 —3.7 —8.6 105,573 117,710 3 +11 
Gan DBAeeO, CRhrccvcc ss 6,010,816 6,284,440 5,375,590 —10.6 —14.5 211,610 186,368 —Ill! 
San Francisco, Cal... 6,960,371 7,221,837 6,819,049 —2.0 —5.6 250,133 280,311 +121 
UGTI VEE sce ress 4,451,142 4,659,752 4,067,698 —8.6 —12.7 222,278 193,082 —lil 
South Bend, Ind. ..... 3,839,452 4,337,059 3,238,157 —15.7 —25.3 166,796 119,995 —#28l 
Spokane, Wash. ...... 3,157,584 3,458,770 3,201,016 +1.4 —7.5 147,210 121,352 —I1i 
ee ee Sr 8,200,165 8,811,505 8,092,875 —1.3 —8.2 359,575 318,515 —ilt 
ee ee ee 5,969,067 5,573,911 5,478,972 —8.2 —1.7 229,725 193,713 —lb 
BeTecune, Bi. Bicscvcess 5,141,310 5,303,881 4,693,064 —8.7 —11.5 212,456 191,639 i 
*Tacoma, Wash. ..... 2,651,408 2,958,912 2,648,422 —0.1 —10.5 136,290 111,132 aif 
Tem, Bi ceovessne 2,835,618 2,867,918 2,813,384 —0.8 —1.9 148,498 140,336 iii 
PO Ch sebeasenewee 5,762,442 6,270,001 5,272,776 —8.5  —15.9 225,922 204,635 aM 
Toronto, Ont.. Can 9,224,123 9,345,616 7,998,691 —13.3 —14.4 453,519 358,938  —20s 
ol a i ae 1,682,758 1,934,156 1,811,432 + 7.6 —6.4 83,622 82,348 —li 
Weems, GIG. 66cse eevee 4,463,354 4,388,042 4,085,950 —8.5 —6.9 183,022 148,092 —lu 
Washington, D. CC... 16,482,670 16,927,737 14,948,619 —9.3 —11.7 742,724 654,574 ili 
Worcester, Mass. 5,298,984 5,362,597 5,109,228 —3.6 —4.7 227,976 209,811 <li 
Youngstown, O. ...... 4,333,832 4,174,632 3,395,147 —21.7 —18.7 151,722 118,080 —22 
GG? <cciseeenveses 426,663,760 472,906,954 424,142,406 —4.5 —10.3 20,495,801 17,572,130 —lh 


{Boston American and Advertiser combination discontinued 


+New York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937. 


*Daily Ledger discontinued June 


23, 1937. 


+tProvidence Tribune discontinued May 1, 1938. 


April 25, 1938. American changed to tabloid. 


— 


New A&P Super 


The third Great Atlantic & Pacific 
Tea Company’s Minnesota super mar- 
ket will be established in Minneap- 
olis. Since opening a super market 
in St. Paul, A&P has closed 15 small 
stores. 


W. Jackson blvd., Chicago. 


secretary-treasurer. 


Murphy Reopens 
Carroll Dean Murphy has formed 
Carroll Dean Murphy & Co., at 141 
Associ- 
ated with him are William A. Nevin, 
vice-president, and J. F. Brockland, 


Groves FAA Choice 


Frank A. Groves, Lowell Institute 
for Savings, Lowell, Mass., was elect: 
ed president, Financial Advertise 
Association of New England at Bi 
ton June 8. Henry I. Hewitt, Drape 
Williams & Co., Boston, was elect 


( Patent Applied for) 


ATTENTION... .JMlultigraph Users... 
“SLOwr>-hocik “ 


Moulded Rubber Multigraph Plates contain a device that fastens them tightly to the 
multigraph cylinder with a bull dog grip. e ‘‘SLOT-LOCK” multigraph plates require 
no lugs or bands. ¢ Here’s a fool-proof improvement in plates that the operators will 
welcome with wide open arms! ¢ Prove ‘“SLOT-LOCK”’ by Seeing It Work! 


Clean, sharp impressions . . . always . . . from these lug-less new plates 


-++and so simple the inexperienced operator “catches on” in a minute. 


secretary, and Lindley A. Bond, Hom 
Savings Bank, Boston, treasurer. 


Joins Schuster 
Richard Flanagan has resigned # 
advertising director of F. & BR. 
arus & Co., Columbus, to become 
director of Schuster’s, Milwaukee 
partment store. 
Kieft, resigned. 
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FOR INVADING 
A.F.A. LEGIONS 


(Continued from Page 1) 
allotting time to special events, while 
petroit newspapers have indicated 
that if publicity means anything, the 
convention is already a success. 

The Mutual Broadcasting System 
will probably do its stuff in a some- 
what satirical vein. It will broad- 
cast a question and answer program, 
with six strong advertising men pit- 
ted against an equal number of weak 
jdvertising women. The program 
will be fed to Mutual stations by 
CKLW, Detroit-Windsor. 


100 Star Speakers 


The business program of the Fed- 
eration and its numerous affiliated 
podies boasts roughly, 100 speakers, 
who are far from rough, except on 
special occasions. Some are as far 
apart as the poles, but every interme- 
diate choice is offered. If an agency 
man is desired, there is Roy S. Dur- 
stine, president, Batten, Barton, Dur- 
stine & Osborn. 

If the consumer viewpoint is 
needed, the advertising fraternity 
may lend an ear to Mrs. Bert W. Hen- 
drickson, active in consumer work 
and women’s organizations. And if 
they grow weary of laymen, there is 
Father Coughlin, the militant tender 
of the Shrine of the Little Flower, 
to give a spiritual touch to proceed- 
ings. 

Other speakers at general and 
departmental meetings include such 
celebrities as Thurman W. Arnold, 
representing the United States gov- 
ernment; Donald R. Richberg, for- 
mer NRA Administrator; Edward F. 
McGrady, former Assistant Secretary 
of Labor; William J. Cameron, 
spokesman for Ford Motor Com- 
pany; Bennett Chapple, American 
Rolling Mills Company, dean of in- 
dustrial advertising men. This list 
will be spiced by J. S. Sayre, Edgar 
Kobak, E. R. Richer, Lee Anderson, 
William A. Thomson, Leo Nejelski, 


» Ken Laird, and other stars of the 


merchandising firmament. 


To Have Fun, Too 
The imposing dimensions of this 


| list of speakers might be calculated 


to give the audience a severe case 
of mental indigestion, but the powers 
that make up the program have an- 
ticipated such a possibility by ad- 
ministering the speaking in rela- 
tively small doses, with lots of fun 
interspersed. There will be dinners, 
boat rides, bus rides, dancing on the 
streets gypsy-fashion and many other 
kinds of skylarking to keep the boys 
and girls from going stale. 

This means, among other things, 
that advertising is going to make a 
‘tof work for Detroit hotel men 
‘ud their large and obliging staffs. 


Kudner Gets Florida 
Citrus Fruit Account 


, After hearing a number of presen- 
‘ations last week, the Florida Citrus 
Commission awarded the account to 
Arthur Kudner, Inec., New York. 
The account has been unplaced 
since Ruthrauff & Ryan announced, 
‘everal weeks ago, that they would 
hake ho effort to renew its contract 
‘Pon expiration Aug. 31. 


— — 


Make Your PRINTING 
Pay You a Prorit! 


Money saved means extra profits! 
Burgess Offset-Planography gives 
you quality printing without the 
ap of high cost. No ex- 

pes Ni Nig Py ears 
“up. Save on typesetting, 

tool! Whether job is large oe 
wae you can effect a saving. 
tahegten nny — h elgesreey or 
Price list. Address 

Dept. D or phone STAte 5980. 


J. A. BURGESS & CO. 


Div. 


R.C. 8. 
RW. Madison St., Chicago, II. 


TO ADDRESS A. F. A. 


C. E. Hooper, research expert. 


A. F. A. Departmentals 


PUBLIC UTILITIES ADVERTISING 
ASSOCIATION 


Tuesday morning, 9:30 — Michigan 
Room, Hotel Statler, opening 
session. 

Luncheon at 12:15. 

Tuesday afternoon, 2 o’clock—Ad- 
dresses and report of Better Copy 
Contest Committee. 


DIRECT MAIL ADVERTISING 


ASSOCIATION 
Tuesday morning, 9:30, opening 
meeting, English Room, Hotel 


Statler. 

Four outstanding speakers. 

Tuesday afternoon, 2 o’clock—An- 
other session on all phases of di- 
rect mail promotion. 


ADVERTISING CLUB CLINIC 


Monday morning, 9:30, in Michigan 
Room of Hotel Statler. Five repre- 
sentatives of affiliated clubs on 


“Merchandising the Advertising 
Club.” 
Monday morning, 8:30, in Colony 


Town Club, women’s breakfast 
session, with Edith Ellsworth pré- 
siding. Presentation of score- 
boards showing year’s activities 
by club presidents. 


ADVERTISERS’ CONFERENCE 


Tuesday morning, 9:30, Washington 
Room, Hotel Book-Cadillac. Both 
retail and general advertising will 
be discussed by experts. 


NATIONAL ASSOCIATION OF 
BROADCASTERS 


Sales managers’ conference, Tuesday 
morning, 9:30. Craig Lawrence 
presiding and four practical speak- 
ers. 

Tuesday afternoon, 2:30. Three 
more live addresses on _ radio, 
covering every angle. 


NEWSPAPER ADVERTISING EX- 
ECUTIVES ASSOCIATION 


Monday morning, 9:30, opening ses- 
sion in Crystal Ballroom of Book- 
Cadillac. William <A. Thomson, 
among others, will report to the 
organization which initiated the 
United Front. Lee Anderson, 
agency man, will tell how “Adver- 
tising Makes Work.” 

Tuesday morning, 9:30 o’clock. The 
viewpoint of newspapers, retailers 
and agencies will be given. 

Tuesday luncheon, 12 noon. W. J. 
Cameron, Ford Motor Company, 
will make one of his famous talks. 

Tuesday afternoon, 2 o’clock. An- 
other look at newspaper advertis- 
ing from all viewpoints. 

Wednesday morning, 9 o’clock. 
Four more analytical addresses. 


VISUAL CONFERENCE 


Wednesday morning. Three films 
to be featured, one on packaging, 
and two being commercial shorts. 


OUTDOOR ADVERTISING 


Tuesday afternoon. Detroit outdoor 
advertising men have arranged a 
motor bus tour of the city to study 
locations, and other phases of out- 
door advertising as it is actually 
practiced. 


Doty in Radio 
John Q. Doty has joined WCOL, 
Columbus, after many years in the 
newspaper field. 


Program for A. F. A. Convention 


MONDAY 
OPENING LUNCHEON SESSION 
12:15 O’CLOCK 

Chairman 
George M. Slocum, president, Advertising Federation of America; 
publisher, Automotive Daily News, Detroit. 
A Message from the President of the United States. 
Awarding of the Prize to the Winner of the Josephine Snapp Award, 
sponsored by the Women’s Advertising Club of Chicago. 
President Slocum’s Keynote Address, “Advertising Makes Work.” 
Edward F. McGrady, director of labor relations, Radio Corporation of 
America, New York, “Labor, Industry and the Public.” 
Alex Dow, president, Detroit Edison Company, Detroit, “The Value 
of Advertising.” 
Father Coughlin, Royal Oak, Mich., “Religion in Advertising.” 


WEDNESDAY 
GENERAL LUNCHEON SESSION 
12:15 O'CLOCK 
Chairman 


Mason Britton, chairman of the board, Advertising Federation of 
America; vice-chairman of the board, McGraw-Hill Publishing Company, 


New York. 


Awarding of the Prizes to the Winners in the ApverTisinc AGE Con- 


test. 


Thurman W. Arnold, first assistant attorney general of the United 
States, Washington, D. C., “What Is a Monopoly?” 

Mrs. Bert W. Hendrickson, chairman, American Home Department, 
New York State Federation of Women’s Clubs, New York, “Mrs. Consumer 


in the World of Tomorrow.” 


Roy S. Durstine, president, Batten, Barton, Durstine & Osborn, New 
York, “Advertising Must Put on a Good Show.” 


Drummond Elected 


Boston President 


Oliver M. Drummond, Crowell Pub- 
lishing Company, was elected presi- 
dent of the Advertising Club of Bos- 
ton last week. 

Louis Glaser, of that agency, is 
first vice-president; John Holman, Dye eet 
WBZ and WBZA, second vice-presi- 
dent; George E. Coates, estate coun- 
sel, treasurer. 


Story Joins Progress 

Ernest D. Story, formerly with 
Westinghouse Electric & Manufactur- 
ing Company and General Electric 
Company, also a former director of 
Electrical and Gas Association, has 
been appointed assistant to A. M. An- 
drews, president, Progress Corpo- 
ration, New York. Mr. Story has 
also been named sales director for 
Roto-Shaver. 


Glass Opens Studio 


After three years in Detroit, where 
he worked on the Chrysler account, 
Theodore Glass has opened Theodore- 
Carl Studios at 236 N. Clark street, 
Chicago. The telephone number is 
Andover 1145. 


Gets Burton-Dixie 
Campbell-Ewald Company, Chicago, 
has been appointed to handle adver- 
tising of Burton-Dixie Corporation, 
Chicago, mattresses. M. S. Charlton 
is account executive. 


Announcement 


Hospital Management, Inc., announces 


Kenneth C. Crain 


as Vice-President and Advertising Manager 
with headquarters at 330 W. 42nd St., New York 


Telephone Bryant 9-6432 
and the appointment of 


former Western advertising manager 


as Western Advertising Manager 
with headquarters at 100 E. Ohio St., Chicago 


Hospital Management 


The National Magazine of Hospital Administration 


Member A.B.C. 


100 E. Ohio St., 
Chicago 


the appointment of 


Carl Hurlbut 


of Literary Digest 


Member A.B.P. 


330 W. 42nd St., 
New York 


ie ’ ie —— % ne eee, a = > 2 u Se 2 a ) HR * - a? oe fe a” oe an! f, =} 
: : Vaart : L % So I ai ces det JO seaateint ae ; 
1934 en | fed 
—O eT ee 
——F = | 
PO ~ 
eee | 
. —~ > . a 
a, SES 
* os . - as | 
== | , . ; | 
” 4 | 
al 5 4 se | 
%o Gain ; 2 ES 3 
. Z 5 ee 
S Lows | 
—i4) o. ¢ a 
1 “ =—., 
= \ es mi 
hh ei He a we 
— ar, Cee geal ss i a ee ; 
—~125 E . et : p : ‘ ae ioe x ‘ie. k | 
2h MeL Oe —a 
ma oS 
mH es | me 
— a " | ee 
r Ps eo 
lh ies 
ey ae 
—l65 A ‘ oil 
—25) ee pe ee 
344 ig : 
Dee es A] 
5 SO coi a 
ti eA Ae ET NE IIE ESE ILO CS ALTE: ALLL EIEIO SALE ONO IE DO REE ATES ae 
bry Se Borg het 
be See tie iy 
a ed 
+18 | cae 
= a — 
i 
—155 | ‘ 
2 F K 
—1) | , : 
—t3 
—12) % 
—11) 7 : 
‘ ee pS ae 
om Pa 
—)’ “Gea 
=I os: 
+35. 7 ae a 
—163 : ee. 
er ms 
ty ae 
—i0 “Ee. 
11) ee ae 
| aa 
7 Sag 
—10 as 
ne Ya 
$s eee 
—28) | : 
—ti1i 
—l1 ; hs 
} ae 
—4i - 
—i8i - 
=) i 
i 
—24 f o 
li re eae 
I aia. 
—i1! Sf 
—is 2 oe 
—!1! i ae 
a ae 
vid. eg 
oo 
i ae, 
} pea 
— | a 
| ie a 
eo. 
: se me 
: - # 
& 
a 
Home - 
rer. be 
oe 4 
ao 
ned oO ie 
t. Lat - 
cee dt ; | 2 - 
Ray F or 
—= —— 
eee: 
oe i 
ox | a | ey 
” —S 
Ty ie iacicnetainet } me 
| a 
ERIES | | a 
oan |! . | | - 
weibs S!. | 
7 i] ee 
| 7? oem : 
———————————————————————————————— 1] Be Sick 
—————————————— eee : i x, 4 = y 
e oe a hey as ¢ So oe Jat pete Mpa PARTIE tages Se oat RL ni or tN Hee Te ea ae a eed a 5 $ 7 ‘ pi 5 ee , ie if weeny i Ss ; 4 2 sae ae : ; Pgh ergs 1 el 
: . fe : 7 : - ; ; . : Kien PAG os Seat Been AS oh ee eae? i ae a s = brig perl vee sae 5 eee oe ee ge OP en ; ‘ eat.” | at seen oO 
Ss ‘" ‘ 3 = gt 7 eect tPA 


30 
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June 13, 193M une 


MATHEMATICAL 
COPY FORMULA 
STARTS DEBATE 


(Continued from Page 1) 
ditures of all the advertisers whose 
copy is being subjected to the “score 
sheet” evaluation test, is estimated 
at $36,000,000 for the current year. 


List of Clients 


Townsend clients are as follows: 

Agencies: Ambro Advertising 
Agency, Cedar Rapids, Ia.; Calkins 
& Holden, Inc., New York; Carr Lig- 
gett, Inc., Cleveland; John Gilbert 
Craig, Inc., Wilmington, Del.; Sher- 
man K. Ellis, Inc., Chicago and New 
York; Flack Advertising Agency, Sy- 
racuse; J. J. Gibbons, Ltd., Toronto; 
Griswold-Eshleman Company, Cleve- 


land; Groves-Keen, Inc., Atlanta; 
Hoffman & York, Milwaukee; Fran: 
ces Hooper Agency, Chicago; Oak- 


leigh R. French & Associates, St. 
Louis; Hugo Wagenseil & Associates, 
Dayton; Zimmer-Keller, Inc., Detroit. 

National advertisers: Bristol-Myers 


Company, Philco Radio & Television 
Corporation, Quaker Oats Company, 
Wm. Wrigley, Jr., Company. 

Department stores: Lord & Taylor, 
New York; Charles Stevens & Co., 
Chicago; Woodward & Lothrop, 
Washington. 

In serving both advertisers and 
agencies, the Townsends “train” a 
top executive of each client in the art 
of recognizing and applying the 27 
points for about three weeks. Fol- 
lowing this, a Townsend man is as- 
signed to each client to handle detail 
and contact. 

A typical contractual set-up be- 
tween the Townsends and advertiser 
is for a five-year period and calls for 
a $50,000 retainer for the first year, 
and one per cent of advertising ex- 
penditures for the next four years. 
The agency contract, also for five 
years, calls for one-half of one per 
cent of billings at the time the agree- 
ment is negotiated, and one per cent 
of all increased billings thereafter. 


Based on Results 


That the last clause is highly profit- 
able is indicated by a survey recently 
completed by Townsend and Town- 
send which revealed that 26 of 51 ac- 
counts served by the five agencies in- 
creased their appropriations this 
year. The majority of the increases 
were said to run 20 per cent or bet- 


ter over 1937, while in two instances 
appropriations were doubled. 

Although discussions of the Town- 
send plan in agency circles have gen- 
erally reflected a belief that the fees 
paid by advertisers are taken out of 
agency commissions, it was learned 
that this is not the case with Bristol- 
Myers Company. An executive of 
Pedlar & Ryan said that the Town- 
send fee is taken out of the general 
advertising appropriation, thus, in 
effect, causing the agency to contri- 
bute a small proportion of its commis- 
sion to the evaluation service. 


View of Agencies 


This decrease in agency income 
was today made the _ target of 
an attack on the Townsend oper- 
ation by an executive of a 
well-known Four-A’s member, who 
told ApvVERTISING AGE that the aver- 
age operating expense of an agency 
is about 13% per cent, with the re- 
maining 1% per cent possible profit. 
By forcing the agency to defray part 
of the Townsend cost, this observer 
declared, the system means the dif- 
ference between profitable and un- 
profitable operations for agencies. 

Another agency executive remarked 
that every agency “worth its salt” has 
some sort of “copy-checking” system 
in effect. Because of the many vari- 
ables that must be considered, he 
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WHITSETT WELL EQUIPPED FOR TRAVEL 


George Whitsett, transferred from the New York to the San Francisco branch P snietiin 
of N. W. Ayer & Son, receives gifts from Edward R. Dunning, Ayer vice-president " 


and New York manager, at a farewell dinner. 


small part of the merchandising job. 
He likened the Townsend points to 
the function of an inspector in a 
plant and asserted that while the in- 
spector performs a valuable function, 
he nevertheless can’t be made respon- 
sible for raw materials, production 
and distribution. 

In contrast with these views, how- 
ever, are testimonials of users of the 
service. One of the department store 
presidents declared the method “has 
worked exceedingly well in practice.” 
An agency president reported that 
four new clients were added shortly 
after the service was instituted: an- 
other agency head reported six new 
clients. Other agencies, as well as 
their clients asserted they were well 
satisfied with the results achieved. 


Sales Are Increasing 


The most glowing reports came 
from Worthington Mower Company, 
Stroudburg, Pa., with sales up 45 per 
cent for the first five months of this 
year; Shefford Cheese Company, 
Green Bay, with increases as high as 
400 per cent in some territories; 
Prime Manufacturing Company, Mil- 
waukee, sales running almost double 
the 1937 pace; Citrus Products Com- 
pany, Chicago, sales 65 per cent 
ahead of last year; Pioneer Manufac- 
turing Company, Milwaukee, sales 30 
per cent ahead of last year; and Oak- 
ite Products, Inc., New York, sales 
well ahead of 1937. 

The Townsend plan, it appeared 
this week, is destined to remain in 
the advertising limelight in the im- 
mediate future, with opinion as to 
the merit or lack of merit of the 27 
elements a point of bitter contention. 
Only one factor seems unassailable at 
this writing: the advertising profes- 
sion has become more thoroughly 
“evaluation conscious” than ever be- 
fore. 


Starts New Magazine 


Garrison’s Magazine has been 
launched by Flint Garrison, formerly 
executive vice-president, Consumer 
Distribution Corporation. The new 
magazine, published in New York, 
will have a free circulation of 50,000 


‘|}among independent retailers of dry 


goods and related lines. 


ce . . . 
Simplicity” Expands 
Simplicity’s Prevue Magazine has 
enlarged its Chicago office at 333 
N. Michigan avenue to accommo- 
date its increased sales force. 


Simmons President 


of Engineering Group 


H. H. Simmons, advertising map 
ager, Crane Company, Chicago, has 
been elected president of the Engi- 
neering Advertising Association, suc 
ceeding H. D. Payne, Chicago Molded 
Products Corporation. Other new 
officers are: Vice-presidents, Paul 
Ackerman, General Porcelain Enam 
eling & Mfg. Company; P. M. Gar 
danier, R. G. Haskins Company; ané 
Joseph A. Martz, The Buchen Com 
pany; secretary-treasurer, John J. 
Rowell, Guardian Electric Mfg. Com 
pany. 

Directors are Harvey A. Scribner, 
Russell T. Gray, Inc.; R. A. Peter 
son, Davis Regulator Company; 
Ralph O. McGraw, Industrial Market 
ing, associate. Stuart G. Phillips, 
Dole Valve Company, was elected to 
the board to fill the vacancy caused 
by the death of Bert R. Graff. 


Donnelly Head of 


Outdoor Federation 


E. C. Donnelly, Donnelly Outdoor 
Advertising Company, Boston, was 
elected president of the Outdoor At 
vertising Federation of New Englané 
June 3. 

Carl Burrell, Old Colony Outdo0 
Advertising Company, Providentt 
was elected secretary-treasurer. 


CINCINN AT! 
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Branch Plants or Offices 
Atlantic Electrotype & 
Stereotype Co., 

228 E. 45th St., New York | 
| 


Northern Electrot Company 
41 Burroughs ium, Detroit 


Hoffschneider Bros. 
S00 Howard St., San Francisco 


| 
Philadelphia Mat & Plate Co. 
243 N. Juniper St., Philadelphia 
Chicago, 400 North Michigan 

Ave. (Wrigley Bldg.) 
Atlanta, Rhodes Haverty Bldg., 

134 Peachtree Street | 


WORLD'S LARGEST MAKES 


OF ADVERTISING PLATES 
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TYPE EXPERT DEAD CALENDAR WORKS OVERTIME FOR CALVERT aos 


4 


Ruf Gonzalez. (Story on Page 24.) 


NORGE REFRIGERATORS BRING SUCCOR TO RACE DRIVERS 


eae 


This display, which can be hung from a shelf like a calendar, is good for three 
months. The June leaf will be torn off after it has built Father's Day business 
and the retailer will then offer a vacation story. 


Thirty-seven Norge refrigerators helped refresh participants in the Indianapolis Speedway classic. (Story on Page 20.) 


roup 
Ae CHICAGO ADVERTISING MEN FORGET TROUBLES IN DAY SPENT AT OX ROAST 
Engi- , oo a — , 


illips, 
ted to 
aused 


yen Arthur E Tatham, Young & ge 
was we man, a 


Miller, who a ow Andrew Duncet 
openal Tea i 


Girls play ball, but they can't catch, so Virgil Angerman, 
Science & Mechanics, helps them out. Gals at work are 
Ann Marti, New York Sun; Consuela Miller, National 
Safety News; Marcelle Mitchell, National Broadcasting 
Company, and May McCain, McCain Art Service. Be- 
low, choosing up sides: Knox Armstrong, Wilson Brothers; 
William Hemrich, Armour & Co.; L. E. Meyer, Kleenex, 
and Art Tatham. 


A couple of good publicists, Lawrence H. Selz and Dizzy Dean, 
try their skill. Below, taming the burros are Sam B. Lutz, Carl 
Gorr Printing Company; L. E. Meyer, International Cellucotton 
Products Company; Herbert Straus, Riggs Optical Company, 
Keith Campbell, Swigart Paper Company, and Edward Grossfeld, 
— Hart Schaffner & Marx. 


George Kowalski, General Outdoor Ad- 
vertising Company, figures his golf score, 
while Gordon St. Clair, John F. Jelke 
Company, points to a small error. 
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E ARTISTS PALETTE 


very few color combinations ever cong “" 
ceived that could not be faithfully repro— s 
duced by the use of the three primayg 
colors and black. Lint 


ONE of the greatest bones of contention 
in the printing arts has been the fuss 
about “limiting the artist's palette.” (The 
same applies to color photography.) We 


say let the artist use any colors he wants. Don't cramp your artist’s style becaus 


you re told that it can’t be done. Try § v0 
If we don’t deliver, you get youlg m 


We will match them and do it so your 3 3 
printer will satisfy both you and the artist. CHICAGO 
Engraving has been full of alibis ever 


money back. This is not a gag to get YUE ax; 


since the four-color process was invented. business. We put it in writing. 


We're etching to get ahead. ore 


| COLLINS, MILLER & HUTCHINGS 
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: Within our knowledge there have been 
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